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@ Yes... in more than 3,600,000 messages in leading national farm magazines 
... the famous Blatchford Calf is hammering home the vital SAVE MILK FOR 
VICTORY program! 

3,600,000 times plus .. . calf-raisers are getting the facts on how Blatchford’s 
Calf Meal and Calf Pellets do an outstanding job of: 

(1) Diverting to VICTORY needs milk ordinarily consumed by calves. 
(2) Helping build future milk-producers at low cost. 
It’s a timely plan that means more milk for market to the calf-raiser . . . shows 
him how to share in the MILK FOR VICTORY program. It is bringing him to 
the feed-dealer’s store asking for Blatchford’s. 

Are you capitalizing on this powerful selling help? 

Start now to “ring up” repeat sales by selling, featuring and recommending 
Blatchford’s Calf Meal and Calf Pellets. Write us today for your distributor’s 
name . . . and details of a dealership that has real sales action. With your first 
order, 0 our FREE GIFT Catalog, and details of Profit-Sharing Plan sent you FREE. 


BLATCHFORD CALF MEAL CO., WAUKEGAN, ILLINOIS 
"Since 1800” 


Soe 


"I'll Give — Gladly!” 
Uncle Sam can have the 
milk I usually get. He 
needs it for VICTORY. 
I'll do swell on Blatch- 
ford’s . . . just as calves 
have done for over 7 gen- 
erations! 


Volume 87. No. 4 
\ MEAL 
| 
__“Good to the last drop” 
A 
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BUY DEFENSE STAMPS AND BONDS ...NOW! 


CHICK BED 


(Something New) 
IN POULTRY LITTER 


Here's an opportunity to help your customers raise 
healthier, more profitable chicks. 


Chick Bed is a vegetable fossil containing no 
chemicals or injurious ingredients to halt or hinder 
the growth of chickens. 


It is fireproof, absorbs twice its weight in water, 
absorbs all odors, reduces bacteria multiplication to 
a minimum and lasts for the life of the flock. 


Economical for your customers and profitable for 
you to handle. 


Write for samples and prices. Carlots — or pick up 
your requirements at the Terminal Storage Co. ware- 
house, 106 W. Seeboth Street, Milwaukee. 


Territory open for jobbers. 


FEED-GRAIN 
SCREENINGS. 
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“Merchandising is jus’ as 

much of a scient: fic 
problem as the chemistry 
of nutrition.” 
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FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


ARGILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat Gran 
Wheat Middlingas 
Rye Middlings 
Malt Sprouts 
@newens Graina 
Linseed Meal 
Soybean Meat 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


When You Want To BUY 
Give Us A TRY 


© SOY BEAN OIL MEAL 
® LINSEED OIL MEAL 

® MALT SPROUTS 

© BREWERS GRAINS 

MILKMALT 


Real Worth 16% Dairy Feed 
and other ingredients 


CARLOTS OUR SPECIALTY 


towell Feed Supplies, Inc. 
Grain & Stock Exchange Bld’g 
roadway 2726 MILW AUKEE 
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Simplest 
To Operate 


makes more corn 


Fewer bushels of corn are required to make 
a ton of ‘Super Quality ‘Golden Cut’... New 
multi-knife action that cuts faster, sharper, 
cleaner — saves power, lowers up-keep cost, 
reduces by-product sacrifice . . . Made in 
several sizes — a capacity to suit every mill. 


Ask for Catalog B-167 
S. HOWES CO., INC., Silver Creek, N. Y. 
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ARCADY FARMS MILLING COMPANY 


(223 W. Jackson Blvd. CHICAGO, ILLINOIS 


741 aRcaDy 


Complete Chick Starter 


A scientifically balanced ration, containing all essential ingredients 
to produce fast, sturdy growth, improved health, and greater 
livability. 

Like all ARCADY Feeds, Complete Chick Starter carries the 


5-Point Plan of Protection . . . an exclusive ARCADY Sales 
Help for you. 


Supported by direct mail, radio and publication advertising, 
ARCADY 5-Point Protection stimulates sales and assures 
customer satisfaction. 


Feature ARCADY Complete Chick Starter NOW for faster 


‘turnover and bigger profits. 
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nutcition is vital 


iowa dealers are told 


. HE year 1942 presents many 
d problems and obligations 


which we did not face a year 


@ ago. Then, we were at peace—now 


we are at war. Then, we were in 
a program of limited production— 
now we must strain our production 
facilities to the limit. 

Secretary Wickard’s oft-quoted 
statement that “Food will win the 
war and write the peace” places a 
tremendous load of responsibility 
squarely on the shoulders of nutri- 
tionists, feed manufacturers and 
feed dealers. We must join hands 
in unselfish and unstinted effort if 
the American way of life is to be 
a heritage of our children. 


First, we must manufacture feeds 
which are adequate in all the nu- 
tritive essentials necessary to the 
efficient production of meat, milk, 
eggs, and wool. We should elimin- 
ate inefficiencies and unnecessary 
costs — in other words give the 
consumer maximum value for his 
feed dollar. 


Then, we must consider ourselves 
responsible for the education of the 
feeder regarding better feeding. He 
should be taught to think in terms 
of cost per pound of gain or dozen 
eggs, rather than cost per ton of 
feed. Buying feeds on a price basis 
rather than a quality basis is a per- 
fect example of the “penny wise 
and pound foolish” adage. We must 
sell ‘he feeder an efficient feeding 
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by M. F. WELLS 


program—not just a bag of feed. 

Now, as always, the profit motive 
for better feeding should be stress- 
ed. In addition we must stress pa- 
triotism as the dominant motive. 
Our country’s welfare is at stake 
and you as feed dealers hold a key 
position in our defense set-up. 

We may logically ask: “Is there 
room for improvement in the aver- 
age farmer's feeding program?” 
Statistics indicate that our present 
level of feeding efficiency is piti- 
fully low. For example, the average 
egg production for the state of lowa 
as of December, 1941, was only 17 
per cent. We should be ashamed of 
a 17 per cent egg production level 
when careful attention to feed- 
ing, breeding, disease control and 
management could double or even 
treble our production of this essen- 
tial food. From observation and 
available reports it is my opinion 
that a similar low level of efficiency 
exists in the feeding of hogs, cattle 
and sheep. 

WHAT IS A QUALITY FEED? 

Before selling our customers on 
the use of quality feeds we must 
first know something about them 
ourselves. Just what is a quality 
feed? 

There was a time when quality 
in feeds was thought to be explain- 
ed mostly in terms of protein. Feeds 


high in protein were accepted as 
being high in supplemental value. 
Then experimental evidence indi- 
cated that proteins vary greatly in 
digestibility and biological value. 
In other words two feeds can have 
the same protein analysis and not 
have the same supplemental effect. 

It was found that all proteins are 
not chemically the same. They con- 
tain varying combinations and per- 
centages of chemical compounds 
called amino acids. That is the rea- 
son protein from a single source 
may be incomplete and a combina- 
tion of proteins give better results. 
This is known as mutual supple- 
mental effect. The efficiency of our 
modern mixed concentrates is de- 
pendent on how well we combine 
the various protein sources to give 
the level of each amino acid that is 
optimum for the animal in question. 

Next, minerals and trace ele- 
ments were exploited as the prim- 
ary essential in a quality ration. 
Some manufacturers of mineral 
mixtures even went so far as to 
claim that grains plus their minerals 
gave the feeder a complete and 
efficient ration. 

True, efficient mineral mixtures 
have a very definite place in ani- 
mal nutrition. The lack of even one 
essential mineral or trace element 
can lower feeding efficiency. How- 


(Continued on Page Seventy-one) 
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THERE’S ACTION IN OUR WATERS 


USN. 


But we’re still delivering natural 
vitamin A and D oils in potencies to meet 
your requirements 


It’s hard to improve on nature. That’s why 


most poultrymen prefer feeds containing 
natural: vitamins. 


Farallone offers you Vitamin A and D oils 


is assayed— both are guaranteed for potency. 
These natural A and D oils are available 
singly or together in potencies to meet your 


specifications. Farallone also offers you 
experienced technical service to help you 
increase the efficiency of your feeds. 


Write, wire or phone for more information 


whose source is natural fish. Vitamin D is 
biologically tested (A. O. A. C.); Vitamin A 


FARALLONE PACKING COMPANY 


Pier 92 - San Francisco - California 


EASTERN SALES OFFICE + 350 MADISON AVENUE - NEW YORK CI’Y 
ese 
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Mebettcr service. 
Memethod of making machinery last 


“S a ten-to-one bet that at the 
esent time every feed dealer 
the country is taking excel- 


ler’ «re of his precious auto and 
Mis ‘uable tires. He realizes that 
Mian, otoring pleasures he expects 
from his car is wrapped 
Mup the maintenance of his car 
an. es. There just won't be any 
mc vailable until after the war. 

rk does this same feed dealer 
Miak ie same care of the machin- 
ery his feed plant? Actually this 
mc ery is more important than 
the ily auto since the machinery 

is » of the feed dealer's bread 


utter. 
I: a sure bet that milling ma- 


chin -y isn't going to be any easier 
to o. iain as the war progresses so 
.>out time for the feed dealer 
Mio p.! alittle extra attention on the 


Jinery he now possesses. 
Tiere are many things that the 
feed man can do to make his ma- 
chinery last longer and give him 
Perhaps the first 


mac: 


is to take a tip from any good 
housewife. She can tell you that 


Mthe way she keeps her house look- 


ing bright and gay is by doing a 
little housekeeping every day. The 
feed man should take pride in keep- 
ing his machinery clean. Here 
again habit is the great factor since 
once you get into the daily habit of 
wiping the machinery you will put 
your equipment on the road to 
longer life. 

It's all too easy to put off “house- 
keeping” around the plant. Skip 
one day and you can tell yourself 
that perhaps it would be all right to 
skip another. Finally you are not 
doing any “housekeeping” at all. 

It is well to remember that when 
you wipe off the machinery don’t 
do it only with the idea of giving it 
a better outward appearance. At 
the same time inspect the working 
mechanism. Often you will discover 
a bearing which leaks oil or a dry 
becring, or one which is heating 
‘essively. Catching such troubles 
in ‘ ne will save you money. 

‘ne of the best ways to give 
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and machinery maintenance 
is essential during war time 


by W. S. SEWELL 
Milling Engineer, Strong Scott Mfg. Co. 


long-life to your machinery is 
through proper lubrication. And 
that means not too much and not 
too little lubrication. Much of the 
modern milling machinery is equip- 
ped with anti-friction bearings, of 
either the ball or roller type. With 
this type of equipment too much 
grease may be just as detrimental 
as too little. 


WHAT’S WRONG 
With This’ Picture ? 


| try to do any shooting with 
a bow and arrow? The artist who 
drew this picture evidently didn’t 
know the string of a bow must al- 
ways be taut or it won't shoot. 
Here the string is shown loose, even 
after the arrow is in the bull’s eye 
—a feat that “can’t be done.” 

As applied to the feed business 
during these hectic days, the moral 
is, that in order to do straight shoot- 
ing we must keep our equipment 
right. Let’s keep our bow-strings taut 
—our tools up to date and in proper 
condition—as best we can! 


With the modern grease gun it is 
possible to put a terrific pressure 
inside the bearing housing’ which 
in turn will cause heating of the 
bearing. This heating results in ex- 
pansion and the expansion may 
cause fractures or damage to the 
bearing balls or roller and races 
in which they revolve. 


The safest plan is to see that 
there is sufficient grease of the 
proper type in the bearing and then 
leave it alone for approximately 
six months. After that period of time, 
inspect the bearing grease again, 
and if it shows any signs of discol- 
oration or intrusion of dust or other 
foreign material the bearing should 
be cleaned thoroughly with kero- 
sene and repacked. 


When bearings are operated in a 
cold place it is good practice to fill 
the grease gun with about SAE 30 
oil and give them a nominal shot 
when the temperature drops. The 
action of the bearing is to fight 
grease away from the balls or roll- 
ers and when cold this forms a good 
seal in the housing. 


In the case of slow motion or 
starting and stopping (such as 
grinding batches of feed and stop- 
ping until the next batch comes in) 
the operation does not generate 
enough heat to get the grease down 
to the races. In such cases the in- 
jection of SAE 30 oil will help get 
the grease down to the proper 
places. 

The sanest way to assure proper 
care of machinery is to delegate 
the job to one person in the plant. 
Make one of the men responsible 
for keeping the machinery in shape 
and your troubles should be de- 
creased. If you let several men 
watch the maintenance of equip- 
ment there is a natural tendency to 
depend on each other and in the 
end no one pays enough attention 


(Continued on Page Sixty-nine) 
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says 


JOE KUCERA 


Cadott, Wisconsin 


That's typical of comments received by dealers 
everywhere who make THEIR OWN BRAND of feeds 
and mashes The HUBBARD SUNSHINE Way. Better 
results convince feeders that it’s folly to continue ex- 
perimenting, and they come back time after time for 
more feeds made The HUBBARD SUNSHINE Way. Mr. 
Kucera, a prominent and successful turkey raiser, is 
shown above, left, with Albert Zutter of the Zutter Ele- 
vator, Chippewa Falls, Wis. from whom he obtains 


Chippewa Feeds made The HUBBARD SUNSHINE Way. in has con- 
vince r. Kucera that he’s through experiment- 
Part of Mr. Kucera’s 1941 flock of 9,000 turkeys is also ing and will feed all of his turkeys in ete The 


shown above. HUBBARD SUNSHINE Way. Successful, satis- 
fied customers build volume and profits for dealers 
who make their OWN BRAND of feeds and 
mashes The HUBBARD SUNSHINE Way. Some 


territories are still open. Interested dealers are 
urged to write for complete information on the 
HUBBARD plan. 


Buy verense Bonps 


AND STAMPS Today 
Milling Co. 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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AFTER THE It is our opinion that too much has been spoken and written 
WAR about “after the war’ and so, for us, this is intended to be 

the last word. This is the National Defense Number of The 
Feed Bag but from now on, too, we are going to forget the words “national 
defense” and substitute the words “national offense” or just refer to the “war”. 


The war is a grim reality which we have seemingly been afraid to face. The 
battle, to date, has been a losing one in which we must honestly admit we have 


lost the first round despite the surplus of sugar in the reports of sinking enemy 


warships and downing enemy planes while we are on sugar rations at home, 
and the Japs are taking more and more of United Nations territory. 


In our attitude toward the war, there are none more complacent than we 
of the feed industry. We have been told and believe that “food will win the 
war’ and we feel that we are serving our country by selling more feed to make 
more food—and, incidentally, to make more money for ourselves. 

Sure, we are serving our country when we use our knowledge and experi- 
ence to increase the production of food. This service, however, requires no 
sacrifice and we must actually give of ourselves if we are to sincerely do our 
part toward the achievement of victory. 

What can we do? 


First, we must adapt our thinking until we believe that winning the war is 
a personal concern of ours. Second, we must buy government bonds to the 
extent that it becomes a financial sacrifice. Third, we should engage in the 
civilian defense work of our community. Fourth, we must inspire others to an 
understanding of the reality of the war and of their duty as American citizens. 

Fifth, and last but not least, we must accept our responsibilities as citizens 
of a democracy. We must jealously safeguard the rights which are guaranteed 
to us in the constitution of our country. We must watch and be sure that our 
elected officials are doing their jobs in accordance with the best interests of 
the nation. 


War, we repeat, is a grim business and that business is our business. 


Range 
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Drivers 


get credit for building up 
weekly route selling plan 


OUTE selling has been one of 

the major factors in building a 

good business for us in a town 
where there were already three 
other dealers and one car-door 
man”, said Lloyd L. Kinter of Kinter 
& Grove, Dillsburg, Pa. “We have 
12 to 25 customers on each of our 
seven routes and their individual 
purchases vary from a bag to two 
tons at each call.” 

“We have two truck drivers, local 
men who are well liked,” continued 
Mr. Kinter, “and they have been 
largely responsible for building up 
our routs which are covered every 
week. When Ira Miller comes in 
ask him some questions, he has 
been driving for us nearly four 
years”. 

In response to my question as to 
what makes a good route driver, 
Mr. Miller replied, as he ate his 
lunch beside the office stove, “A 
route driver should take lessons 
from the politicians who visits the 
farmers before an election. He will 
‘crank their car or hold their baby’ 
and if you are not willing to do the 
same you will never build a really 
successful route. 

“It is surprising the various favors 
I do for customers each week. Just 
those little things on the farm which 
need an extra man for a few min- 
utes. If I didn’t wear my wrist 
watch and know just how far along 
I ought to be at different times it 
would be hard to know when to 
stop doing a good turn for a good 
customer. 

“I leave the warehouse”, added 


Mr. Miller, “at 6:30 in the morning 
with a mixed three ton load which 
has been ordered the week before. 
As I leave orders at the different 
farms I pick up grain for grinding 
and mixing which will be returned 
the following week. I have come 
back with as many as 17 different 
grists on the one load.” 

“One farmer, for instance, may 
have two bags of corn, one of wheat 
and one of oats, which he wants 
ground and mixed with 100 pounds 
of a 40 per cent concentrate. The 
next man may have his own ham- 
mer mill and want only two bags 
of a 32 per cent dairy concentrate 
to do his own mixing, and so it 
goes from place to place. 

“You soon get to know your cus- 
tomers and what kind of an order 
to expect each week. When they do 
not ask for the usual things it is the 
signal for you to visit awhile with 
them, keep your eyes open, check 
up and see what feed they have on 
hand, then find out who or what 
is weaning them away. Of course 
you lose a customer sometimes, but 
it is far easier to hold them when 
they first begin to slip than to get 
them back after they have been off 
the list for awhile. 

“When I am out on the route”, 
concluded Mr. Miller, “I am expect- 
ed to be the whole works. I must 
know the price of all feeds and also 
carry in my pocket price lists and 
information on fertilizers, poultry 
supplies and other items, so that I 
can give an intelligent answer to 
any question about the business.” 

A record of all sales, with the 
price of each item, is made in tripli- 
cate. One copy is left with the cus- 


ROUTE selling has been a ma- 
jor factor in building up busi- 
ness for Kinter & Grove, Dills- 
burg, Pa. Lloyd L. Kinter is 
shown at right, beside one of 
the two route trucks while at 
upper left is an exterior view 
of the firm's modern new feed 
plant. 


tomer when the goods are delivered 
and two copies are kept in the 


office. Each copy shows “balance 0 


due”, if any. The majority of sales 
are paid for when delivered ang F 
the routeman receipts the sales-slip, 

That this plan of building a busi. § 
ness really works is evidenced by ff 
Kinter & Grove’s new modern build. 
ing recently added to the skyline of 
Dillsburg and the daily activity [% 
around it. It can warehouse 12 car. 
loads of feed and 7000 bushels of § 
grain and has all Sprout Waldron § 
equipment, including a molasses 
mixer with storage capacity for 
10,000 gallons. Approximately 50 
carloads of commercial feeds are 
handled in a year and a large ton- 
nage of chopping and mixing is 
done annually. 

The firm specializes in Master Mix 
feeds but has its own line of K &G 
feeds for poultry and hogs which 
are made with Master Mix concen- 
trates. A fleet of three trucks, two 
5-tons and one 3-ton, each with a 
different type body, is kept busy 
handling the trade within a 15 mile 
radius of Dillsburg. 
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DEPENDABILITY 


HEALTHY GROWTH! 


Chick mashes—and turkey mashes— must be right to 
help chicks and poults live, grow fast, and build 
strong, healthy bodies. 


Only birds that live, resist disease and thrive, pay 
profits to feeders and build your feed sales. 


Vitamins A and D help chicks live—help them build 
bodies to resist disease—help them grow. That’s why 
it’s important to be sure of a dependable source of 
these vitamins. 


For those who have sufficient Vitamin A in their feed 
formulas, Squibb offers D-SEC, a dry form of Vitamin D. 
D-SEC is as efficient as fish liver oils in providing 
chicks and poults with their Vitamin D requirements 
for bone building—for strong and healthy skeletal 
growth. 

Moreover, D-SEC costs you less per A.O.A.C. chick 
unit than fish liver oil. It is easy to handle, easy to mix 
—disperses evenly and easily and is unaffected by cold 
weather. D-SEC is offered in two different potencies: 
450,000 and 900,000 A.O.A.C. chick units per lb. 


For both Vitamins A and D, choose EXADOL 


Squibb continues to offer EXADOL*— High Potency 
Vitamin A and D Oil. EXADOL gives excellent re- 
sults every step of the way, helps chicks and poults 
live, build bodies, grow. 


EXADOL is guaranteed to contain 3,000 (or more) 


Vitamin A, U.S.P. XI units, and 400 (or more) Vita- 
min D, A.O.A.C. chick units, per gram. 

Write today for prices and full facts about both D-SEC 
and EXADOL. Address Dept. FB-3, E. R. Squibb & 
Sons, Veterinary and Animal Feeding Products Division, 


745 Fifth Avenue, New York City. 
% A trademark of E. R. Squibb & Sons 


EASTERN SALES AGENTS: 


ATKINS & DURBROW, Inc., 165 John Street, New York 


Branch Oftices: 


Boston Chicago Minneapolis Kansas City Omaha 


PACIFIC COAST SALES AGENTS: 


WM. H. FLOYD & COMPANY CARL F. MILLER & CO., inc. 


1206 Maple Avenue 1217 Sixth Avenue South 
Los Angeles, California Seattie, Washington 
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AT feed headquarters of the 
OPA, Fred W. Thomas checks 
an article in The Feed Bag 
magazine while David K. Steen- 
bergh looks on. 


UR big Eastern air lines plane 

and the rising sun met over 

Washington almost simultan- 
eouly on Sunday morning, Febru- 
ary 15. Looking down through the 
clouds we could see the scores of 
new permanent and temporary 
government buildings and the more 
familiar views of the capitol, White 
House, Washington monument and 
Lincoln memorial. 


Finally the plane settled down 
on one of the runways of the great 
new national airport. In a short 
while we were in a cab crossing 
the Potomac to the historic Willard 
hotel and we noticed that the 
bridge was guarded by soldiers on 
foot with anti-aircraft and machine 
guns mounted overhead. All the im- 
portant government buildings were 
protected in the same way. We had 
arrived in war time Washington. 

Everybody goes to Washington 
these days for some reason or for 
no reason at all. It is like a colossal 
gold rush or a combination of the 
Miami and Hollywood booms. One 
almost needs an A-| priority rating 
to get a room but we were fortunate 
in this respect. We were also for- 
tunate in that all we wanted was 
to look around and talk with old 
friends so we could report to you 
on the direction of the feed indus- 
try’s effort to help win the war. 

The first fellow we saw was Fred 
W. Thomas, formerly vice president 
of the Larrowe Milling Co. at De- 
troit, who is now in charge of the 
feed, flour and grain products unit 


everybody goes 


to 


by DAVID K. STEENBERGH 


of the food division of the (OPA) 
Office of Price Administration. Fred 
is a very busy man and works both 
holidays and evenings but we man- 
aged to have dinner with him on 
Sunday and spend several hours 
in his office on Monday and Tues- 
day. 

Leon Henderson, of course, is the 
boss of the OPA and under him, 
and over Fred Thomas, are his as- 
sistants Dr. J. K. Galbraith and Dr. 
Harold B. Roe and A. C. Hoffman, 
who is in general charge of the 
food section. 


It is difficult to attempt to de- 
scribe just what Fred Thomas does 
during his long days of work. Much 
of his time is devoted to executive 
duties for he has seven assistants 
each working on different problems 
and he may soon have many more. 
There are now about 100 employ- 
ees in the food section of the OPA 
but we understand that more than 
1000 persons were engaged in the 
same work during the last war. 


FEED MEN in the OPA—Ed- 
ward E. Woolman, formerly 
with the Hales & Hunter Co., 
and John K. Westberg, for- 
merly with the Eastern States 
Farmers Exchange. At the right 
are Jerry Harab and Alden 
Paulson, two economists bor- 
rowed from the United States 
department of agriculture. They 
are working on feed price sta- 
tistics. 


we visit the opa 


The maintenance of the »rice 
ceilings on fish meal and -neq 
scraps and tankage is one of Fred 
Thomas’ jobs. While we were in 
Washington, he was in daily con. 
ferences with fish scrap grinders 
and others of the fish meal industry 
and he had just previously held 
full day hearing for the processors 
of meat scraps and tankage. He is 
determined to keep all feed prices 
from inflationary lavels but he is 
just as anxious not to disrupt the 
ordinary course of business and the 
trade practices of any industry. 

In this latter effort, he is support- 
ed by the provisions of paragraph 
(h) of section 2, of the law creating 
the OPA which reads: 

“The powers granted in this sec- 
tion shall not be used or made to 
operate to compel changes in the 
business practices, cost practices or 
methods, or means or aids to distri- 
bution, established in any industry, 
except to prevent circumvention or 
evasion of any regulation, price 
schedule, or requirement under this 
Act.” 

Fred Thomas is also charged 
with the duty of investigating and 
answering complaints of excessive 
prices and profits which are daily 
received by the OPA and the de- 
partment of agriculture. The war 
effort demands the greatest produc- 
tion of food in the history of the 


(Continued on Page Fifty-nine) 
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Car! Porter, Veteran 


Dealer Dies -SO YOU WANT 


grai 
=e of 79. Mr. Porter was a veteran 

hed ; man and civic leader in Fox Lake TH E WAR . 
and was the father of Colby Porter, former 
president of the Central Retail Feed asso- 
ciatio:. who was associated with his father 
in the -usiness. The business will continue 
to ope ve as C. S. Porter & Co. 

Car! 3. Porter was born September 22, 
1862 |. Trenton, Wis. He was a former 
mem of his county board, president of 
the D: ‘ge County Fair association and a 
direct of that organization for a number 
of yes He took a great interest in civic 
and y tical affairs and was an elector of 
Theod>-2 Roosevelt. 

Mr. \orter resided on a farm in the town 
of Tre: on until 1900 when he went to Fox 
Lake od started an implement business. 
In 16> he accepted a position as state 
factor. inspector and served in that capa- ha L 2 d G 
city u: i] 1912. Later he entered the grain Help Th em ive an row 
and {c -d business but in recent years had 


not be«n very active, the firm's affairs be- to Do Th eir P ar says ELSIE 


ing d'.xcted by his son, Colby. 


Freight Rate Boost 
Approved by cc itamin and essential m1 actors. 


The ‘ong-expected increase in freight 


rates was approved by the _ Interstate 9 
Comnierce commission March 3. On that 


day the commission authorized the nation’s 


railroads and water carriers to increase 
freight rates 6 per cent except on certain os or om 


basic and raw commodities which will be 


carried at 3 per cent increased rates. Supplies Feeds with these Vitamin Factors 
The first interpretations seemed to indi- 
cate that animal and poultry feeds and Both products provide a the removal of albumen and 
many allied commodities not listed under combination of Vitamin D the partial removal of milk 
products of agriculture in the rail Red 1 1 
Book would take the 6 per cent increased ( “VULA.L. CDC tested) plus sugar Ne eansound whey, 
rates. This would entail a steetion ya Dried Whey Solubles* and to which no foreign sub- 
grains and grain products wou enefit by : * 
other valuable nutrients. stances have been added ex 
would come under the head of manufac- cept such as are necessary in 
tured products and take the higher rate. *DRIED WHEY SOLUBLES the manufacture of milksugar 
However, through the efforts of the 
American Feed Manufacturers association 1S the product resulting from (AFCD 1942 Ruling T-34). 


this situation has been cleared up and 


when the rates were published March 7, : 

to be effective March 18, they read as You get these extra benefits 
follows: “Grain, grain products and grain ° 

Y Vitamin D in dry form. Available in commonly 

™ making references to this tariff, as and , used potencies. 

M} when taking grain, grain products or grain Y Convenient to measure. ; 

M by-products rates—3 per cent advance.” Y Chick tested and guar- 
Prompt action on this matter has saved the Y Easy to mix. anteed ( A.O. AX). <4 
feed industry thousands of dollars. 

Many felt that the rails would be granted ’ ue 
10 THESE BENEFITS COME TO YOU IN BORDEN’S 
asked. However, the ICC pointed out in FLAYDRY-D and RATION-AYD 
its decision that a 10 per cent increase 
under the present increased freight traffic, WRITE TODAY FOR FULL INFORMATION 


with more expected, would yield a larger 
amount of revenue than is necessary to 


the «vowed purposes of the increase 
sought. 


GROWTH x HATCHABILITY * EGG PRODUCTION 
@ VM. GRETTENBERG GRAIN CO., Coon 


B . 9. SPECIAL PRODUCTS DIVISION | 
omens 50 MADISON AVE. NEW YORK, N. 
Rapi.'s, lowa, is planning to build a 45,000 ‘ 


bus!::| ear corn crib annex to its south Concentrators of Milk Solids — Manufacture 
elev’ ior, Mitamins for Poultry and Livestock 
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CONTROL” 
Cre 


PEEBL 


32% 


OVER 11 YEARS FARM PROVED 


The exceptional effectiveness and economy of 32% 
Lacto-G “COXY CONTROL” mash has been proved 
in all parts of the country. In numerous tests run- 
ning through the whole coccidiosis period recoveries 
averaged over 98%. 


This mash provides one of the surest and safest 
methods for treating coccidiosis in use today. It 
helps to build resistance before infection .. . to re- 
duce the severity of attacks after infection ... and 
to promote a healthy recovery that is the best assur- 
ance of sturdy development and prime maturity 
when followed by proper feeding practices. 


32% Lacto-G “COXY CONTROL” mash provides all 


From Egg to Maturity Poultry Thrive Better with Lacto-G in Their Rations : 
YOU MAKE GOOD PROFITS SELLING “COXY CONTROL” MASH 


For Further 
Information address 


GOLDEN EAGLE 


PETALUMA 


G 


Your Feed 


MASH 


ES 


MILK SOLIDS 


the Lactose required for maximum control without / 
building up a protein excess in your feeds. | 
neither over-stimulates nor stunts growth. It is 
economical to use. 


If you are not already using Lacto-G Dried Whey in 
your mashes and feeds you will find it profitable to 
secure detailed information about the many ad: 
vantages of this famous feed fortifier. 


It supplies excellent amounts of all the vital milk. 
solids that science has shown to be valuable aids in 
overcoming common feed deficiencies, and in pro 
moting better health . . . better growth . . . better 7 
production ... better hatchability. 


National 
Selling Agents 


LLI C0. 
og 


CALIFORNIA 


EEBLES 


D WHEY 
MILK SOLIDS 


Be Sure 
it’s in 
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OR the last year, half of the 
main street window of the 
Rome Seed & Feed store of 
Brome. Ga. has been given over 
Bio growing advertisements. Chick- 


Bens, pigs, a calf, a Walker foxhound 
Wand her litter of puppies are some 


© of the animals that have attracted 

the citention of hundreds on the 
in Rome’s “cotton” or “farm- 
er’ block. 

Bu! these live displays are not 
© mere oddities to attract the gaze of 
® the curious. According to Mr. H. C. 
™ Smith, one of three partners in the 
business, each feeding demonstra- 
tion in his window is planned to 
push one particular phase of the 
© business, to illustrate facts and pre- 
® sent information for which the farm- 
Mers of his territory have a definite 
need. 

For instance, last year the offi- 
Mcials of this concern planned a 
= window demonstration to illustrate 

two weaknesses in their section's 


’ hog-raising program — which in- 


Mcreasing prices and local farm 
® leaders were promoting. Two pigs 
@ with symptoms of worms were pro- 

cured and placed in separate pens 

in the store window. The pigs were 
Mequal in size. To give them an 
equal chance both pigs were given 
worm capsules in a public worming 
demonstration. One pig was plac- 
ed on a ration of corn and shorts— 


@ the traditional “ideal” hog feed of 


the average farmer in this section. 
The other pig was given a balanc- 
ing supplement to his ration and the 


was on. 


The importance of worm treat- 
ment was stressed during the early 
part of the demonstration which 
lasted two months. Store officials 
and clerks passed out worm-control 
literature supplied by the manufac- 
turer, to all interested farmers. They 
also loaned, without charge, cap- 
sule gun and jaw spreaders to 


® farmers with too small a number of 


hogs to justify their purchase. Be- 
sides an unprecedented sale of 
worm medicine the store made 
known its service and business poli- 


m™ Cy ‘© many new customers. 


A: the end of the feeding demon- 
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can be utilized effectively 
for growing advertisements 


stration the public was invited to 
participate in a weight guessing 
contest. The weighing was done in 
public by the county agent who 
presented the prize to the lucky 
guesser. The pig on balanced feed 
weighed 58 lbs., while its brother 
fed only on corn and shorts weigh- 
ed 40 lbs. 

Mr. Smith explains that the 
demonstration was not aimed to 
carry a message or new informa- 
tion to the well-established hog 
breeder, but to reach the less in- 
formed general farmer who merely 
grows his own meat or keeps a sow 
or two. Most of these could not 
have been convinced by facts and 
figures gathered from distant ex- 
periments. But seeing from week to 
week a balanced feed produce 
quicker, cheaper meat, was believ- 
ing. Through this demonstration 
the Rome Seed & Feed store gained 
numerous new customers who were 
surprised at the economy of using 
the store’s supplements to balance 
their home-grown grains. 

Incidentally each window display 
accomplishes more for this concern 
than to attract interest in one par- 
ticular feed or product. Penned in 
close quarters, the live animals pro- 
vide excellent opportunity to dem- 
onstrate the efficiency of the store's 
fly spray, disinfectants and other 
aids to sanitation of which a com- 
plete line is carried. In addition to 
a complete stock of feeds, seed, 
livestock and poultry supplies, this 
concern handles flour, groceries 
and canned goods. Many farmers 
make a one-stop trip to town by 
going to this establishment. 


THESE six Walker puppies 
shown in the upper photo at- 
tracted a lot of attention and 
stimulated the sale of dog food 
and supplies at the Rome Seed 
& Feed Store. The lower pic- 
ture shows the young heifer 
raised in the store without milk. 
During the demonstration the 
calf gained 157 pounds in five 
weeks and consumed only 
$4.20 worth of feed. 


Just now the Rome Seed & Feed 
store is capitalizing on the almost 
universal interest in man’s friend, 
the dog. A purebred Walker bitch 
and her litter of six playful puppies 
claim the attention of hundreds who 
walk by this street window. While 
the majority of these are not farm- 
ers, most of them are dog owners or 
lovers. In fact, the dogs seem to 
make the greatest appeal to city 
school children, business men, 
workers and city housewives. This 
is to the distinct advantage of the 
feed merchant for the urban dweller 
is the heaviest buyer of dog food, 
medicine and supplies. During the 
first week they were in the window, 
dozens of people came in to ask the 
price of the puppies, which inci- 
dentally were not for sale. But 
there was no time wasted in an- 
swering these queries, since each 
person was a potential buyer of 
dog food and went away with addi- 
tional knowledge of the merits of 
the firm's brand even if they did not 
make a trial purchase. 

Located in a city of 26,000 inhabi- 


(Continued on Page Sixty-tive) 
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QUALITY your 


@ Inferior feeds have no place in the current 
war program for increased production of poultry 
and eggs. Bigger and better chicks—and more of 
them! — are imperative and nothing short of the 


best chick starter is fit for the job. 


Of all places in the year ’round feeding pro- 
gram where you should weigh the quality of your 
rations starting chicks ranks first. - Adequate 
amounts of dry buttermilk or dry skim milk are 


a mark of high quality in any feed but of all 


AMERICAN DRY MILK INSTITUTE, Inc., 22] N. La Salle St., 


rations where these dry milks are important, 


chick mashes top the list. 


Maximum feeding efficiency—most pounds of 
gain per pound of feed—is next to impossible 
without dry skim or dry buttermilk. There is no 
substitute! The natural, essential constituents 
of milk—its proteins, its minerals, its milk sugar 
and its water-soluble vitamins, known and un- 
known, all together—are indispensible for re- 


sults from chick mashes which meet present day 


needs. 


Chicag 
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HEN an independent deal- 
er is convinced that his 
location and patronage 


can be most profitably served by 
featuring a quality line of commer- 
cial ‘ceeds the question instantly 
arises, “What brand or brands shall 
I carry?” 

Much has come to depend on 
how well his merchandising pro- 
gram is tied in with the sales-aids 
and other assistance offered by the 
manufacturer, and not a little upon 
wha brands are already well 
known in his territory. Fortunately 
many of the milling companies offer 
packuged and bagged feeds for all 
purposes. 

Arthur W. Baldwin & Co., West 
Stockbridge, Mass., can attribute its 
growth during the past 20 years to: 
stocking and pushing quality feeds 
which can be effectively displayed 
and whose worth can be actually 
demonstrated. Wherever possible 
Mr. Baldwin has taken advantage 
of assistance available from the 
milling companies and he has also 
tried always to be ready to prove 
the worth of his goods thus meeting 
the farmers on their own ground. 


Although most of Mr. Baldwin's 
own time is spent in the store he 
has for many years kept a dairy 
and poultry farm which is a full 
scale proving ground for his feeds. 
He hires a capable man to run the 
farm and can instantly put his fin- 
ger on any information which may 
be valuable in clinching a new cus- 
tomer or holding an old one. About 
three years ago he introduced tur- 
keys. Starting with 1500 he now 
raises over 2800 each season. 


Not only can Mr. Baldwin show 
people how his own herd, poultry, 
and turkeys are doing on the feeds 
he sells in his store but he can 
point to the growing demand for his 
premium Baldwin turkeys as an 
additional example of the result of 
his feeds. Not only in West Stock- 
bridge, but in many other neighbor- 
ing towns and villages, stores are 
prominently advertising Baldwin 
turkeys during the Thanksgiving 
and holiday seasons. 
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by reliable feeder makes 
convincing sales weapon 


Mr. Baldwin has further graphic 
proof in the record of one of his 
customers which is displayed on a 
bulletin board in the store. This 
record is especially effective as a 
point in favor of Mr. Baldwin's feeds 
because it covers one of the first 
years that Mr. Jennings raised poul- 
try for profit. It reads as follows: 


RECORD OF WALTER JENNINGS 
Housatonic, Mass. 
Total number of birds started. .1200 
Finished birds marketed....... 1154 
Income From Birds: 

581 cockerels, 2556 lbs., @ 16c 
408.96 
573 pullets, 2312 lbs., @ 19c. .436.24 
birds consumed at home 

figured at market price... .25.72 


Total Income 
Cost of Production 

1200 chicks @ $12.00 per 100.144.00 

fuel, feed, disinfectants, etc..560.78 


Total Cost 
NET PROFIT 


Customers are impressed by this 
record because Mr. Jennings is a 
typical small scale farmer whose 
income is from a diversity of ven- 
tures rather than specialization. 
Farmers like him make up the ma- 
jority of those from whom Mr. Bald- 
win’s trade is drawn. Other farmers’ 
natural reaction is; “If he can do it, 
I can,” while the poultry specialists 
logically conclude; “If Jennings can 
do it on a small scale, we certainly 
ought to be able to do it on a large 
one.” 

During 1941 the first 10 months 
showed a total increase in feed and 
grain sales of about 83 per cent 
over the same period in 1940 which 
itself had been an excellent year. 


WHEN Arthur Baldwin makes 
a statement about the feed 
he handles, he is generally pre- 
pared to back up his remarks. 
Production records showing ac- 
tual results obtained by other 
customers are convincing argu- 
ments. 


The bulletin board is also. used 
to post local news of a nature inter- 
esting to customers as well as news 
of results achieved at the experi- 
mental farm conducted by the feed 
manufacturer supplying Mr. Bald- 
win. From time to time pictures of 
dealer conventions and farm meet- 
ings are also shown. 

Despite the profitable use to 
which he has put the milling com- 
pany’s sales-aids, and his close co- 
operation with its representatives, 
Mr. Baldwin has never been one to 
depend entirely on the other fellow. 

With the assistance of his son, 
Dana Baldwin, he has built up a 
set of sales routes that keep the 
younger man on the road most of 
the time. While the desirability of 
farmer's carrying home their own 
feed is not neglected, one Reo and 
one Ford truck are ready for deliv- 
eries whenever needed. 

During the past summer and fall 
Mr. Baldwin has been participating 
in a radio program. It is run on a 
cooperative combination basis with 
several other businessmen in his 
part of the country having a share 
in it and is especially slanted to 
appeal to consumers served by 
them. 

At the present time, besides Pur- 
ina feeds, Mr. Baldwin carries coal, 
hardware, gas ranges, De Laval 
separators, lumber and building 
materials, and just recently has 
added a line of International Har- 
vester farm machinery. 
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Meetings 


ERIODIC meetings of select 

groups of livestock feeders in- 

variably helps to stimulate our 
commercial feed sales,” so stated 
Bruce Campbell recently, manager 
of the Sandborn Elevator Co., Sand- 
born, Ind., a business dedicated 
primarily to the retailing of a single 
brand of nationally advertised com- 
mercial feeds. 


“Every so often we invite a dozen 
or more hog farmers, dairymen, or 
poultry raisers to get together some 
evening in our combined office and 
scale house,” he continued. “We 
don’t have to scatter our sales am- 
munition. They are all interested in 
the same thing—results. We try to 
show them how to obtain the best 
results. If a representative of the 
feed manufacturer is here, he bears 
first-hand information from other 
places. We present facts, figures, all 
sorts of proof. Naturally, these farm- 
ers want to make money. That's 
what they're in business for. If we 
can show them how to make more 
money, our job is done. At once 
sales volume is ‘upped’, and we 
turn our attention to another little 
group of feeders.” 

Not that Mr. Campbell is opposed 
to the idea of the big general farm- 
ers’ gathering with movies, talks, 


of livestock feeders hep; 


campbell 


feed displays, music, and refresh- 
ments — the development of the 
last decade in commercial feed 
merchandising. He isn't at all. He 
has sponsored these meetings also, 
in conjunction with the feed manu- 
facturers and finds the idea is fine. 
It develops a sort of sympathetic 
attitude toward the commercial 
feed. It softens up sales resistence. 
It creates goodwill and promotes 
friendliness and good fellowship. 

“But follow up with the group 
meetings,” he advised. “While the 
spirit is favorable, focus the sales 
talk on some single need in the 
community. We've been very suc- 
cessful with the hog farmers. We 
have our main line for the quality 
feeders and we carry a cheaper 
brand for “those who demand it.” 

That Mr. Campbell's notions are 
correct is evidenced by a recent an- 
nouncement that the commercial 
feed sales of his company showed 
an increase in 1941 of 90 per cent. 
The success is due in part to his 
direct aggressive salesmanship, 
part to the fact that over a period 
of years the elevator company has 
won the confidence and esteem of 
the farmers of the vicinity, and part 
to a good location. Sandborn is a 
progressive town of over 600 popu- 
lation near historic Vincennes and 
a fine farming territory stretches in 
all directions. 

“We bend our main efforts to sell 
more branded commercial feeds,” 
the manager explained. “We feel 
that if this line goes over big and 


* we get more and more people com- 


ing here, the sale of other things 
like salt and general farm supplies 
will take care of itself. As a gen- 
eral rule if a dealer will find the 


PERIODIC meetings of live- 


stock feeders have been a big 
factor in stimulating commer- 
cial feed sales at the Sandborn 
elevator according to Bruce 
Campbell, manager, shown here 
in his working garb. 


sell more feed 


one thing that needs real promo. 
tion and jump on the job ene:geti. 
cally — he will win out. He wii s¢lj 
more of that particular item and 


the sales of other items will keep in 


step.” 

The Sandborn plant lacks sui. 
able space to really feature live dis. 
plays but still considerable use j; 
made of this feed merchandising 
device. Poultry of various ages js 
used in early summer. During the 
year Mr. Campbell gets around ty 
other things also particularly tur. 
keys and pigs. He said that live dis. 
plays do more than assist in the 
feed selling. They give the feed mill 
and store the proper atmosphere. 

“We've gradually cut down on 
credit and increased our cash busi- 
ness,” said Mr. Campbell with a 
smile. “We've done it to some ex- 
tent by selling people on the idea 
that a cash system is good for them 
and good for us, and by looking 
carefully into every application for 
extended credit. We've also pushed 
commercial feeds and urged inm- 
proved feeding methods so that our 
customers could make bigger profits 
and better afford to pay cash. At 
the present time we’re not bothered 
by credit accounts and that situc- 
tion makes business more pleasant 
and gives us more time to merchan- 
dise our brand of feeds.” 

Constantly pushing feed sales 
with all the personal contacts im- 
plied in the process, daily meeting 
folks on farms and at feeders’ meet- 
ings, talking to them at the mill and 
with them by telephone has render- 
ed necessary only a reasonuble 
amount of advertising. This is now 
limited chiefly to the judicious and 
timely distribution of printed folders, 
booklets and pamphlets provided 
by the various manufacturers. A 
certain amount of “useful” adver- 
tising novelties like match folders 
and special blotters seems to ge! 


(Continued on Page Fifty-th 
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SELLING 
INUTRITION 


AND THAT INCLUDES 


ARPRO 


That new, five-times-richer wheat germ 
oil is really something to talk about: 


© Arpr Wheat Germ Oil has been highly prized as a 


rich, natural source of Vitamin E, and its continued 
wides; read use by the feeding industry gives testimony 
of its quality. 

And now ARPRO Fyvee Fortified Wheat Germ Oil 
brings new value to the feeding field. It is an entirely 
new \itamin E concentrate which bids fair to receive 


® enthusiastic acceptance for use in helping to reduce 


breeding failures due to Vitamin E deficiencies. 

As compared to regular wheat germ oil, which has 
a Vitamin E potency of about 2 International units 
per gram, ARPRO Fyvee contains not less than 10 Inter- 


Pnational units (equivalent to 10 milligrams of pure 


alpha-tocopherol). Consequently, ARPRO Fyvee is rec- 
ommended as a “natural” for use with poultry, cattle, 


® swine, and other animals—the higher concentration of 


Vitamin E in proportion to oil minimizes the chances 


: of oil intolerance. You can handle or buy Arpro Fyvee 


with complete confidence in its uniformly high quality 


and Vitamin E potency. 


New!...VITAMIN FEEDING OIL! 


Now Available for Mixed Feed Manufacturers 


“Vitamin A and D Feeding Oil,” a special new stable con- 
centrate, is now available to the feed industry in bulk quan- 
tities and in standardized Vitamin A and D potency. The 
Vitamin A potency is 1000 U.S.P. units per gram and the 
Vitamin D is available at the 125, 250 and 400 U.S.P. units 
per gram levels to suit your requirements. The concentrate 
contains Vitamin A distilled from fish liver oils under a new 
high-vacuum process plus another well known concentrate 
to furnish Vitamin D. Use the coupon below for further 
information. 


made only by 
GENERAL MILLS, INC. 


Special Commodities Division 
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makers of ARPRO Wheat Germ Oil (natural strength) 
General Offices: Minneapolis, Minn. 
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GENERAL MILLS, INC. FB 3-42 
Special Commodities Division 
400 So. Fourth Street, Minneapolis, Minn. 

CO Please send me information about ARPRO Fyvee and prices. 


O Please send me information about “Vitamin A and D Feeding Oil,” 
and prices. 


Company Name 


Your Name. 


Address 


Town State 
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GORTON’S 


and FEEDING OILS 
Comply With NEW GOVERNMENT ORDER 


The War Production Board through its units of Vitamin A per pound, derived from 
Limitation Order L-40 restricts feeders and fish or fish liver oils. 
manufacturers as follows: The Gorton “FAMILY” offers the following 


“Unless expressly authorized by the Director of two oils which conform completely to “Order 
Industry Operations, no person shall, on or L-40”: 

after April 10, 1942, manufacture or prepare . , 

feeds which in the form recommended to be Feeding Oil — 400 D — 1000 A per gram 


consumed contain more than 1,000 U. S. P. XI Feeding Oil — 85 D— 200A per gram 


Recommended Feeding Levels As Follows: 


OIL All Mash Chick Mash All Mash Laying Mash 
Chick (Tot. Ration) (Fed ¥%2 with Grain) Laying (Tot. Ration) (Fed % with Grain) 


(Lbs. of oil per ton of feed total ration) 
400 D—1000 A 4 8 
85 D— 200A 10 20 20 40 


HERE’S YOUR SOLUTION! 


In the face of these necessary Government restrictions it is becoming a real PROBLEM for 
the feed mixer and manufacturer to provide both the Vitamin A and D protection so im- 
portant and necessary in all mashes. 


YOUR BEST BET IS A GORTON’S OIL! 


You have ONE COMPLETE PRODUCT. 

It furnishes BOTH VITAMINS A AND D. 

It furnishes adequate and necessary nutritive amounts of both Vitamins. 
It comes within the government limitation requirements. 


You can AVOID ALL COMPLICATIONS by using GORTON’S Feeding Oil which 
does a COMPLETE JOB on both Vitamins A & D. 


Pr FY 


177 MILK ST. 
NEW ENGLAND BY-PRODUCTS CORP. soston, mass. 


E. F. MORRIS, RT. 2, HOPKINS, MINN. 
WESTERN DIV. SALES MGR. (MINN., WIS., IOWA) 
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the Waterloo Mills Co., held a meeting 

and gave a party for their dealers, sup- 
pliers, competitors and friends at the Rus- 
sell Lamson hotel, Waterloo, Ia., on Febru- 
ary 23. 

More than 300 men attended the after- 
noon session and evening banquet which 
was the 12th annual similar gathering 
sponsored by the Waterloo Mills Co., and 
is generally conceded to be the biggest 
convention conducted by any single feed 
jobber in the country. 

Ralph M. Field, president of the Ameri- 
can Feed Manufacturers association, Chi- 
cago, was the principal speaker and dis- 
cussed war priorities and price control and 
their effect on the feed industry. Fred W. 
Kerber, feed dealer at Emmetsburg, Ia., ex- 
plained his method of boosting hog feed 
sales and said enthusiasm for a product 
and natural friendliness were two principal 
factors in successful salesmanship. 

“Gabby” Street of St. Louis, big time 
baseball star, told many interesting stories 
of his experiences in the major leagues. 
Addresses on credit by H. E. Patterson of 
the Anderson Box Co., Indianapolis, and on 
nutrition by M. F. Wells of the Waterloo 
Mills Co. are published elsewhere in this 
issue of The Feed Bag. 

Unscheduled talks included a summary 
of the seed situation by Earl Knudtson of 
Northrup King & Co., Minneapolis, and an 
appeal for members by Gradon Swanson, 
secretary of the Western Grain & Feed as- 
sociation, Des Moines. Close friends of 
Mr. Orsinger and Mr. Bown, among their 
suppliers and competitors, purchased two 
beau'iful Longines watches which were 
presented in behalf of the donors by David 
K. Steenbergh, publisher of The Feed Bag. 

Anong those present, as reported by 
The ised Bag camera, see pictures above, 
were 


Top row, from left to right: Russell Bailey, 


Gis BOWN and Carl G. Orsinger of 
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holds 12th annual 
dealer meeting 


Nappanee Milling Co., Napanee, Ind., Joe 
Nelson, Armour & Co., Chicago, Jim Flinn, 
Blatchford Calf Meal Co., Waukegam, IIl. 
and George Dorothy, Marblehead Lime Co., 
Chicago; H. G. Cowan, Spencer Kellogg & 
Sons, Minneapolis, J. E. Sams, Blatchford 
Calf Meal Co., Waukegan and Ray Ewing, 
National Oil Products Co., Harrison, N. J.; 
Tom Spence, Oelwein Elevator Co., Oel- 
wein, Ia., L. H. Perinjaquet and Lyle Home- 
wood of the Edgewood Feed Mill, Edge- 
wood, Ia. and Hugh Hale ,Hale Grain Co., 
Royal, Ia.; Glenn Bown and Carl G. Or- 
singer, Waterloo Mills Co., Waterloo, Ia.; 
Bill Westerman, Oyster Shell Products 
Corp., St. Louis, Ralph Field, American 
Feed Manufacturers association, Chicago, 
Ill. and Gus Ackerman, Oyster Shell Pro- 
ducts Corp., New Rochelle, N. Y.; H. E. 
Patterson, Anderson Box Co., Indianapolis, 
Ind., J. B. Fox and Al Fox of the Waterloo 
Mills Co., Waterloo, Ia.; H. A. Dyer, W. J. 
Small Sales Co., Kansas City, Kans. and 
L. L. La Budde, La Budde Feed & Grain 
Co., Milwaukee, Wis.; Charles Dreyer, 
Dreyer Commission Co., Kansas City, Mo. 
and C. W. Sievert, American Dry Milk In- 
stitute, Chicago. 

Middle row, from left to right: Fred W. 
Kerber, Fred W. Kerber Feed Mill, Emmets- 
burg, Ia., Don Jorgenson, Inland Mills, Inc., 
Des Moines, and Herman Jensen, Golden 
Sun Milling Co., Estherville, Ia.; J. J. Franta, 
Franta Produce, Gilbertville, Ia., Walter 
Schult, H. J. Schult & Son, Sumner, Ia. 
and Charles Stucker, Victoria Elevator Co., 
Davenport, Ia.; F. T. Cary, Monarch Feed 
Mill, Osage, Ia., Leo Ham, Jesup Prod. & 
Milling Co., Jesup, Ia. and Albert Brettman, 
Waverly Feed Mill, Waverly, Ia; Harry 
Dean, W. & F. Miller, Iowa City, Ia. and 


Ford Eshelman, Virginia-Carolina Chemical 
Corp., Lake Mills, Wis.; E. H. Kucker, Tripoli 
Merc. Co., Tripoli, Ia., Bert Morf, Tripoli 
Hardware Co., Tripoli, Ia. and Max Katz, 
Ben Katz & Son, Osage, Ia.; Ed Huibregtse, 
Monticello Feed Mill, Monticello, Ia., “Duke” 
Swanson, Western Grain & Feed ass‘n., 
Des Moines, Ia. and Zig Salit, Farmers 
Supply Co., Cedar Rapids, Ia; C. M. 
Gregory, Farmers Elevator, Dike, Ia., Cal- 
vin Butterfield, Rowley Farmers Creamery, 
Rowley, Ia., Othol L. Wright, Farmers Ex- 
change, Central City, Ia, E. E. Beatty, 
Shellsburg Grain & Lumber Co., Shells- 
burg, Ia. and George Dorothy, Marblehead 
Lime Co., Chicago. 

Bottom row, from left to right: A. F. 
Easter, Vinton Farmers Supply, Vinton, 
Ia., George Beenken, Buckingham Grain 
Co., Buckingham, Ia. and Fred Wolf, 
Wolf Hatchery & Feed Store, Waverly, 
Ia.; C. S. Macy, Macy Hatchery, Grundy 
Center, Ia., M. J. Baldus, Baldus Hatchery, 
Story City, Ia. and John Johnson, Jr., New 
Hartford Implement Co., New Hartford, Ia.; 
Frank Whitney, Whitney Hatchery, May- 
nard, Ia., Will Bottke, Hampton Feed & 
Milling Co., Hampton, Ia. and Bert Pooley, 
Pooley Elevator, Greene, Ia.; Harvey Yan- 
tis, Feedstuffs, Minneapolis, Minn., C. N. 
Barrett, National Oil Products Co., Chicago, 
Ill., Earl Warner, Archer-Daniels-Midland 
Co., Minneapolis, and H. S. Vorhes, Vir- 
ginia-Carolina Chemical Corp., East St. 
Louis, Ill.; Martin Martinussen, Martin's 
Feed Store, Reinbeck, Ia., James Parsons, 
Shell Rock Grain & Milling Co., Shell Rock, 
Ia. and Roy Freed, Dewar Elev., Dewar, 
Ia.; Norb Schaefer, Anderson Box Co., 
Indianapolis, Ind. and Ed Davis, Mulkey 
Salt Co., Des Moines; “Gabby” Street, St. 
Louis, and E. P. MacNicol, American Feed 
Manufacturers association, Chicago. 

@ MEXICO ELEVATOR CO., Mexico, Ind., 
held its annual meeting last month and 
elected the following new directors: D. C. 
Fishback, J. L. Kramisy, Orville Young, 
Charles Balsbaugh, and John T. Keyes. 
Lowell Knauff, manager, reported a profit 
of $7,409.54 for the past year. 
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UST exactly what steps can the 
small town feed retailer take to 
continue to operate profitably 
in these changing times? 

Some constructive answers come 
from George D. Walker, of Canaan, 
N. Y. Since 1886, when his father 
took over a country general store 
there, feed and grain have been 
prominent in the merchandising 
schedule. 

In 1915 a mill was built and for 
many years much corn mixing was 
done. It was run by gasoline, how- 
ever, and eventually ceased to be 
a profitable operation. Consequent- 
ly it was decided to put in a com- 
plete brand of ready mixed feeds. 
Mr. Walker believed it would be 
vitally important to select one 
whose manufacturers would work 
closely with their dealer customers. 


A firm in Albany seemed to fill 
all requirements. For several years 
incoming merchandise was receiv- 
ed in carloads, then by truck. The 
latter resulted about six years ago 
in a difficulty which proved a bless- 
ing in disguise. 

The trucking concern contracted 
by the manufacturers developed the 
habit of sending one or two assist- 
ants with the driver. Then backed 
by union demands Mr. Walker was 
practically ordered to pay extra for 
the unloading. That wasn't enough 
and a little later he was asked to 
supply two of his own men to assist 
the trucking crew. Thus he had to 
either hire extra help for the un- 
loading alone or take his own men 
from their regular duties. 

Not wishing to pay a crew to get 
in one another's way he put his 
own truck, which had previously 
been idle part of the time, into more 
active service; namely, going to Al- 
bany twice a week and getting his 
own merchandise. The idea worked 
even better than he had expected. 

Besides eliminating the unneces- 
sary unloading expense he found 
that he could now conduct business 
on a scale ordinarily possible only 
in stores many times the size of his 
own. The addition of profitable side- 


enables walker to boost 
sales of sideline iten:s 


line items, an increasingly import- 
ant factor in retail feed stores, was 
immeasurably facilitated. He found 
a market for dozens and dozens of 
appliances, tools, etc. that could not 
be carried in regular stock but 


which he was able to pick up on - 


his next trip to Albany. Perhaps a 
farmer wanted a certain kind of 
pump. Mr. Walker could say with 
assurance: 

“All right; just tell me exactly 
what kind you want, and I'll get it 
on my next trip which will be 
Wednesday.” 

Besides the rapid service the cus- 
tomer was saved the shipping 
charges that would have been in- 
cluded if he had had to order it 
himself. Being able to fill orders 
like this makes permanent friends. 

If a farmer wants a feed mixture 
not in ordinary demand it can be 


secured on the next trip to All.any |] 
And while the manufacturers with 
whom Mr. Walker does busines; 
believe they have a feed mixture {o; 
every purpose they do not stop © 
there. 
If a farmer sincerely believes that | 
none of the combinations in the 
regular choice are suited to his 
herd or flock or that he can work 
out a better one Mr. Walker has © 
standing agreement with the manv. | 
facturers to make up any desired | 
special mixture. Only two condi. 
tions are stipulated. The farmer 
must state his percentage, and he 
must have enough conviction in its | 
superiority for his needs to order | 
at least two tons. This eliminates 


pointless experimentation yet gives . 
the progressive farmer who believes | 
he can best prescribe his own feeds © 


a fair chance to do so. 


NAVAL SHIPS AND PARTS 


HOW WE ARE SPENDING 
THE WAR DOLLAR 


ORDNANCE (INCLUDING NAVAL ORDNANCE) 


AIRPLANES, ENGINES, PARTS, ETC. 


INDUSTRIAL FACILITIES 


@ MISC. MUNITIONS AND SUPPLIES 


POSTS, DEPOTS, FORTIFICATIONS 


(ARMED FORCES) 
SUBSISTENCE, TRAVEL 


THIS CHART SHOWS HOW THE 
EF DOLLAR IS BEING SPENT. 
PORTS it based upon a 
breakdown of $77,000,000,000 
warfare as of 
December 32, 1941. 

MERCHANT SHIPS AND PARTS This includes $72,000,000,000 

3 voted for defense by 
HOUSING mitments by the Reconstruction 
© cow ares 

of 
misc. 
Great for OEM 


14 CENTS . 
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Limitations Order No. 40 issued February 10, prohibits after April 10, 1942, the manufacture 
of feeds which “in the form recommended to be consumed contain more than 1000 U. S. P.X 1 
units of Vitamin A per lb., derived from fish or fish liver oils." The chart below shows the 
proper quantities of Silmo Vitamin A and D oils of various potencies fo use per ton of mix in 
order to comply with the War Production Board limitations. 


CAUTION VIT-D-400 

!f you continue to use Vitamin A and D oils of the same IDEAL FOR PURPOSE 

potencies as previously, reduction in the amount used Silmo's Vit-D-400—in dry, granular cereal form—is low 
per ton of feed must be made, in order to comply with in cost, convenient, easy to mix and unaffected by tem- 
the Vitamin A conservation order. This will, of course, perature. The chart shows how much VIT-D-400 to add 
reduce the amount of Vitamin D per Ib. of feed—which in order to attain certain typical Vitamin D levels. From 
means that you will have to use a purely Vitamin D sup- these figures, you can work out specifications for nearly 
piement in addition to the reduced Vitamin A and D oil any requirement. We shall be glad to show you how 


in order to maintain the Vitamin D levels of your feeds. 


USE THIS 


to comply with 


B. Limitations Order No. 40--- 


Conserving Precious Vitamin A 


VIT-D-400 will fit into your own particular program. 


, Jo Soames. YOUR VITAMIN D LEVEL CAN BE MAINTAINED BY USING YOUR ACCUSTOMED 
When Using Pee a A AND D OIL AT A LOWER LEVEL (COLUMN 2), PLUS AN ALL VITAMIN D 
Oils of — 1.000 SUPPLEMENT AS FOLLOWS: 
Following | Units or 
Potencies cor ths If You Used: Then Add: If You Used: Then Add: If You Used: Then Add: 
lb Vit-D-400 .5 Ibs Vit-D-400 .5 lbs Vit-D-400 
400 D-3,000 A = 2 Ibs per ton Ai 4lbs perton | 2-5 8 lbs per ton | © 
it-D- 81 it-D 
400 D-2,000 A 2lbsperton | _........ 4 lbs per ton 1.8 400 | sibs perton | ~400 
% Use 4.4 lbs 3.6 lbs Vit-D-400 
400 D-1,000 A peti 2 lbs per ton 8 lbs per ton per ton 
; Use 7.3 lb -5 lb Vit-D-400 2.6 lbs Vit-D-400 6.9 lbs Vit-D-400 
85 D-600 A a S| 10 Ibs per ton per ton 20 Ibs per ton per ton 40 Ibs per ton per ton 
100 D-600 A 8 lbs per ton 16 lbs per ton | 25 32 Ibs per ton | 
Use 5.1 lbs 1 lb Vit-D-400 3.1 lbs Vit-D-400 7.4 lbs Vit-D-400 
85 D-850 A per ton 10 lbs per ton per ton 20 Ibs per ton per ton 40 lbs per ton per ton 


We shall be pleased to lend any assistance possible 
SILMO ec5o 


SALES 


a division of 


RAILROAD BLVD., VINELAND, N. J., U.S.A. 


NOTE: When the mash and grain system is used (equal parts of both) the mash may contain 2000 units 
of Vitamin A per lb. derived from fish liver oils, A table showing how to obtain 2000 units of Vitamin A 
per Ib. of mash through the use of your present Vitamin A and D oil in conjunction with an all Vitamin D 
supplement to maintain your Vitamin D level will appear in the April issue or will be furnished on request. 


SILMO 400-D oil can be used at the same rate as VIT-D-400 above. If you 


prefer to use a Vitamin D oil of higher potency, write to the SILMO office 
or consult our representative. 


in aiding you to determine the best Vitamin D supple- 

ment fo use in order that you may obtain the desired 
c o R P o R AT I se) N amount of Vitamin D per Ib. of finished feed AT THE 
SILMO CHEMICAL CORP. LOWEST COST. 
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DR. ROLAND M. BETHKE 


UTRITIONAL research is to 
the feed industry as milk is 
to a growing child. Both are 
vitally important—one to the de- 
velopment of the child's body and 


health the other to the development 
of the industry. 


Working long, tiresome hours 
throughout the United States are 
research men continually testing 
new theories, developing new for- 
mulas and evolving methods of 
feeding practice which have gone 
a long way to increase the food 
productive capacity of the Ameri- 
can farmer. 

Some of these men work as in- 
dividuals, some are employed by 
large feed manufacturers and many 
others carry on their work at state 
experimental stations. All contri- 
bute vitally to the progress of agri- 
culture and the feed industry. 


One of these pioneers is Dr. Ro- 


bethke among leading 


Research Men 


in the feed indusiry 


By ELDON ROESLER 


land M. Bethke who has been in 
charge of nutritional investigations 
of the department of animal indus- 
try at the Ohio Agricultural Experi- 
ment Station in Wooster, Ohio, 
since 1923. In a comparatively brief 
span of years Dr. Bethke has come 
rapidly to the front and today is 
recognized as one of the leaders 
in the nutritional field. 

In recognition of his extensive 
research and contributions to the 
field of nutritional investigation, Dr. 
Bethke was given the Borden $1,000 


This is the first in a series of arti- 
cles on “Men of Research” which will 
be published from time to time in 
coming issues of The Feed Bag Mag- 
azine. Through these articles we hope 
to call attention to the vital work 
being contributed to the feed indus- 
try and the field of nutrition by the 
men in charge of research. Watch 
for the next article at a future date. 


award and gold medal at Still- 
water, Okla., last August. The 
award was made in recognition of 
Dr. Bethke’s work at the Ohio sta- 
tion and his interpretation of this 
work in a practical way. The cita- 
tion is given by The Borden Co., 
New York city, for outstanding en- 
deavor over a period of at least 
seven years. 

Perhaps the average feed dealer, 
reading of accomplishments by a 
man of nutritional science, might 
say to himself, “Those research men 


ONE of the leaders in nutri- 
tional investigations is Dr. Ro- 
land M. Bethke, Ohio Agricul- 
tural Experiment Station, Woo- 
ster, Ohio, shown in the photo 
at upper right, at work with his 
pectophotometer — an_instru- 
ment used in the determination 
of carotene. Lower left, Dr. 
Bethke examines a laboratory 
rat held by Dr. C. H. Hunt. 


must be tied to their work. I bet 
they don't get the same pleasures 
out of life that we small town feed 
men do.” 

Well Mr. Feed Dealer you'd lose 
your bet if you were to come with 
us for a visit with Dr. Bethke. As 
soon as you walked through the 
door and were confronted with his 
pleasant smile, his warm friendship 
and his “regular” bearing you'd 
see what a mistake you had made. 

You would find that Dr. Bethke 
talked the same language that you 
do, likes the same kind of food, en- 
joys a round of golf and is a real 
family man, proud of his wife and 
two children. Naturally, he is seri- 
ously concerned with the important 
work carried on at the station but 
he also has time to study the prac- 
tical side of the feed industry. 

As soon as we tell you of Dr. 
Bethke’s background you will know 
in a minute why he has been so 
successful. He was born on a good 
Wisconsin dairy farm in Elkhutt 
Lake, Wis. After preliminary ecu- 
cation in the public schools in E k- 


(Continued on Page Fifty-fo ir) 
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MORE MILK * MORE EGGS * MORE MEAT 
-o- FOOD WILL WIN THE WAR! 


This is a challenge to every American 


farmer, hatcheryman and feed dealer. 


Throughout America thousands upon thou- 
sands of livestock and poultry feeders are 
using Wayne I. Q. Feeds to get this in- 
creased production from their flocks and herds. 
Wayne I. Q. encourages maximum production 

-. More eggs... more meat... more milk... 


Food for Victory. 


IT PAYS TO HANDLE 


ALLIED MILLS, INC. 


Thousands of feeders 
are proudly displaying the 
red, white and blue Wayne 
emblems pictured above. It 
is part of Wayne's intensive 
"Food for Victory" program. 

Write for details. 


EXECUTIVE OFFICES, CHICAGO ©® SERVICE DEPT., FORT WAYNE, IND. 
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“Most of us selling Nopco products to the feed industry have spent our entire business lives ii. 
working with feed men. As a part of the feed industry, our chief interest is in helping you solv: 
your critical problems of today and tomorrow — for your success is our bread and butter 
We hope that a brief outline of Nopco’s plans and policies for serving you in 1942 will help 


you enjoy a more efficient use of vitamins A and D in your feeds. 


Therefore, we present: 


Our Platform for 


TO ASSURE A CONTINUOUS SUPPLY OF DE- 
PENDABLE VITAMINS A AND D TO THE FEED 
INDUSTRY: Nopco will utilize its close association 
with the fishing industry of North and South America 
to secure the best of available livers of cod and other 
species for Nopco vitamin products — and will open 
an additional vitamin production plant at Richmond, 
California. 


TO CONSERVE AVAILABLE SUPPLIES OF TRUE 
VITAMIN A FOR THE ULTIMATE BENEFIT OF 
FEEDMEN — Nopco will supply dependable Vitamin 
A and D oils of true “Nopco” quality specially blended 
to provide the maximum potency of Vitamin A con- 
sistent with our Government’s aims and requirements. 
Nopco men will study your mixing and feeding prob- 
lems to work out specific plans for use of these “A” 
potency oils in conformity with W.P.B. Limitation 
Order L-40. Thus you can enjoy a sound foundation 
of true Vitamin A, of guaranteed potency and sta- 


bility, to support additional pro-vitamin A of corn 
and alfalfa. 


TO SUPPLY VITAMINS A AND D IN THE CAR- 
RIER BEST SUITED TO MEET THE PRESENT 
DAY NEEDS OF FEEDERS — Nopco will continue 
intensive research, not only on dry carriers, but all 
carriers. When we find an improved product which 
exactly suits your needs—proved by exhaustive tests 
—it will be made available to the feed industry. 


Now, when peak production of poultry and eggs is 
essential to National Defense, Nopco will continue 
distribution of Vitamins A and D as supplied by cod 
liver oil, or vitamin A and D feeding oil—the form 


which has proved completely effective through imany 
years of actual farm use and exacting laboratory tests, 


TO GIVE THE FEED INDUSTRY THE BENEFIT 
OF CONSTANT, WELL-PLANNED RESEARCH — 
Nopco will continue intensive product research des. 
pite every handicap caused by war. This program 
will include research in improved Vitamin A and D 
sources for the feed industry, and development of 
improved processes for extracting, refining and proc- 
essing fish liver oils to assure utmost vitamin con- 
servation. 


TO PROVIDE EXTRA SERVICES WHICH HELP 
SOLVE CUSTOMERS’ SALES AND NUTRITIONAL 
PROBLEMS — Nopco will increase the scope of its 
Technical Service Bureau in formula checking, diag- 
nosis and Data Sheet distribution . . . will provide 
individual advertising and sales promotion service to 
customers . . . will equip District Managers better than 
ever before, to provide an even more useful practical 
personal service. 


TO INFLUENCE GREATER USE OF QUALITY 
COMMERCIAL FEEDS BY DIRECT ADVERTIS- 
ING TO POULTRYMEN — Nopco will carry forward 
its 15 consecutive years of advertising to the poultry 
field by running a campaign in popular national poul- 
try papers and state farm —each adver! ise- 
ment designed to inform 
poultrymen on the need 
for scientifically - bal- 
anced, branded feeds con- 
taining dependable “Nop- 
co” Vitamin A and D oils. 


REG.V.S.PAT.OFF. 


NATIONAL O11 Propucts CoMPANY 


Chicago + Cedartown. Ga. 


HARRISON, N. J. 


Los Angeles - Richmond, Crlif. 
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you know that bad debt 
‘'osses in the United States 
“his year will buy 

27 battleships or 

150 heavy bombers or 


45,000 torpedoes or 
00,000 16” shells? 


Th. > losses will amount to over 
one | lion dollars. This is a tang- 
ible .:s—a loss which is charged 


to bo. . debts. There is another loss 
whic! is just as much a loss as the 
tangi!!e bad debt yet it is one that 


few o. us realize for it does not rep- 
reser)’ money paid out. 
Th ioss I refer to is the cost sus- 


taine. through the loss of money 
tied .p in past due accounts. Here 
is ar example of this: John Doe 
buys $100 worth of feed January 1. 
This account is due for payment on 
February 1 and John pays you July 
l. The additional time that John 
has taken to pay his account repre- 
sents u loss to you of $2.50, which is 
five months’ interest at six per cent. 
Every month that you carry a $100 
past due account on your books 
you lose 50 cents. On every $1000 
the loss per month is $5 and on 
every $5,000, $25 per month. The 
reason I mention the larger figure 
is that if this total were represented 
by one account we would do some- 
thing about it. We would demand 
that the account be paid or that in- 
terest be collected for the time the 
money is used. But since the 
amount represented covers a num- 
ber of accounts we do not consider 
it worth the trouble. 

A good way to ascertain just 
what your loss per month is, is to 
multiply the total amount of past 
due accounts on your books by six 
and divide by 12. If you have past 
due accounts and have money bor- 
rowe:! from the bank your monthly 
interest statement will tell you. 

No doubt you have customers on 
your books who demand that you 
carry their accounts for six months 
or longer if you want their business. 
This is a matter of the greatest un- 
fairness. For every customer you 
hav like this, you have another 
cus'»mer who pays promptly. The 
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must also be considered 
in doing credit business 


by H. E. PATTERSON 


unfairness of this practice is that 
both customers pay the same price 
for their merchandise but the poor 
pay customer gets a discount of 
three per cent for being poor pay 
and the good customer does not. 

I would like to borrow from the 
January issue of The Feed Bag 
magazine, a table that appeared 
on page 46, under the heading, 
“Credit Business,” telling us what 
different price cuts mean in the way 
of profits. In order for you to make 
up the loss in profit you sustain for 
carrying this account mentioned 
above it would be necessary that 
you increase this customer's sales 
volume by 14 per cent. The longer 
you carry an account the greater 
the discount or price cut and the 
greater the increase in sales vol- 
ume necessary to overcome this. 
This explanation can be used to 
explain why extensions cannot be 
made. We can see from this that 
bad debt losses are not the only 
waste we have in doing a credit 
business. 

There is still another loss that can 
be placed directly on credit busi- 
ness when it isn’t properly handled. 
In many cases this is the loss of 
your credit standing. Thousands of 
times in the ten years that I have 
been credit manager of the Ander- 
son Box Co., I have been given the 
excuse that, “My money is all tied 
up in my accounts. You will have 
to wait until I get mine.” Gentle- 
men, I assure you that a statement 
like that never did anyone’s credit 
standing any good. When this state- 
ment is made, it either means that 
the business is under-capitalized, 
that this business is enjoying poor 
management, or both, and you can 
easily understand the poor impres- 
sion it leaves with a credit man- 
ager. 

The best way to stop credit losses 
is to examine each new application 
carefully, check the paying records 


with other merchants, and to look 
into the financial background be- 
fore granting credit. This is doing 
the collecting before the credit is 
extended. It is well to also check 
slow paying accounts in this same 
way before extending additional 
credit. 


The trend today is to shorten 
terms and demand that terms be 
respected. Motor car financing com- 
panies, mail order houses, loan 
agencies, farm implement manu- 
facturers, all are demanding 
prompt payments and strict compli- 
ance with terms of sale. There are 
good reasons for this. The most im- 
portant is that prompt collections 
release capital for use in your busi- 
ness. At this time there is much 
need for additional capital since 
prices are constantly advancing. Of 
course prompt collections keep the 
debtor in a liquid position where he 
is able to buy more of your pro- 
ducts. Past due accounts never en- 
courage sales. Less losses result 
from prompt collections for the older 
an account becomes the more diffi- 
cult it is to collect. 


Another good reason for a vigor- 
ous collection policy is that it does- 
n't take a debtor long to realize 
which creditor insists on prompt 
payment and which one does not 
and to let the more lenient creditor 
hold the bag. The business methods 
of a house requiring prompt pay- 
ment are respected by customers. 

To meet the requirements of a 
vigorous collection policy we have 
to understand some of the reasons 
for slow payment. Probably the 
most common reason for slow pay- 
ments is the lack of understanding 
of the terms of sale. Surely a cus- 
tomer can read the terms of a con- 
tract but to make him realize that 
you expect these terms observed is 
your job. The terms of sale and 
time of payment should be discuss- 
ed with each customer just as freely 
as the merits of your products. 

Next in line, is inadequate capital 
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or money. This reason for slow payment is 
usually our fault. The desire to buy often 
upsets the judgment of the customer and 
he buys more than his pocketbook says he 
should. If the account is properly examined 
before the sale this should be a rare cause 
of slow payment. 

Probably the worst cause to deal with 
is willful neglect. This customer buys with 
the deliberate intent of getting more than 
he pays for. As soon as this motive is real- 
ized we should take steps to get our money 
and get the account off our books as a 
credit customer. 

There are other reasons for slow pay- 
ment such as deaths, fires, or other un- 
expected contingencies. These merit con- 
sideration and sympathetic treatment. 

The best way to handle collections is to 
classify all of the accounts on your books 
into three classes: (1) Prompt pay. (2) 
Slow but collectible. (3) Undesirable. 

The prompt paying customer must be 
handled carefully so as not to offend him. 
Usually he is sensitive about his paying 
record and his ability to pay. Any allusion 
to these may lose a customer, so anything 
beyond reminding him of his obligation 
should be carefully studied. 

The slow but collectible account gives 
us the most work and worry. Whatever 
the cause of his delinquency he is not dis- 
honest and his intentions usually are good. 
Generally we can't refuse to sell this class 
of accounts. He may be temporarily short 
of cash or just careless. Yet we do have 
to get our money as promptly as possible. 
He is not so sensitive. These people be- 
come hardened to collection appeals and 
we can use a very insistent method of 
collection on them with very good results. 

The third class or “undesirable risk” is 
easily handled. Either we don’t sell them 
or if one slips in we deal with him as 
quickly as possible with whatever means 
we have that are best suited to him. 

We have a number of instruments or 
tools to use in the collection of accounts. 
The most common is the statement or state- 
ment reminder. We also have collection 
letters, notes, trade acceptances, telephone, 
telegraph, and the collection agency. Of 
all of these the ones we like best are the 
statements and the telephone. Neither of 
them offend the customer. 


The regular use of these instruments will 
give the best results. Steady repetition 
keeps the account before the customer and 
most people will pay rather than be con- 
stantly reminded of their delinquency. The 
system used need not be elaborate. We 
use a series of white, blue and red state- 
ments at seven to ten day intervals and 
follow this with a series of two form letters. 
After that the account is given personal 
attention by personal letter, telephone, or 
telegraph. We have found that in very few 
cases do we fail to get a reply to the form 
letters. After a reply has been received, 
the account is carried in the “Personal 
Attention” file until collected. 

Now a word about the use of notes. If 
a note is given at the time of sale it is 
usually an excellent method of collection 
and there can be no misunderstanding as 
to terms. A note given after an account 
becomes due is an extension of time and 
is an opportunity to charge the customer 
for the extension. The creditor can also 


discount the note and get the immediate 
use of his funds. The discdvantage of tak- 
ing a note on a past due account is that 
the debtor may offer it to get relief for the 
time of the note from the aggressive credi- 
tor. The creditor who takes a note also 
stops himself from taking any action on 
the account until the note matures and is 
defaulted. Especially with old accounts it 
is necessary to take action quickly at times 
and the note will prevent this. It is neces- 
sary to handle each case separately and 
your good judgment will tell you what to 
do. 

Don't fail to use the telephone. It gives 
you another personal contact with your 
customer. Don't let party lines stop you 
for it isn’t necessary to state your busi- 
ness. Just ask your customer to stop in 
and see you the next time he is in town. 
If he owes you he will know what you 
want and, too, you probably won't have 
to mention the account. He will beat you 
to it to save his face. You can put a smile 
in your voice on the telephone and it's 
darned hard to do in a letter. You can 
argue with him or answer complaints on 
the telephone and it takes time by mail. 
We believe the telephone is the best little 
customer saver and business getter there is. 

The last resort, or collection agency, has 
no means of collection that are not avail- 
able to you. They have no secret formula 
or any special legal means that you don't 
have. Its advantage is purely psychologi- 


cal. Debtors know that creditors rarely 
force collection and as long as the Coun} 
remains in your hands they feel co apa. 
tively safe. This situation is change: whe, 
control of the account passes to = thir; 
part or a collection agency. All frier aly ye. 
lations are terminated and it is iow , 
case of fight and scratch and a: ything 
goes. It is the relentlessness of the :ollec. 
tion agency that brings results. Man time 
the threat that you will place the © zcoyy; 
with a third party will bring imr edigie 
payment. 

No debtor wants it known that is q. 
count had to be collected by an ai ormney. 
The threat is a powerful influenc: ang 
most debtors will make every efiort i 
settle their account and keep their : »cords 
clear. It is hardly necessary to say tha 


_ a threat may destroy all good will and jt 


should be used only as a last resct ang 


then only if you intend to carry it ot. 


@ DAILEY FARMERS ELEVATOR Co, 
Dailey, Ill., has installed a new seed 


cleaner. 


@ ELMER PAETOW, the Paetow Co, Mil- 
waukee, left with his family for Florida, 
March 15. They expect to enjoy a three 
week vacation at Sarasota. 

— 

@ FARMERS GRAIN & COAL CO., Morton, 
Ill., has installed a new electric moisture 
tester. 


Swinging on the Barnyard Gale 


“Look, girls! Breakfast in bed.” 


THE FEED BAG — March, 1742 


i 
i 
i¢ 
— 
30 


D;. O. B. Kent 
Practical Research 
Director Writes:- 


"The feeding of proper grit not 
on!y means a stronger, healthier 
bird, but it also materially reduces 
consumption. With the gizz- 
arc. capable of doing a thorough 
grinding job, it gives the intestines 
a ‘ull opportunity to digest the 
feed. We feel that granite grit 
more than pays for itself in the 
saving of the feed consumed and 
that is no small item by any man- 
ner of means.” 


GRANITE 


Sold on a Money- At this time it is of greatest importance to every poultryman and 
Back Guarantee turkey grower. It is essential that aw produce the utmost in eggs — 
Uncle Sam needs them. It is necessary to conserve feed—get fullest 
nutrition from it. STONEMO helps the birds do just that. It is 
important that laying hens or growing stock be not thrown off their 
lay, or their growth, by digestive troubles. STONEMO is about as 
raga insurance against digestive troubles as your poultrymen can 
ave. 

If we are to help Uncle Sam win this war; to get the eggs he needs 
for ourselves and our allies nothing should stop you from advising your 
poultry feed buyers just how much of a help STONEMO Granite Grit 
can be to their birds—and their profit. 

Incidentally it PAYS you to sell STONEMO Grit. It is the most popu- 
lar grit with poultrymen—and it SELLS. No stagnant stocks. 


ALL SIZES~CHICK TO 
TURKEY ~ IN CLEAN 
SACKS ~ FREE FROM 
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Minerals in 
Meat and Milk 


Depending upon the size of a cow, she 
will need 20 to 40 pounds of calcium 
in her body at all times. Remember 
that growing stock must find this in 
their ration and lay it up in their 
bodies, while adult stock must maintain 
this amount for health. 


Remember, also, that milk contains 20 
ounces (or 1% pounds) of calcium per 
1,000 pounds. The average dairy cow 
has a daily need for plenty of this 
mineral. 


Necessary also is manganese, iodine and 
phosphorus in fairly large quantities. In 
the East, where soils have been farmed 
a long time, the mineral content is often 
depleted with a consequent lowering of 
mineral content in home-grown feed. 
Therefore, in this region especially, min- 
eral fortification is needed. 


How to Correct Mineral Lack 


For calcium, be sure there is several 
per cent of Lime Crest Calcite in the 
ration, and for further safety, use the 
Calcite enriched with manganese and 
iodine. 


Just because a cow isn’t bow-legged 
with rickets from calcium deficiency is 
no sign that she isn’t robbing her body 
for the necessary calcium to maintain 
milk flow. Calcium deficiency is hard 
to detect until it is far advanced. As 
milk production is stepped up these 
days by heavy feeding of concentrates, 
more and more calcium is required. 


Lack of calcium will reduce milk flow 
—the experiment stations have proved 
that. Low calcium in the ration im- 
pairs the health of dairy cows and may 
lead to such things as broken bones or 
excessive fatness. 


[ime Crest 


CALCITE 


Get a calcium supplement prepared by 
experts from the famous Lime Crest 
Calcite deposits. This Calcite is in the 
well-known 6-sided crystalline form that 
gradually dissolves, giving off the need- 
ed calcium. 


In addition, Lime Crest Calcite contains 
many other minerals (over 20 in num- 
ber) in small amounts. However, in 
animal nutrition only “trace” amounts 
are required of many minerals. These 
come as a bonus to you in Lime Crest 
Calcite. 


Lime Crest Calcite can be had either with or without manganese and iodine added, 
as your needs indicate. For more information, write . . 


= 


LIMESTONE PRODUCTS CORP. OF AMERICA 


BOX 6, NEWTON, NEW JERSEY 


Pity The Farmer 


by EMIL J. BLACKY ==, 


News Item: Several car manufac‘ ure;; 
have suggested to their dealer: tha; 
they enter the business of ret iling 
feeds and have approached feeq 
manufacturers with offers of c:ale; 
outlets. 


Pity Mr. Farmer when his ome. 
spun, rural bliss 

Is shattered by a lingo tha: may 
ramble on like this: 

“Look at the chassis of thai cow. 
why she’s built like a truck 


_ She needs our special V-8 feed to 


pull her through the muck; 

Her axle’s bent, her valves are 
stuck, she groans in the trans. 
mission, 

I've got exactly what she needs to 
put her in commission. 

It's super-charger concentrate; jus} 
ask the man who owns some, 

Why it will make all other feeds 
seem crumby as a bum. 

Just fill her tank up to the brim 
with Super-Charger now, 

And watch her milk with fluid drive 
and be a streamlined cow. 

Now, take those chickens over there; 
they surely are no bargain; 

They need our Deluxe model feed 
to clean out laying carbon. 

Our engineering staff has proved 
that DeLuxe is essential, 

To keep a hen from breaking down 
inside her differential. 

Just listen to that porker squeal; 
he’s sorer than a boil 

What that hog needs is a good 
drain—and refill of our oil." 

And having told his story, the sales- 
man heads for town, 

To get some more recharging, for 
his battery's all run down. 


@ LYLE WALLEY, Vandalia, Ill., has been 
assigned to the feed division of the Illinois 
Farmers Supply Co. His territory wil! in- 
clude all of Piatt county and part of Macon. 
e@ W. S. CUNNINGHAM, 76, Brook, Ind., 
well known grain and feed dealer, died 
Feb. 16 at a Rensselaer hospital. 
@ F. W. SCHNOEBELEN, Riverside, Iowa, 
has moved his feed and produce business 
to a new location near the Rock Is:'and 
railroad depot. 
@ HARRY KLEEMEIER, Rockwell “ity, 
Iowa, owner of the Quality Seed Store has 
installed feed grinding and mixing ecuip- 
ment and will carry a full line of po'ltry 
and livestock feeds. 
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JAMES H. MURPHY 


Top billing on the “birthday parade” this 
month goes to James H. Murphy, president 
of the Murphy Products Co., Burlington, 
Wis. Known affectionately as “Jim” 
throughout the feed trade, Mr. Murphy 
celebrates his birthday April 2. From a 
modest beginning, Mr. Murphy has guided 
his company successfully until today it 
ranks as one of the leaders in the field. 
In his spare time Mr. Murphy devotes 
many happy hours to his stable of fine 
horses. In fact, a number of his horses 
have taken first place ribbons in various 
Middle West horse shows. Mr. Murphy 
also has a large farm near Burlington 
which captures much of his attention. 

The following are birthdays of other feed 
men which will be celebrated in April: 


April 1—R. A. HOYT, Tennant & Hoyt Co., Lake City, Minn. 
JULIUS E. LENTZ, Mauser Mill Co., Treichlers, Pa. 


GEORGE SRODA, Frank Sroda & Sons Co., Amherst Junction, Wis. 
April 2—RUSSELL B. MAAS, Screw Conveyor Corp., Hammond, Ind. 
WM. MOLL, Franke Grain Co., Milwaukee, Wis. 
JAMES H. MURPHY, Murphy Products Co., Burlington, Wis. 
W. I. SARGENT, Sargent & Co., Des Moines, Ia. 
April 4—H. G. BOS, Dr. Salsbury'’s Laboratories, Charles City, Ia. 
April 5—D. A. LEWIS, Milwaukee, Wis. (National Distillers Products Co.) 
April 6—HERBERT K. CLOFINE, Herbert K. Clofine Milk Products, Philadelphia, Pa. 
EDWIN FUNK, National Oil Products Co., Harrison, N. J. 
April 7—GERALD L. STUTZ, Tomahawk, Wis. (Kellogg Sales Co.) 
April 9—J. A. KRIMM, Robinson Mfg. Co., Muncy, Pa. 
April 13—T. F. BRUBAKER, Highland Park Feed & Supply Co., Des Moines, Ia. 
W. D. WALKER, Arcady Farms Milling Co., Chicago, Il. 
April 14—CARL R. MARKS, Feed Supplies, Inc., Milwaukee, Wis. 
SEARLE MOWAT, Larrowe Milling Co., Detroit, Mich. 
April 1S—H. A. DYER, W. J. Small Sales Co., Kansas City, Mo. 
KENT McLATCHEY, American Dairies, Inc., Kansas City, Mo. 
April 16—PHILIP W. PILLSBURY, Pillsbury Flour Mill Co., Minneapolis, Minn. 
RUDY OPSAL, National By-Products, Inc., Des Moines, Ia. 
A. L. STANCHFIELD, A. L. Stanchfield & Co., Minneapolis, Minn. 
April 17—ROYCE T. DORSEY, Dorsey Grain Co., Fort Worth, Texas 
J. E. NELSON, Armour & Co., Chicago, Ill. 
April 18—M. T. WILLIAMS, B. F. Gump Co., Chicago, Ill. 
April 19—RAY H. KAERCHER, Globe Milling Co., Watertown, Wis. 
April 202—W. W. CUMMINGS, Ohio Grain Mill & Feed Dealers Ass’n., Columbus, Ohio 
JOHN HEIMOVICS, Great Western Mfg. Co., Leavenworth, Kans. 
April 2I—CHARLES B. DREYER, Dreyer Commission Co., Kansas City, Mo. 
April 22—ARTHUR F. HOPKINS, Chas. M. Cox Co., Boston, Mass. 
April 25—PHILIP ORTH, Jr., Ph. Orth Co., Milwaukee, Wis. 
April 26—ROBERT NEWSOME, Newsome Commission Co., Minneapolis, Minn. 
Apri! 28—C. E. McCARTNEY, Ralston Purina Co., Minneapolis, Minn. 
April 23—M. M. NOWAK, Nowak Mills, Inc., Chicago, Ill. 
HOWARD JACOBSON, A. E. Jacobson Machine Works, Minneapolis, Minn. 
Apri! 30—WAYNE FISH, Wayne Fish & Co., Minneapolis, Minn. 


J. M. PIPER, Piper Grain & Milling Co., Cedar Rapids, Ia. 
JOSEPH MUELLER, Kurth Malting Co., Milwaukee, Wis. 


@ LEO FOXEN and Leo Westemeier, Dyers- 

ville. lowa, have purchased the Lain Sill 

Fee’ & Hardware store at Earlville. 

@ “°M DAVIS, Tinley Park, Ill., has open- 

ed « new feed store in the old Blazer 

buil ing at Mokena, III. 
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@ HERBERT CLARK, Claypool, Ind., has 

been appointed manager of the Layer 

Bros. elevator to succeed Arthur Mathews. 

@ GREENWICH MILL & ELEVATOR CoO., 

Greenwich, Ohio, recently installed a new 

Kelly-Duplex vertical feed mixer. 


Wider Use of Horses 
Urged By Grain Co. 


With an eye on future business but in 
keeping with the spirit of national conser- 
vation measures the Edward R. Bacon 
Grain Co., Boston, Mass., is taking advan-_ 
tage of the war-time restrictions on tires 
and trucks to urge wider use of horse 


. drawn vehicles for retail deliveries. 


In an ad published March 2 in the Bos- 
ton Post, the grain firm advises grocers, 
bakers, cleaners, dairies, launderies and 
other retailers, that good horses are now 
available and suggests that horses and 
wagons offer a practical solution to the 
delivery problem. The only reference of 
a commercial nature in the ad is one line 
of type under the firm’s signature which 
reads “Victor Oats Since 1852”. 

To stimuate additional interest in the 
campaign the company is distributing 
cards to feed and grain dealers bearing a 
picture of a horse and headed “Retail De- 
liveries??” The cards bear the following 
message: 

“Those who serve on state or town ra- 
tioning boards know the rubber tire situa- 
tion. And how about gasoline? 

“New England lags behind other sec- 
tions in meeting this situation. Grocery- 
men, milkmen, cleaners, and other stores 
simply restricted deliveries to one a day or 
to one every two days. Each hopes his 
tires will last as long as the other fellow’s 
and is probably right. They may all run 
out together. 

“The horse population of the United 
States declined sharply in the last decade. 
But a lot of horses are still available. Those 
who move NOW to secure a good horse or 
a good team and a light delivery wagon 
will be furnishing service to their custom- 
ers after deliveries by auto have ceased. 

“NOW is the time to talk to your grocers, 
milkmen, and stores which make local de- 
liveries. Every additional horse in your 
community will mean ecnomical depend- 
able service for the public and a customer 
for you. 


@ OWEN CARRIER, Dixon, Ind., has been 
appointed manager of the Adams County 
Farm Bureau at Williams, Ind., to succeed 
William Houk. 


@ JOHN E. SWANSON, Gowrie, Iowa, has 
resigned his position with the E. J. Brunt- 
lett Grain Co. to accept a position as 
manager of the Farmers Cooperative Ele- 
vator Co. at Jolley, Iowa. 


@ ROBERT LAMMERS, Macon, Mo., repre- 
sentative for General Mills, Inc., was mar- 
tied Feb. 7 to Miss Hester Reynolds of 
Tipton, Mo. 
JOINS BORDEN VITAMIN CO. 

John W. Coatsworth, for several years 
an active figure in the field of vitamin oils, 
has joined The Borden Vitamin Co., a di- 
vision of The Borden Co. Mr. Coatsworth 
was formerly manager of the New York 
office of Wilbur Ellis Co., brokers in vita- 
min oils, vegetable oils, and feeding mate- 
rials, directing sales operations in the 
eastern United States for a number of 
years. 
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Consenue 


R AGS for packaging feed are becoming 
more and more scarce and unless con- 
servation methods are carried out by the 
feed trade severe shortages are likely to 
develop. The prospects for continued im- 
portation of burlap are not encouraging 
and with burlap much in demand for the 
war effort it appears that such bags are 
strictly limited for the feed industry. 
Some feed men are putting into practice 
a delivery plan which will help get bags 
back to their mill. They are instructing 


MEEPS 
TOP CONDITION 


and kelp industy 
through crisis 


their drivers to empty the feed into storage 
bins on the customer's farm and bring the 
bags back to the mill. 

This is one way of conserving bags and 
should be used where ever possible. Feed 
men are also urged to repair bags prompt- 


“DR. SALSBURY- 


my FLOCK 


egg production! 


Br. 
Nation-wide POULTRY 
(HEALTH SERVICE ) 
SERVICE: 


CHARLES 


A NATION-WIDE POULTRY HEALTH SERVICE 


HEALTHY, PEPPY BIRDS GROW FASTER, 
LAY BETTER, HAVE M-O-R-E RESISTANCE. 


@ Dr. Salsbury’s AVI-TAB peps up sluggish appetites, aids diges- 
tion and helps keep birds in top condition! 
that a flock in good, healthy condition grows faster—has better 


Use AVI-TAB to combat mycosis, after worm infestations, and 
whenever a flock’s energy and resistance is low. Dr. Salsbury’s 
AVI-TAB is easy to use, too—mix in wet or dry mash. A quick, 
easy seller because it’s constantly advertised—"pre-sold!” 

It pays to concentrate on Dr. Salsbury’s complete line—you 
never need to substitute an “off brand” and risk losing a customer! 
Feature Dr. Salsbury’s Nation-Wide Poultry Health Service, too— 
let poultry raisers know that you give this valuable extra service. 
You build customer confidence—repeat business! 

@ Recommend Dr. Salsbury’s dependable .. . 
PHEN-O-SAL—the double duty drinking water medicine. 
NIC-SAL—roost paint to kill lice and mites. 


Dealer emblem—poultry raisers’ guide 
to dependable poultry health service. 


ve 


Poultry raisers know 


IOWA 


ly when torn in order to keep the begs jp 
serviceable condition. 

Another good idea is to place a notice 
in your mill informing your custom:rs oj 
the bag shortage and urging them tc han. 
dle the bags carefully so they can ! ¢ je. 
used. Urge your customers to retu-n qlj 
bags as soon as possible instead of leqy. 
ing them lay around the farm for t.7o o; 
three months. 

In fact, it may come to the point ~rhere 
feed dealers will have to ask thei: cys. 
tomers for a deposit on bags which ‘caye 
their premises. This is used succes :fully 
in the beverage industries in conn ction 
with bottles and cases and would hb: one 
way of assuring the return of bags {> the 
mill. 

Such a plan has been set up by the 
Kern County feed dealers in Bakersiield, 
“Cal. There nine feed dealers sent out print- 
ed notices to farm customers setting up 
special program effective February | 

The plan provides for all feed sales on 
a bulk basis. A 25 cent deposit charge is 
made for either cotton or burlap 100 
pounds or larger bags. They charge no 
deposit where a customer brings in a like 
number of usable feed bags. 

When the customer returns the bags on 
which he has paid deposit he is given a 
refund in full on those which are fully fit 
for service. This is a plan which could 
logically be used by feed dealers in all 
sections of the country. All that is neces- 
sary is a little local cooperation. 


Dates for Ohio Jun: 
Meeting are Changed 


Dates for the Ohio Grain, Mill & Feed 
Dealers convention have been changed 
according to an announcement by W. W. 
Cummings, secretary, Columbus. The meet- 
ing was originally scheduled to be held 
June 8 and 9 at the Biltmore hotel, Dayton, 
Ohio. The dates have now been changed 
to June 18 and 19 and the convention will 
be held at the Deshler-Wallick hotel, Col- 
umbus. 


According to Mr. Cummings, two reasons 
caused his organization to change their 
plans. First, was that their original dates 
conflicted with those of the Central Retail 
Feed association meeting in Milwaukee 
and second, the hotels in Dayton are very 
crowded due to the large aircraft opera- 
tions in that vicinity. 

The meeting had been planned for a 
Monday and Tuesday but the new dates, 
June 18 and 19, are on a Thursday and 
Friday. This is the first time in many years 
that the meeting has been held late in ‘he 
week. 

@ GREEN OAK ELEVATOR, Zearing, '1I., 
has installed a new Steinlite moisture 
meter. 

@ GEORGE WINTER, Savanna, Ill., was 
elected manager of the Woodbine Fred 
association at the recent annual meeting. 

@ GORDON B. BINGHAM, Patoka, I: 4, 
who for many years was manager of ‘1e 
Igleheart Bros., Inc., grain elevator did 
recently. 
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destined to play a vital role. The feed 
dealer is urged to remember this, and to 
guard the tires on his trucks as if they 
were made of gold. When we say “guard” 
we mean instruct those who drive your 
trucks to take all precautions against pre- 
mature wear and destruction of present 
tires. 

While it is true that the feed dealer can 
get new tires for his trucks, that is no rea- 
son why he should not exercise the great- 
est care to preserve those already on his 
vehicles. Any tires which are not given 
proper care now will be taking unneces- 
sary amounts of rubber from the nation’s 
stockpile when the time comes for them to 
be replaced. It is the patriotic duty of 
every person to get as many miles out of 
‘ig tires now as possible. 

Another thing to remember is that even 
though you yourself may watch carefully 
all the factors necessary to long tire life, 
your driver may be indifferent to the sub- 
ject and commit tire abuses while out on 
the road where you have no direct control 
over him. 

It is important to check tire inflation 
carefully, have the wheels put in perfect 
alignment, tighten springs, bolts and 
shackles, see that rims are perfect and 
exert precaution in many other matters, 
yet your driver may contribute more to 
the downfall of your casings than any 
other person. 

Many drivers have the bad habit of fail- 
ing to avoid objects in the road, sharp ruts 
or hitting the curb at an angle when stop- 
ping or backing up. Such a practice can 
cause trouble in a tire weeks after the ac- 
tual contact or injury occured. 

At high speeds bumps and hard objects 
flex the casing of the tire in reverse—al- 
most like turning the tire inside out. Final- 
ly the fabric gives way and a blowout is 
the result. 

Speed is also an important factor in tire 
wear. Instruct your drivers to avoid taking 
curves at fast speeds since such practice 
causes great wear on tires. A recent sur- 
vey has also shown that tire and tube costs 
increase progressively as the speed of the 
vehicle is increased. 

This survey showed that the average 
cost’ for tires and tubes per 1,000 miles 
when driving 25 miles to be $1.80. Increase 
your speed to 35 miles and hour and the 
cost rises to $2.03 per 1,000 miles. At 45 
miles per hour the cost is $3.38; at 55 the 
cost is $4.75 and at 65 miles per hour it 
is $6.75. You will notice that the spread 
between the highest and lowest speeds 
quoted is almost $5.00 per 1,000 miles— 
a tidy sum when you figure the number of 
miles driven per year. 

Feed dealers who use their trucks ex- 
clusively for delivery purposes are eligible 


J HE nation is at war and rubber is 


@ IGNATIUS WUNDELIN, 60, operator of 
a feed mill at Platteville, Wis., died re- 
cenily at a Madison hospital. 
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can be lengthened 
with proper care 


‘for tires according to the OPA. If you have 


applied for tires and have been turned 
down by your local board, even though 
you fulfilled all the requirements necessary, 
you should appeal your case to your state 
board. If you are actually eligible for tires, 
considering all operations of your trucks, 
the state board will see that you get them. 


BOND SALES DROP 

Sales of Defense Savings Bonds for Feb- 
ruary amounted to $703,200,000, the treas- 
ury department reports. The February fig- 
ure was a decrease of 33.7 per cent from 
the record high of $1,060,546,000 establish- 
ed in January. 

The drop in sales was expected, the de--~ 
partment disclosed, and should not be in- 
terpreted as due necessarily to lack of 
interest in the Defense Savings Program. 
February sales bring the total of Defense 
Savings Bonds bought by the American 
people since they were placed on sale 
last May 1 to $4,300,956,000. 


@ RALPH H. MORRILL, 68, Portland, Me., 
former grain merchant and real estate 
dealer, died last month. 


Year after year, on the air and through Farm 
and Poultry Papers, your trade is made ac- 
quainted with this famous Conkeys message. 


Thousands of Poultrymen know it pays. 


More and more dealers, too, are finding that 


for better year ’round profits — it pays to — 


write for 


information and prices on 
the complete line of — 


Y-O FEEDS 


for Poultry, Game Birds, Cattle, oe ) 
Dairy Cows, Calves, Hogs, Horses ; 
. and Fur Bearing Animals. 


HE ORIGINAL 


STARTING 
FEED 


THE G. E. CONKEY CO. 


6761 BROADWAY 


CLEVELAND, OHIO 


Mills and warehouse stocks located at convenient centers 


RICH IN VITAMINS A, B,D,E&G~ 


Vre | 
| Conkeys 
e356 


HELP 


PROPER FEEDING 


Experiment Station Reports 


Although long supposed to result from filth in the hog pen, it is 
now reported that necro (necrotic enteritis) is largely a nutritional 
problem. Far from being just an opinion, this has been demonstrated 
to the satisfaction of a prominent agricultural experiment station 
which, in three-year tests with various feed ingredients, succeeded 
in both curing the disease and in preventing it from developing. 
Among the ingredients found most effective for the task were yeast 
and nicotinic acid. 


In these times, when almost every act of the small farmer, and the 
large commercial livestock producer as well, is a contribution to 
national defense, it is more important than ever that steps be taken 
to combat necro in hogs which annually (according to authoritative 
sources) accounts for a mortality surpassed only by cholera. 


You can help, according to this experiment station report, by includ- 
ing in hog mashes ingredients that contain yeast and nicotinic acid. 
And an economical source is Produlac Dried which, laboratory 
analyses show, contains about 14% yeast (by volume) and 36 gam- 
mas per gram of nicotinic acid. Other known factors of Produlac 
Dried include a substantial potency of Riboflavin and useful amounts 
of Vitamins B,, A, and E and pantothenic acid. 


You should mix Produlac Dried in hog mashes . . . and in poultry 


mashes, too. Try it as a replacement for dried skim milk — and 
watch for results! 


DOES NOT CAKE NOR HARDEN i 


FEED DEALERS: Write today for a supply 
of Produlac Dried folders which tell the 
complete story of this remarkable ingredient, 
explain methods of mixing, etc. 


¢ ED 


PRODULAC 


a product of 


National Distillers Products Corporation 
Grain Products Division * 120 Broadway, New York 


@ ROY HEWITT, Hillsboro, Ill., who 
associated with his father-in-law, Fray, 
Ware in the operation of the Barn:table. 
Ware feed and supply business, has py;. 
chased the Speiser Produce Co., from W 
G. Speiser. 

@ KENNETH BREITWISER, Shipman, {jj 
has been appointed manager of the Ship. 
man Cooperative Elevator Co. to succeed 
William Alward. 
@ EWALD BOETTCHER, Richards, lowg 
manager of the Richards Elevator Co, wa; 
recently married to Miss Lorna Schoepke 
of Rockwell City. 

@ LLOYD S. MATSON, Jackson, Minr , has 
been appointed manager of the Farmer; 


Elevator Co. at Truman, Minn. 


@ DANIEL FISHER, 66, Columbus Grove, 
Ohio, manager of the Columbus Grove 
Elevator for past seven years, died las} 


Calendar 


of coming events 


Society of Grain Elevator Super- 
intendents, the Paxton Hotel, 
Omaha, Neb. ........ April 9-11 


Nebraska Grain Dealers and Man- 
agers Association, Hotel Fon- 
tenelle, Omaha, Neb. April 26-27 

American Corn Millers Federation, 
Morrison Hotel, Chicago, Ill 

Millers’ National Federation, 
Edgewater Beach Hotel, Chi- 
cago, Ill. ........April 30-May 1 

Illinois Grain Dealers Association, 
Hotel Pere Marquette, Peoria, 

Kansas Grain, Feed & Seed Deal- 
ers Association, Lora Locke Ho- 
tel, Dodge City, Kan.. .May 11-12 

Oklahoma Grain & Feed Dealers 
Association, Youngblood Hotel, 
Olle. May 13-14 


American Feed Manufacturers’ As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind..June 4-6 

Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 

Ohio Grain, Mill & Feed Dealers 
Association, Biltmore Hotel, Day- 


Eastern Federation of Feed Mer- 
} chants, Arlington Hotel, Bing- 
hamton, N. Y........ June 12-13 
American Seed Trade Association, 
Hotel Pennsylvania, New York 


International Baby Chick Associa- 
tion, Municipal Auditorium, New 
July 21-24 


— 
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Lf AST month The Feed Bag magazine 

published the 1942 food production 
goals as originally estimated by the United 
States department of agriculture. These 
yoals, however, were established before 
sur entry into the war and since Pearl 
Yarbor the entire production situation has 
>+een subjected to review in order that we 
may make the best use of all our resources 
‘n the war effort. 

Consequently the United States depart- 
nent of agriculture has recently revised its 
original estimates. Because of the many 
changes involved The Feed Bag magazine 
‘s reprinting the revised tables on pages 
38 and 39 of this issue. The revised goals 
are generally larger and reflect the de- 
sirability of increasing feed-crop acreages 
in order to make more secure the livestock 
goals which, with the exception of hogs, 


are approximately the same as before. ° 


The new goals also reflect the need for in- 
creasing oil-bearing crops (see table on 
page 40) to offset large reductions in 
imports from the Far East. 

Both state distribution and national 
needs have been made more accurate by 
recently revised estimates of crop and live- 
stock production in 1941 and in most cases 
the figures for last year are now available 
for comparison with the 1942 goals. 


MILK PRODUCTION 

Although state distributions have been 
slightly changed the total 1942 milk pro- 
duction goal of 125 billion pounds remains 
the same. The department points out, how- 
ever, that in no case is the suggested goal 
to be considered as an upper limit on milk 
production. The need for additional milk is 
so great and the difficulties that must be 
overcome so many, that it will probably be 
necessary for many states to exceed the 
suggested goals in order to attain the de- 
sired national goal. Analysis of the total 
situation indicates that a national increase 
in milk cow numbers of three per cent is 
about all that can be expected. It is quite 
evident, therefore, that the major effort 
must be centered on creating conditions 
that will result in greater production per 
cow. To reach the national goal it will be 
necessary for production per cow to be in- 
creased about five per cent. 

EGGS 

The revised national goal for egg pro- 
duction was increased from 3,700,000 doz- 
en to 3,822,000 dozen. This is about 13 per 
cent in excess of the 1941 output and three 
per cent above the first estimate. Although 
this percentage increase over 1941 is larger 
than any on record the production goal is 
within the range of probable output. The 
number of layers on farms on Jan. 1, 1942 
was more than eight per cent larger than 
on Jan. 1, 1941 and the relatively large 
proportion of pullets in laying flocks this 
year will also help to maintain a continued 
high rate of lay per bird. 
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goals for 1942 revised 
to meet war-time needs 


MEAT ANIMALS 

With the exception of hogs, the 1942 pro- 
duction goals for meat animals were not 
revised. The goal for hogs, however, was 
raised from 79.3 million head to 83 million 
head. This represents about a 14 per cent 
increase over the 1941] slaughter. 

As cattle numbers on Jan. 1, 1942 were 
near an all-time high, it is suggested that 
increased quantities of beef and veal be 


SEE PAGES 38 AND 39 


Tables showing the revised 1942 
food production goals as estimated 
by the United States department of 
agriculture will be found on pages 
38 and 39 of this issue of The Feed 
Bag. It will be noted that in most 
cases the goals are considerably 
higher than the original estimates 
published by The Feed Bag last 
month. Additional re-prints of these 
tables may be obtained for a nominal 
sum from The Feed Bag Magazine, 
741 N. Milwaukee St., Milwaukee, Wis. 


obtained principally from increased mar- 
ketings in states producing cattle mainly 
for beef. The department stressed the fact 
that in all areas a sound balance between 
forage and feed supply, and care of live- 
stock is vital to the sustained cattle pro- 
duction needed during the war period. The 
production goal on sheep and lambs is 
the same as originally estimated although 
the expected 1942 marketings of 22.9 mil- 
lion head is about two per cent above the 
number slaughtered in 1941. 


CORN 

For most states outside the North Central 
group the 1942 suggested corn acreage 
was not changed significantly from the 
1941 corn acreage. For the Far Western 
states the suggested acreage was increas- 
ed about 14 per cent above 1941 and for 
the non-commercial area of all Northeast- 
ern states about eight per cent. The acre- 
age allotment for the commercial area was 
increased 10 per cent over the 1941 allot- 
ment. 

Because of the need for an increased 
acreage of other crops including soybeans 
for beans, the 1942 planted acreage of 
corn in Ohio, Indiana, and Illinois will 
probably be only moderately above that 
planted in 1941. Slight increases in corn 
acreage were suggested for the non-com- 
mercial areas of Michigan, Minnesota and 
Wisconsin because of the need for feed 
in increased livestock and dairy produc- 
tion. The total goal for the nation was in- 


creased from the first estimate of 87}/2-90 
million acres to 922-95 million acres. 


OATS 

The revised production goal for oats re- 
mains about the same with an increase of 
two per cent over 1941 acreage. The 1942 
acreages for Illinois and Iowa are 10 and 
14 per cent, respectively, below the 1941 
figures, while those of Kansas, Nebraska, 
South and North Dakota are larger than 
the 1941 acreages by 22, 13, 8, and 31 per 
cent respectively. 

BARLEY 

The revised barley estimate was boosted 
from a total acreage of 14,375,000 to 16 mil- 
lion acres or an increase of six per cent 
over the 1941 plantings of 15,080,000 acres. 
The increase is general in all regions. Sig- 
nificant among the changes in individual 
states are the nine per cent decrease in 
Nebraska, where spring barley was sown 
on abandoned winter wheat land in 1941, 
and the large relative increase in Ohio, 
Indiana and Illinois brought about by the 
increased planting of winter barley. 


WHEAT 

The suggested 1942 acreage for wheat 
seedings is estimated at 55 million acres 
or a decrease of 12 per cent from the 62.4 
million acres planted in 1941. In addition 
to the normal feeding of 100 million bush- 
els, wheat will be released from storage 
stocks for feeding at prices comparable 
with corn in order to expand feed supplies 
in areas not adapted to corn and also to 
provide storage space for the 1942 crop. 

CHICKENS 

Expected 1942 production of chickens for 
slaughter, including broilers, is estimated 
at 2,886 million pounds (dressed weight) 
or 11.8 per cent above the 1941 total of 
2,582 million pounds. Commercial broiler 
production is expected to increase mate- 
tially even though broilers are not includ- 
ed in general price-supporting measures. 

The table below gives the expected 1942 
production by regions for chickens for 
slaughter from farm production including 
broilers: 


Expected Estimated 
slaughter slaughter 
Region 1942 1941 
Million Million 
pounds pounds 
North Atlantic 307 287 


East North Central 525 483 
West North Central 737 657 


South Atlantic 570 493 
South Central 553 482 
Western 194 180 


United States 2,886 2,582 
(Continued on Page Forty) 
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1942 Revised “Food For Freedom” Production Goals As Fy 


i \ MILK PRODUCTION MILK COWS EGG PRODUCTION CATTLE AND CALVES | Hoo Rap 
on farms on farms on farms on farms on farms on farms slaughter slaughter slaughter 
Million Million 1,000 1,000 1,000 1,000 - 1,000 :. 
pounds pounds Thousands Thousands dozen head head pounds 
Arizona 264 242 45 44 5,UUU 4,417 515 462 79149 
California 5,650 5,091 777 740 155,417 141,917 1,437 1,251 179,814 
Colorado 1,130 1,067 224 220 $3,583 29,750 812 697 127,32] 
Idaho 1,410 1305 | 233 220 24,417 22,333 27/5 204 118,969 
Montana 770 733. (160 154 19,833 18,500 5/3 384 68,990 
Nevada 122 11s 21 20 2,900 2,250 119 108 4.778 
New Mexico 317 299 73 72 9,250 8,250 673 658 22,319 
Oregon 1,590 1,428 258 250 32,167 29,083 385 313 82,009 
Utah 656 580 102 99 26,333 22,917 179 150 24,098 
Washington 2,310 2,085 348 338 67,500 62,250 365 274 80,943 
Wyoming 310 300 67 66 6,583 6,167 343 343 13,142 
Total 14,529 13,245 | 2,308 2,223 382,583 347,834 5,676 4,844 730,198 
Illinois 5,800 5,509 | 1,126 1,093 186,917 169,250 | 1,800 1,727 2,119,294 
Indiana 3,620 3,435 790 760 147,667 —-131,583 945 871 1,573,696 
Iowa 7,280 6,920 1,460 1,418 295,167 230,750 2,880 2,474 4,214,739 
Kansas 3,380 3,172 765 736 154,583 133,250 1,914 1,257 638,307 
Michigan 5,540 5,124 954 935 121,167 112,667 700 719 324,586 
Minnesota 9,590 8,824 1,715 1,665 196,000 168,250 1,685 1,639 1,634,219 
Missouri 3,880 3,659 986 948 191,333 167,917 1,613 1,352 1,195,112 
Nebraska 2,990 2,788 644 625 120,083 104,417 1,598 1,255 976,880 
North Dakota 2,420 2,262 526 506 37,417 32,500 653 442 308,901 
Ohio 5,270 4,838 1,056 1,025 218,417 199,833 997 956 1,097,48] 
South Dakota 1,940 1,827 496 477 59,333 52,500 750 538 584,520 
Wisconsin 15,400 13,525 2,319 2,230 179,583 161,833 1,666 1,716 785,597 
Total 67,110 61,983 | 12,837 12,418 1,867,667 1,664,750 17,201 14,946 15,453,253 
Connecticut 735 708 120 +#&=5>118 33,583 30,417 102 106 7,001 
Delaware 161 156 35 34 11,083 10,083 30 28 6,603 
Maine 700 668 135 133 25,167 23,000 96 108 13,864 
Maryland 1,000 935 206 198 31,917 29,083 170 156 59,300 
Massachusetts 867 839 141 138 42,167 37,667 120 127 37,414 
New Hampshire 380 361 74 72 16,583 15,000 57 62 4,662 
New Jersey 1,030 1,004 154 151 65,667 60,000 124 126 23,048 
New York 8,390 7,990 1,379 1,352 173,583 158,667 945 997 66,812 
Pennsylvania 5,140 4,918 918 891 194,333 178,417 767 802 154,016 
Rhode Island 140 136 21 21 5,417 4,750 25 24 3,000 
Vermont 1,570 1,466 288 282 12,667 11,333 207 225 8,119 
West Virginia 860 803 237 228 36,667 34,250 223 207 62,043 
Total 20,973 19,984 3,708 3,618 648,834 592,667 2,866 2,968 445,887 
Alabama 1,360 1,219 389 374 53,000 44,083 357 322 186,818 
Arkansas 1,580 1,466 472 454 60,250 50,250 410 309 228,927 
Florida 378 347 107 104 18,750 15,583 236 155 79,01: 
Georgia 1,180 1,086 342 332 50,917 43,917 332 295 301,05 
Kentucky 2,240 1,995 564 542 82,833 72,000 592 552 394,88: 
Louisiana 680 644 288 286 27,083 23,917 390 362 155,26! 
Mississippi 1,450 1,261 490 485 43,750 36,167 432 398 164,08 
North Carolina 1,460 1,381 360 346 64,250 58,583 252 221 2.45 64 
Oklahoma 2,750 2,564 776 739 102,000 85,000 1,315 1,043 354.76 
South Carolina 620 569 164 158 29,333 24,583 138 115 121,89 
Tennessee 2,230 1,941 570 553 80,417 68,417 547 484 358,25 
ane 4,760 4,495 | 1,416 1,362 226,333 184,833 3,776 2,707 484,70 
Virginia 1,700 1,590 426 414 84,417 80,083 388 332 186,94 
Total 22,388 20,558 | 6,364 6,149 | 923,333 787,416 9,265 7,295. |  3,262,25 
U. S. Total | 125,000 115,770 | 25,217 24,408 | © 3,822,417 3,392,667 34,908 30,053 19,891.58 
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timated By The United States Department Of Agriculture 


| SHEEP AND LAMBS CORN BARLEY WHEAT 
F — Expected Estimated Suggested Estimated (Suggested Estimated [Suggested Estimated Official Estimated Estimated 

1941 1940 __(Planted Acres) (Planted Acres) 

~~ 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 1,000 
pounds pounds pounds acres acres acres acres acres acres acres 
7,914 30,000 29,662 40 4) 10 8 45 44 33 32 40 
166,494 162,000 164,215 75 79 135 137. | 1,35u 1,225 634 857 833 
86,028 121,000 111,515 | 1,200 1,008 190 186 670 692 1,303 1,545 1,524 
97,426 112,500 112,565 50 53 180 180 24U 3U0 865 1,016 1,066 
54,323 157,000 150,665 200 182 500 425 240 214 3,346 3,820 4,142 
5,309 26,500 26,130 4 4 7 5 18 17 14 18 17 
21,056 67,000 67,100 235 215 35 35 22 22 316 358 364 
| 73,882 91,250 92,035 65 59 355 306 2lo 196 756 841 863 
22,90 85,000 85,375 28 28 45 44 12u 120 211 276 266 
71,093 35,500 35,955 35 35 205 169 168 146 1,657 2,148 2,126 
12,398 152,500 149,370 200 160 140 131 95 93 296 260 349 
618,783 | 1,040,250 1,024,587 | 2,132 1,864 | 1,802 1,626 | 3,183 3,069 | 9,431 11,171 ~—«-11,590 
1,826,978 47,000 45,960 | 7,335 6,631 | 3,350 3,720 | 187 | 1,676 1,849 
1,417,681 48,250 47,630 | 3,700 3,343 | 1,250 1,346 llu 70 1,411 1,489 1,575 
3,398,976 106,250 105,540 | 9,054 8,185 | 4,926 5,728 333 262 373 369 365 
440,212 43,000 38,690 | 3,722 2,925 | 2,100 1,728 | 1,573 1,452 11,372 13,091 12,531 
297,785 64,500 65,000 | 1,513 1,423 | 1,300 1,350 210 210 661 765 768 
1,373,293 78,500 75,190 | 4,387 3,961 | 4,200 4,339 | 1,675 1,672 1,489 1,543 1,629 
1,048,344 82,500 82,415 | 4,309 3,833 | 2,100 2,096 234 215 1,658 1,856 1,802 
673,524 50,250 47,860 | 7,805 6,909 | 2,223 1,972 | 1,900 2,090 3,147 3,512 3,213 
917,536 47,000 45,620 | 1,175 1,123 | 2,400 1,830 | 2,185 1,820 7,982 8,410 8,444 
1,016,186 88,250 87,010 | 3,039 2.745 | 1,150 1,218 65 40 1,636 2,019 1,979 
423,565 78,500 73,895 | 3,447 3,045 | 2,423 2,248 | 1,865 1,857 2,887 3,066 3,089 
707,745 23,750 23,465 | 2,332 2,203 | 2,270 2,293 630 544 86 80 86 
12,841,825 | 757,750 738,275 |51,818 46,326 |29,692 29,868 |10,967 10,376 | 34,378 38,049 37,272 
6,951 185 185 132 121 3 3 8 6 65 68 76 
15,235 1,350 1,370 17 17 121 108 5 $ 4 2 2 
61,771 3,800 3,820 449 395 33 32 80 78 341 367 404 
32,534 195 195 40 4] 7 6 
5,180 200 220 15 15 7 6 on 
22,820 225 225 183 181 45 42 10 8 50 72 72 
66,812 16,000 15,760 690 676 865 855 150 117 219 305 318 
171,129 15,000 15,425 | 1,270 1,157 930 876 150 139 758 893 945 
3,000 130 130 10 8 l l 
9,441 650 680 76 69 52 47 5 5 _ _ _ 
62,670 24,250 24,395 450 397 73 74 12 11 119 130 154 
464,025 62,115 62,535 | 3,380 3,124 | 2,142 2,054 | 420 369 1,556 1,837 1,971 
183,155 975 970 | 3,450 3,305 225 + ~# 176 8 sai 5 8 7 
236,007 2,450 2,440 | 2,150 2,148 350 260 12 11 57 35 44 
80,626 375 305 750 732 14 ll _ — an ow _ 
286,731 525 515 | 4,000 4,000 615 513 15 _ 138 210 200 
331,835 69,000 68,085 | 2,850 2,569 115 95 135 90 374 44] 44] 
165,172 4,850 4,900 | 1,550 1,548 110 91 one — _ _ _ 
150,532 1,225 1,220 | 3,000 3,093 325 282 
240,828 1,700 1,530 | 2,400 2,368 300 252 30 24 365 506 465 
270,810 14,500 13,280 | 1,950 1,850 | 1,600 1,512 650 605 4,004 5,030 4,657 
125,664 225 200 | 1,750 1,653 575 550 10 a 136 253 223 
301,056 21,250 20,585 | 2,750 2,730 135 108 90 80 337 387 399 
440,644 275,500 260,960 | 4,950 5,079 | 1,900 1,860 400 381 3,748 3,917 4,233 
186,941 21,500 21,410 | 1,350 1,267 100 105 80 75 469 560 566 
3,000,001 | 414,075 396,400 (32,900 32,342 | 6,364 5,815 | 1430 1,266 | 9634 11,347 11,235 
16,924.634 | 2,274,190 2,221,797 | 90,230 83,656 | 40,000 39,363 | 16,000 15,080 55,000 62,404 62,068 


THE FEED BAG — March, 1942 


39 


- 


— production goals 


(Continued from Page Thirty-seven) 


The war and the resulting critical ship- 
ping situation has reduced prospects for 
our pre-war imports of fats and oils by 
about one-half. The responsibility of grow- 
ers of vegetable oil crops to attempt to 
make up for this loss and to supply our 
expanded domestic needs, cannot be over- 
emphasized the department of agriculture 
reports, and adds that even though these 
goals are met, vegetable-oil supplies in 
1943 will be about one billion pounds short 
of those desired. 

The national peanut goal has been re- 
vised upward from 3.5 million acres to five 
million acres. This is about two and one- 
half times the acreage of commercial pea- 
nuts in 1941. To obtain the desired increase 
in production, goals were greatly increased 
in new areas where physical conditions 
are suitable even though production in 
the past has been small. The department 
advises that attainment of the peanut acre- 
age goal will require a determined effort 
on the part of farmers, peanut processors 
and state and federal agencies. 

The national goal for flaxseed suggests 
a record acreage of 4.5 millions seeded 
acres for 1942, a 34 per cent increase over 
1941 acreage. About 90 per cent of this in- 
crease will have to come in the major flax 
producing states of Minnesota, Montana 
and North and South Dakota. Little in- 
crease is expected in the Corn Belt be- 
cause of the need for land in other uses. 
Dealers and distributors are urged to get 
seed cleaned immediately so that an ade- 
quate supply will be available for planting 
by farmers. 

The anticipated shortage of vegetable- 
oil supplies is also reflected in the 1942 
national goal for soybeans for beans which 
has been set at nine million acres or an 
increase of 54 per cent over the acreage 
harvested for beans in 1941. To encourage 
the production of this acreage the depart- 
ment of agriculture has announced that it 
will support the price of the 1942 crop of 
soybeans for oil at 85 per cent of the com- 
parable prices as of the beginning of the 
marketing year (Oct. 1) but in no event at 
less than $1.60 per bushel, farm basis, for 
U. S. No. 2 yellow soybeans of recognized 
varieties of high oil content designated by 
the state agricultural experiment station 
with the approval of the USDA state war 
board. 

To achieve the 1942 goal, large acreages 
of soybeans will have to be harvested for 
beans in the North Central states, particu- 
larly in Ohio, Indiana, Illinois, and Iowa. 
Outside of the North Central states signifi- 
cant increases in acreage can occur, only 
in the South where some areas in North 
Carolina and the deltas of Arkansas, 
Louisiana and Mississippi offer the best 
opportunities for expansion. The depart- 
ment points out that the 1942 acreage of 
soybeans harvested for beans in the North 
Central states will have to be increased 
45 per cent over 1941 if the national goal 
is to be met. Even then it is feared the 
large increase for some of these states may 
not be attained unless concerted efforts are 
made to acquaint farmers with the urgent 
need for a materially expanded acreage. 
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OIL-BEARING CROPS 


PEANUTS FLAXSEED SOYBEANS for BEANS 
Suggested Estimated| Suggested Estimated|Suggested Estimated 
acreage acreage | acreage acreage | acreage acreage 

1942 1941 1942 1941 1942 1941 

1,000 1,000 1,000 1,000 1,000 1,000 
State shes acres acres acres acres acres acres 
Alabama 700 315 — ~ 60 19 
Arkansas 95 19 _ _ 250 116 
California 3 lag 240 213 
Georgia 1376 670 _- _ 50 13 
Louisiana 50 10 — — 120 17 
Mississippi 132 27 _— _ 250 71 
North Carolina 546 237 — — 282 171 
New Mexico 9 1* 
Oklahoma 312 82 27 22 10 2 
South Carolina 103 19 _ — 30 12 
Tennessee 19 7 — _ 60 20 
Texas 1056 343 20 34 10 3 
Virginia 316 14] _ _ 75 51 
Arizona 16 14 — 
Montana 330 161 _ 
Washington = 5 2 — 
Illinois = os 15 15 2900 2285 
275 275 1750 949 
Kansas a fame 180 152 125 47 
Michigan = — 10 6 150 96 
Minnesota 1610 1441 175 80 
Missouri ime = 5 5 300 187 
Nebraska — oes 15 5 30 20 
North Dakota — — 1250 767 — — 
Ohio i* 900 674 
South Dakota 470 237 10 
Wisconsin _ — 17 12 60 37 
Delaware 50 30 
New Jersey 10 7 
New York 15 12 
West Virginia 3 2 
U. S. Total 5,000 1,964 4,500t 3,367F 9,000 5,855 


*_No acreage reported 


Wisconsin Farmers 
Buy More Fertilizer 


Doubling the volume purchased in 1939, 
Wisconsin farmers bought more commer- 
cial fertilizer in 1941 than ever before in 
any one year, according to the state de- 
partment of agriculture. 

The total volume purchased in this state 
last year was 84,120 tons. This represents 
an increase of about 31 per cent over the 
1940 all-time high in commercial fertilizer 
sales in Wisconsin, approximately 50 per 
cent over the 1939 sales, and five times 
the tonnage sold in 1933, according to W. 
B. Griem, senior chemist in charge of the 
department's feed and fertilizer section. 

The 2-12-6 grade was again the most 
popular analysis of complete mixed goods, 
accounting for 15,836 tons or 35 per cent of 
the tonnage in that classification. The 3-12- 
12 grade accounted for 24 per cent of the 
tonnage sold in the mixed goods class; the 
3-18-9 grade 13 per cent, and the 3-14-6 
and 3-9-18 grades, each 8 per cent. These 
five grades made up 88 per cent of the 


t—Excludes unreported acreage 


complete mixed goods sold in Wisconsin. 
In the phosphate and potash mixtures the 
0-20-10 grade, a comparatively new analy- 
sis used chiefly for small grains, was most 
in demand. 

The average plant food content of the 
fertilizer sold in Wisconsin was 27.35 per 
cent—far above the national average and 
the highest ever recorded in this state. 

@ MAJOR LOUIS C. WEBSTER, Minnea- 
polis, secretary-treasurer of the Northwest 
Country Elevator association has been 
ordered to Washington into active service 
by the war department. 

@ CHARLES T. THOMPSON, Kansas City, 
Mo., president of the Thompson-Hayward 
Chemical Co., has accepted a volunteer 
position with the chemical division of the 
War Production Board in Washington. 

@ WOODSON K. WOODS, vice president 
of Purina Mills, St. Louis, Mo., has retired 
from active business after having been 
connected with that company for over 40 
years. 
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"Hatching was the hen’s job 


UNTIL 


Man found a better way 


with incubators 


NO W.. .uert’s A BETTER WAY TO 


DELSTEROL* 


ACTIVATED ANIMAL STEROL 


® Made from domestic raw materials 

@ Has a powder carrier 

Highly concentrated— more economical 
© Always uniform Vitamin D potency 

* Dependable stability—holds its potency 
¢ Permits thorough, even dispersion 

® Doesn't congeal in cold weather 

© Doesn't impart “off’’ tastes or odors 

© A product of 10 years’ Du Pont research 
© Successfully used on poultry farms 


Look for ‘‘Delsterol’’ 
advertisements... 


in the March issues of Country 


Gentleman, Poultry Tribune, 
American Poultry Journal, reach- 
ing nearly 3,500,000 poultry rais- 
ers and farmers. “‘Delsterol” mes- 
sages appear every month in these 
outstanding publications. 


**DELSTEROL” —“D”- Activated Animal 
Sterol—is the outcome of ten years’ re- 
search by Du Pont aimed at finding a 
better and more dependable source of 
Vitamin D for poultry feeds. 


Poultry raisers in all sections of the 
country are now getting the benefit of 
this new, dry and thrifty source of Vita- 
min D. For the list of manufacturers 
who fortify feeds with “Delsterol” is 
steadily growing. Tested and used un- 
der actual farm conditions, it has been 
proved effective and economical. 


No Scarcities—Always Available 


Made from domestic raw materials, this 
new source of Vitamin D is always 
available, and completely independent 
of world dislocations and scarcity of 


supply resulting from disturbed con- 
ditions. 


Many Other Advantages 


“Delsterol” is scientifically standard- 
ized and always uniform in Vitamin D 
potency. It has exceptional stability. 
Highly concentrated, it is more eco- 
nomical to ship and to store. Having a 
powder carrier, it is mixed into feeds 
with ease and accurate dispersion. 
“Delsterol”” doesn’t congeal in cold 
weather; doesn’t impart “off” tastes or 
odors. 


FORTIFY 


Dependable Vitamin D 


Vitamin D is an essential nutritional 
element, vital to chicks for normal 
growth and sound bone development 
and to mature stock for satisfactory egg 
productionand good hatchability. “Del- 
sterol” supplies this all-important in- 
gredient in a new, dry and thrifty form. 


Identify ““Delsterol’’ on Your Feed Bags 


On your feed bags or tags, the words 
“D”-ACTIVATED ANIMAL STEROL 
(Vitamin D) will identify your use of 
“Delsterol.” This designation for 
“Delsterol” has been authorized for 
feed manufacturers by the Association 
of American Feed Control Officials. 


Technical Service 


Our technical staff is prepared to render 
service and assistance to poultry feed 
manufacturers, either in the field or in 
our new air-conditioned biological lab- 
oratory. These facilities for specialized 
assistance have been developed as a 
constructive service for the poultry feed 
industry, and are now available in con- 
nection with essential poultry-feeding 
problems. 


WRITE FOR INFORMATIVE BOOKLET ON “‘DELSTEROL’ 
E. I. du Pont de Nemours & Co. (Inc.) 
Organic Chemicals Dept., Wilmington, Del. 


* DELSTEROL—DU PONT’S REGISTERED TRADEMARK FOR ITS “D”-ACTIVATED ANIMAL STEROL 


DELSTERO 


PAT, 


an EDIBLE POWDER. 


IDENTIFY 


ON YOUR 
FEED BAGS 
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DISTRIBUTORS FOR 


E. R. Squibb & Sons 


EXADOL 
3,000 or more Vitamin A and 
400 or more Vitamin D units 


D-SEC 
Vitamin D in dry, powder form. 


900,000 or 450,000 A.O.A.C. 
Vitamin D units per Ib. 


VioBin Corporation 
REX WHEAT GERM OIL 


A cold processed, extracted 
oil, rich in Vitamin E 


Pabst Brewing Co. 


PABST'S BREWERS DRIED YEAST 
Contains 20,430 units Bt, 
18,160 gammas Riboflavin and 
158,900 gammas Nicotinic Acid 

e 


California Packing Corp. 
REGULAR BIOTOL 
Not less than 85 Vitamin D 
and 600 Vitamin A units 
SUPER BIOTOL 
Not less than 3,000 Vitamin 
A and 400 Vitamin D units 


VITAMIN A OIL 
25,000 U.S. P. XI “A” units 
per gram 


The NUTRITIONIST, too, 
helps keep them flying/ 


© 
Fighting men, like workers in the arsenal of democracy, must have whole- 


some nutritious food to keep health and energy at peak efficiency. 


To the farmer comes the call for more eggs, more meat, more milk. And 
from the nutritionist comes the answer. Increased production through high- 
producing quality feeds. He knows that to produce quantity without waste, 
it takes quality. Quality not in one, but in all ingredients. 


When it comes to vitamin oil products more and more feed manufacturers 
are turning to Atkins & Durbrow. Here at "the House of Vitamins” they get 
dependable quality at no price premium. In representing such well-known 
firms as California Packing Corporation, Pabst Brewing Company, E. R. 
Squibb & Sons and VioBin Corporation, Atkins & Durbrow is ready to sup- 
ply you with quality vitamin products of every type—for every requirement. 


Make Atkins & Durbrow your headquarters for vitamin products. Our sales 
representatives operate from 12 centrally located cities. We have ware- 
house stocks in 11 cities. We are prepared to render prompt, efficient 
service at all times. 


See the Atkins & Durbrow representative the next time he calls. Hear his 
story. You'll find him the type of man you like to do business with—a true 
representative of a quality house. 


HEADQUARTERS FOR 
QUALITY VITAMIN PRODUCTS 


ATKINS & DURBROW, wc. 


(Proprietors of The OK Company) 
165 JOHN STREET, NEW YORK, N.Y. 
CHICAGO BOSTON DETROIT 
MINNEAPOLIS OMAHA KANSAS CITY 
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Dog 


LONG with the war has come a condi- 

tion where the dogs of America face 
the deager of really being put in the “dog 
house This condition has been recognized 
by th: American Feed Manufacturers as- 
socic’\on, which has set up a special com- 
mittee on dog foods with E. P. MacNicol 
as secretary. 

The peril faced by the dog food industry 
is a :esult indirectly of the government's 
order forbidding the packaging of dog 
food in tin cans. This action has thrown a 
greaicr burden on the dry dog food in- 
dustry. But with the added responsibility 
has ciso come a danger. 

It is fairly apparent that officials in 
Washington have the impression that the 
dog ‘cod industry is non-essential when it 
comes to conserving food. For this reason 
it is portant for the industry to convince 
the government that the ingredients enter- 
ing iuto the composition of dry dog food 
are iargely agricultural by-products and 
there.ore, do in no way conflict with the 
national program for human food conservq- 
tion. This also entails an educational pro- 
gram to make the public aware of the 
necessity of commercial dog feeds. 

The new committee which has taken on 
this gigantic task was organized February 
27 at the Union League Club in Chicago. 
A committee of seven was appointed to 
work with Mr. MacNicol. They are: Frank 
R. Warton, Chappel Bros., Rockford, IIl., 
chairman; A. F. Seay, Ralston Purina Co., 
St. Louis; A. C. Adams, Vitality Mills, Inc., 
Chicago; George E. Todd, Maritime Milling 
Co., Buffalo; C. P. Gaines, Gaines Food 
Co., Sherburne, N. Y.; E. F. Ricketts, Battle 
Creek Dog Food Co., Battle Creek, Mich., 
and John M. Eagle, Wilson & Co., Chicago. 

The work of the committee will be financ- 
ed exclusively from contributions of dog 
feed manufacturers. These manufacturers 
are contributing 10 cents per ton on each 
ton of dog feed manufactured in 1941. 


The committee has set these goals for 
its endeavors: (1)—To convince the offi- 
cials at Washington that commercial dog 
food is essential to the conservation of 
human food, through eliminating the use of 
human food for dogs; (2)—To acquaint 
government officials with the fact that 
commodities entering into the manufacture 
of commercial dog food are for the most 
part by-products of agriculture and not 
usable for human foods; (3)—To furnish 
important statistical information on dogs 
to state and federal officials; (4)—To soli- 
cit the active support of the American 
Kennel club and its affiliates; the Ameri- 
can Veterinary Medical association, the 
Humane Society and other organizations 
interested in dogs; (5)—To educate the 
doy owner to the availability and suit- 
ability of commercial dog food; (6)—To 
promote and publicize the industry and its 
proiucts in magazines, newspapers, etc.; 
(7)-To combat the impression already 
prevalent that with the present curtailment 
of canned dog food no other commercial 
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@ ALFORD E. HYDE, Brookville, Ind., has 
purchased the feed and fertilizer store 
formerly operated by the late Clinton E. 
Grist. 


@ ALBERT FLASHPOHLER, Salisbury, Mo., 


manufactur ers form has been elected manager of the Farmers’ 


Elevator to succeed the late Lee Webster. 

@ CHAPMAN-DOAKE CoO., Decatur, IIl., 

has been granted final dissolution papers. 


dog food is available; (8)—To further as- One of Decatur’s oldest grain processing 
sist in the national food conservation pro- and dealer firms, the company gave up its 
gram by educating the public to the fact milling business in 1935 after a $130,000 
that feeding of table scraps is wasteful of fire destroyed its mill and storehouse. R. 
human food, and (9)—To prepare and dis- W. Chapman, president of the dissolved 
seminate educational articles and an- firm, said the business is now being car- 
nouncements suitable for the general press ried on under the name of the Chapman 


and radio. 


Feed Co. at 540 E. Main St. 


Tor National Defente 


@ The regular use of better livestock feeds is necessary for 
the higher production needed to support the farmer’s part of 
National Defense Program. 


KELLOGG’S Old Process 
SOYBEAN OIL MEAL 


Contains ALL the protein naturally a 

part of the soybean. While carrying 

the standard guarantee of 41% pro- 

tein, its average analysis for 12 months 
has run over 43%. 


KELLOGG’S Old Process 
LINSEED MEAL 


Proven reliable by over 40 years of 
constant use. 


For dependable, high protein supple- 
ments choose Kellogg’s Old Process Soy- 
bean Meal or Linseed Meal. Quality is 
assured by the utmost care in selection 
and processing. 


SPENCER KELLOGG AND SONS, INC. 
Sales Offices: Buffalo, Chicago, Decatur, IIl., Des Moines, 
Minneapolis, Los Angeles 


Mills: Buffalo, Chicago, Decatur, Ill., Des Moines, 
Minneapolis, Edgewater, N. J., Los Angeles 
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Safely 


of wooden beams is easily 
determined with this chart 


ERE is a handy and simple 

chart that enables anyone to 

determine whether or not a 
given wooden beam is safe. 

The accompanying chart will be 
found handy for selecting safe 
beams made of the ordinary woods 
such as shortleaf pine, white oak, 
longleaf pine, Douglas fir, western 
hemlock, white pine and spruce. 
It is based on data adopted by the 
American Railway Engineering as- 
sociation for safe uniformly loaded 
wooden beams of rectangular sec- 
tion. 

To use the chart simply zigzag a 
straightedge across three times or 
stretch a thread across three times 
as indicated by the zigzag dotted 
line, and the problem is solved. 

For example, it is desired to hold 
200 lb. per ft. on a wooden beam 
of 2 in. by 6 in. western hemlock 
over a span of 5 ft. Will the beam 
be safe? 

Run a straight line from the point 
in column A opposite “western 
hemlock” over to the depth 6 in 
column C. The intersection with 
column B shows the minimum span 
to be 5.5 ft. The beam will therefore 
be safe as regards span. 

Then from the depth 6 in column 
C runs a straight line through the 
width 2 in column D and locate the 
intersection in column E. Then from 
that point of intersection run a 
straight line over to the point in 
column G opposite “western hem- 
lock." The answer is found at the 
intersection with column F and is 
1600 pounds. 


Since it is desired to hold only 
5 x 200 or 1000 lb on the beam, and 
since the beam will actually hold 
1600 Ib., it certainly is amply safe. 
In fact the chart shows that a beam 
made of white pine or spruce would 
be safe under the load. 

Inversely the chart may be used 
for finding any unknown factor or 
factors. If the kind of wood and the 
span are known the first straight 
line through columns A, B and C 
gives the minimum depth of beam 
which must be used. If the width 
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MINIMUM SPAN, FEET 


INCHES 
> 


SHORT LEAF 
PINE 


DEPTH 


WHITE OAK 


LONGLEAF 

PINE 
“TPIBOUGLAS  FIR- 
WESTERN . 


HEMLOCK 


4 


| 


+ WHITE PINE 


SPRUCE 


of beam is unknown the line 
through the columns E, F, G is lo- 
cated next and lastly the line 
through columns C, D, and E gives 
the minimum width of beam in col- 
umn D. It is all so simple that further 


@ HOWARD E. MOTTS, 45, head of the 
Howard E. & E. L. Motts Co., flour, feed 
and grain brokers, Cleveland, Ohio, died 
suddenly last month at his home in Lake- 
wood. 

@ BOWLUSVILLE ELEVATOR CO., Bowlus- 
ville, Ohio, lost a quantity of corn, hay, 
feed, fertilizer and machinery last month 
when fire destroyed a granary. Damage 
was estimated in excess of $5,000. 


MAXIMUM SAFE LOAD, POUNDS 


T 


T 


SHORTLEAF 

| 

+ PINE 

WHITE 


JT DOUGLAS FiR) | 


WESTERN 
HEMLOCK 


WHITE PINE 
SPRUCE 


explanation is unnecessary. 

The weight of the beam itself is 
included in the safe load given in 
column F, hence the user of the 
chart need not worry about that 
point. 


APPROVE THREE NEW PLANTS 

The Agricultural Marketing Administr<- 
tion has authorized the Land O'Lakes 
Creameries, Inc., to construct three nev 
dried skim milk plants at a cost of $1,000 - 
000. The plants will be located at White- 
hall, Wis., and at Litchfield and Milacu, 
Minn. They will produce between 10,00) 
and 15,000 pounds of dried skim milk eaci 
24 hours to be sold only for lend leas. 
program purposes. 
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EMIL J. BLACKY 


Emil J. Blacky, Chicago, former editor of 
The Feed Bag magazine, has joined the 
stati of Simmonds & Simmonds, Inc., 201 
N. Wells St., Chicago, as account executive, 
according to an announcement by Phil W. 
Tobias, president of the advertising firm. 
Previous to becoming associated with 
Simmonds & Simmonds, Mr. Blacky spent 
two years with Erwin, Wasey & Co. as 
copywriter and contact man. 

The addition of Mr. Blacky to the staff 
marks an expansion move for Simmonds & 
Simmonds in broadening its services to 
more than 200 leading feed mills which it 
is now serving. He will assist in planning 
campaigns, writing copy and developing 
new projects which Simmonds & Simmonds 
will launch in the near future. 

“Mr. Blacky enjoys a wide acquaintance 
in the feed trade and is an experienced 
advertising and merchandising man with 
a background that fits him perfectly into 
our organization,” states Mr. Tobias.” We 
are happy to announce his affiliation with 
us and are confident that his work will 
broaden the scope of our services to our 
clients in the feed industry as well as 
other fields.” 

@ ROCK RIVER LUMBER & GRAIN CO., 
Prophetstown, IIl., is building a feed stor- 
age building just west of its grain elevator. 
The new structure will be 20x100 and 
have a storage capacity of 10 cars of feed. 


e@ ALMA JENSEN, branch manager of the 
Joe Schaffer Feed Co., at Kewanee, IIl., 
was united in marriage last month to John 
R. Curran of Bradford. 

@ SUPERIOR GRAIN & COAL CO., Mont- 
pelier, Ohio, opened for business last 
month in its new elevator on Empire St., 
near the Wabash depot. 

@ ROCKINGHAM MILLING CO. Harrison- 
burg, Va., has purchased a one ton Kwik- 
Mix with motor and drive and a combined 
sneller and cleaner from the Sidney Grain 
Machinery Co. 
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Feed Oealew! 


Faster-maturing, healthy chicks for your 
customers—and a new, profitable line to 
your business . . . Feature Armour’s 50% 
Meat and Bone Scraps for feeding to 
baby chicks! 

Poultry raisers buy this feed .. . and 
keep on buying . . . because it helps 
chicks grow faster, with strong bone struc- 


MY CHICKS ARE GETTING 


ARMOUR’S MEAT AND BONE SCRAPS* 


AND THEY’RE REALLY GROWING FAST! 


STURDY CHICKS, TOO — 
CUTS BROODER LOSSES! 


YES! IT MAKES: 


ture and well-developed bodies— because 
it helps cut brooder losses! Armour’s 
Meat and Bone Scraps mixes thoroughly 
in mashes, too—it’s granulated — and 
that’s important whether you mix feeds 
for your customers or they mix their own! 


%* (Not yet handling Armour's Feeds? Write 
to Armour and Company, Feed Dept., U. S. 
Yards, Chicago, for information on exclusive 
dealerships now available). 


For all livestock! . . . Feature 


ARMOUR'S SPECIAL STEAMED BONE MEAL 


Your customers need this high-mineral supplement! Stock up now — and let 
Armour’s Special Steamed Bone Meal be a money-maker for you. Guaranteed 
at least 65% Bone Phosphate of Lime — so necessary for sound body and bone 
structure in cattle, hogs, horses and poultry! 


ARMOUR’S 50% MEAT AND BONE SCRAPS 
ARMOUR’S 60% DIGESTER TANKAGE 


ARMOUR’S SPECIAL STEAMED BONE MEAL 
(65% bone phosphate of lime ) 


aE 


Trade Mourns Death 
Of Harris G. Nelson 


Death claimed one of the veteran m. 
bers of the feed trade February 17 w: 
Harris G. Nelson, divisional director of 
the Red Wing linseed division, Pittsbu. sh 
Plate Glass Co., passed away. Mr. Ne! on 
died in Pittsburgh after having entere. g 
local hospital two weeks earlier. 

Mr. Nelson started work in the Red W::. 
Minn., office of the firm in January 1°" 
He was placed in charge of the divisio:.q] 
operations in 1918 and moved to Milw.-y- 
kee in 1923. 

In 1940, he was transferred to the Pi::s- 
burgh office of the company where he 4i- 
rected all sales of linseed meal and .il, 
Mr. Nelson was a familiar figure at mo y 
feed trade gatherings and had friends 
throughout the industry. Burial was at Rod 
Wing, Minn. 


Wickard Urges More 


Acreage For Cotton 


The nation’s 2,500,000 cotton farmers 
were told recently by Secretary of Agricul- 
ture Claude R. Wickard that they should 
plant this year their full national acreage 
allotment of 27,400,000 acres. He recom- 
mended that as much of this acreage allot- 
ment as possible be planted in medium or 
longer staple varieties of cotton in order 
to assure adequate supplies of the quali- 
ties needed to meet military requirements. 

The secretary explained that his call on 
cotton farmers to plant their full allotment 
does not mean that the cotton acreage for 
1942 will be increased, or that farmers are 
expected to exceed their assigned quotas. 
Farmers last year underplanted the na- 
tional acreage allotment by 4,000,000 acres 
and the secretary is anxious that there be 
no such underplanting this season. The 
1941 crop of 10,976,000 bales was produced 
from a planted acreage of 23,250,000 acres. 

A substantial increase in the production 
of cottonseed oil would result from the 
planting of the full cotton acreage allot- 
ment, Secretary Wickard pointed out, add- 
ing that vegetable oils are badly needed. 
Assuming that the entire increase in pro- 
duction of cotton seed is crushed for oil, 
a 1942 crop ci 13,500,000 bales would re- 
sult in an increase of 250,000,000 pounds 
of cotton seed oil over the 1941 production. 

“It is especially important”, Wickard said, 
“that farmers plant their full cotton acre- 
age allotments in those areas which nor- 
mally produce cotton of a staple length of 
one inch or better, and where the planting 
of a full allotment will not reduce the acre- 
age planted to other oil crops. The wor 
emergency has developed an increased 
need for cotton of longer staple lengths. 
In addition to helping meet the need for 
longer staple cotton, increased cotton pro- 
duction also will add considerably to ou: 
supply of vegetable oils.” 


@ GEORGE MEAD, 78, State Center, lowe 
identified with the grain and coal trad~ 
for over 30 years, died Feb. 16. Mr. Mead 
suffered a stroke in July 1937 from whic! 
he never fully recovered. 


Loursvitce, Ky, 
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ains "COtine in the Proper form, 
Ctine in Mash.Nj, IS not Teleaseq 
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More than 1500 people attended a re- 
ception at the Casino club in Chicago in 


hone: of the golden wedding anniversary 
of M. and Mrs. Arthur Meeker on March 
10. }':. Meeker is chairman of the board 


of th: Arcady Farms Milling Co. 

Mi: Harriet Colberg, who has been 
secr ary to Jim Flinn and Jack Sams of 
the . xtchford Calf Meal Co., Waukegan, 
Ill, | > the past 14 years, will be married 
on). «rch 17 to Frank Fiscella of Phoenix, 
Ariz 

Fc <s are still talking about the clever 
clas: ied advertisement which was issu- 
ed announce the birth of Elizabeth 
Anr. daughter of Robert Everett, adver- 
tisir manager of the King Midas Flour 


Mil Minneapolis. The advertisement 
reac in part: “You'll be delighted with 
the mooth, satiny finish — the super- 


stre- alined design of this new model. We 
can’ juarantee it to be absolutely noise- 
less >ut it is positively guaranteed to be 
self. :bricating. So don't delay — come 
in cd inspect this valuable “bundle of 
bury >’ at your earliest convenience.” 

J. 8. Jamieson of Jamieson Bros. Co., 
Poy: ette, Wis., led his rink to the state 
cha: .ipionship in the recent Wisconsin 
Curling association bonspiel at LaCrosse, 
Wis 

Richard Bean, who has been in charge 
of the flour unit of the OPA as assistant 
to Fred Thomas, has been loaned to the 
New York office of the OPA where he will 
dea! with price problems for all foods in 
tha! area. He will return to Washington 
should there become a need for control of 
flour prices. 

Joe Manasse, manager of the Chicago 
office of the Werthan Bag Corp., and 
W. D. Walker, president of the Arcady 
Farms Milling Co., Chicago, accompanied 
by their wives, are spending a week at 
the French Lick Springs Hotel, French 
Lick, Ind. 

Hotel rooms are at a premium in Wash- 
ington but Charlie Kieser, vice president, 
and other executives of The Borden Co., 
New York City, are always assured of 
accommodations at the Shoreham hotel 
where the firm has permanently engaged 
a suite of rooms for its representatives. 

Ron Kennedy, former secretary of the 
Western Grain & Feed association, was 
on his way to Manila when the war 
started but his boat was turned around 
and returned to this country. His address 
is now: Lt. R. F. Kennedy, Headquarters, 
Northwest Sector, 4th Interceptor Com- 
mond, Seattle, Wash. 

Wisconsin Produlac distributors were 
guests of Charles W. Devers of Union 
Ci'y, Ind., western sales manager of the 
Netional Distillers Products Corp., at a 
meeting in the Schroeder hotel, Milwau- 
kes, on February 11. 

Charles L. Davidson, president of the 
Sone Mountain Grit Co., Lithonia, Ga., 
is recuperating from an attack of influ- 
enza. 

foe Sinaiko, president of the Iowa Mill- 
ir 4 Co., Cedar Rapids, believes in main- 
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taining close contacts with his customers 
and personally writes up all orders 
brought in to the firm. The company has 
a new modern office building of which 
Joe is justly proud. 

Ralph Field, president of the American 
Feed Manufacturers association, Chicago, 
may take considerable credit for the fact 
that mixed feeds are classified as raw 
materials and subject to a freight in- 
crease of only three per cent instead of 
six per cent which applies to manufac- 
tured products. The rate increase is effec- 
tive March 18. 

H. L. McGeorge of the Royal Feed & 
Milling Co., Memphis, and P. W. Chi- 
chester of Dietrich & Gambrill, Inc., Fred- 
erick, Md., are the feed trade representa- 
tives on the grain products industry com- 
mittee to determine a new level for mini- 
mum wages under the wage and hour 
aw. 


Willard Lighter, manager of the feed 
department of Cargill, Inc., Minneapolis, 
has been granted a leave of absence to 
serve in the United States army. 


It is unpatriotic to buy or ship a car 
of less than 25 tons, according to Stan N. 
Osgood of the Fruen Milling Co., Minnea- 
polis, secretary of the Northwest Feed 
Manufacturers & Distributors association. 


Gradon Swanson, known as “Duke”, 
who is secretary of the Western Grain & 
Feed association, Des Moines, was the 
speaker at the March meeting of the 
Northwest Feed Manufacturers & Distribu- 
tors association in Minneapolis. 

Write Wm. J. Weaver at 202 S. Wash- 
ington St., Winchester, Va., now with the 
federal division of the Hecker Products 
Corp. 

Have you bought a war bond this 
month? — D.K.S. 


A loving cup is evidence of merit — and so is the figure of 
Joe Bag. For as you know, Joe Bag is really the entire M. 3 
Neahr and Company, known for over 86 years as manufac- 
turers of highest quality burlap, cotton and paper bags. 
BURLAP DRESS UP YOUR PRODUCT .. . with tailor-made bags 
COTTON that are designed to sell ... manufactured to economically 
and effectively package your merchandise. 

PAPER Specific information will be sent upon request, or one of 
our representatives will gladly call and help solve your 
bag problems. 


“DRESS UP YOUR PRODUCT” 


M. J. NEAHR & COMPANY 


1606 SOUTH DEARBORN STREET * CHICAGO 


Chicags bag Factory Since 1655 


BAGS 


ue 


82 Fronts have been made by the War 
Production Board to conserve the sup- 
ply of vitamin A through the issuance of 
limitation order L-40. This order issued 
February 10 restricts the use of fish liver 
oils which are sources of vitamin A and 
supplies both to human foods and feeds. 
The order pertaining to feeds directs that 
“unless expressly authorized by the direc- 
tor of industry operations, no person shall, 


in feeds limited 
by federal order 


of feed, fish liver oil which in undiluted 
form has a potency of more than 12,000 
U. S. P. XI units of vitamin A per gram.” 
Another section of the order directs that 
“Unless expressly authorized by the di- 
rector of industry operations, no person 


on or after February 10, 1942, use, or dilute shall, on or after April 10, 1942, manufac- 
for use, in the manufacture or preparation ture or prepare feeds which in the form 


Are You Planning 
to Make a Dry 
Dog Food? 


Some manufacturers of canned dog foods, 
faced with the serious shortage of tin cans, 
are contemplating a switch to the dry, or 
meal type, of dog food. If you are one of 
these, don’t overlook CO-PRO-CO CHIPS as 
a basic cooked cereal ingredient. Contain- 
ing 26% of protein, a good amount of Dex- 
trose, food-energy sugar, and a moderate 
Vitamin A potency, CO-PRO-CO CHIPS is 
proving its value in the dry dog foods of 
many mixers. Write for descriptive folder 
containing samples. 


Corn Products Sales Company, 17 Battery Pl., New York, N.Y. 


CO-PRO-CO CHIP 


CORN PRODUCTS REFINING CO. 


- 


26% Protein 


The all-corn, cooked cereal in- 
gredient for dog and fox foods. 


Order Your Fertilizer 


NOW 


@ This is the year when everybody wants to step up 
yields of all farm crops in America’s “Food for Victory” 
program. Feed and seed dealers can help farmers pro- 
duce more food by handling fertilizer and pointing out 
its benefits to their farmer customers. 

@ Darling's Fertilizer, usually known as DARLING'S SOIL BUILDERS, has 
the enviable record of having been used year after year on corn fields for 
most of the State and National corn husking contests in the Corn Belt. 
11.25 bu. per acre was the average increase on these contest fields in ‘4l. 
@ WE URGE YOU TO ACT PROMPTLY. Priorities and shortages are already 
affecting fertilizer stocks. We shall accept orders as long as we have fertil- 


izer to sell. Your definite order placed with us is the best protection we know 
of in these times. 


DARLING & COMPANY 


CHICAGO, ILLINOIS 


recommended to be consumed co tgin 
more than 1000 U. S. P. XI units of vii umin 
A per pound, derived from fish or fish ‘ive; 
oils.” 

Members of the trade are urged n+ to 
become panicky about the order - nce 
there is a strong possibility that che ges 
may be made before it takes effect pri 
10. Many nutritionists agree that to mit 
the amount of vitamin A from fish live - ojj 
which may be added to poultry and ti -key 
feeds to a maximum of 1,000 units { 4A 
per pound of feed as consumed is ir ide. 
quate. 

Such a practice will probably not - ork 
a particular hardship in the case of ¢ iick 
starting and growing mashes and pos: bly 
laying mashes when the birds are on 
range, but it is believed that additi nal 
vitamin A is necessary for poultry bree ing 


“mashes (and laying mashes where the 


birds are confined) as well as for tu:<ey 
starting and breeding mashes. It has been 
suggested to the War Production Bcard 
that 2,000 A units per pound be permitted 
in such cases. 


Preference Order On 
Molasses IsAmended 


General preference order No. M-54 re- 
lating to the conservation of molasses lias 
been amended recently to take into ac- 
count seasonal operations of feed manu- 
facturers who produce molasses feeds. 

The amendment provides that deliveries 
of molasses to Class 2 purchasers (feed 
manufacturers) are restricted to 55 per cent 
of a calendar quarter supply commencing 
January, 1942 and 50 per cent of a calen- 
dar quarterly supply during following cal- 
endar quarters. The original order had 
limited manufacturers to 75 per cent of a 
30 days’ supply during January, 1942 and 
50 per cent of a 30-days supply during any 
calendar month thereafter. Under the origi- 
nal order a 30-days supply was defined as 
one-twelfth of the quantity of molasses 
used by the purchaser during the 12 
months ended June 30, 1941. 

The amended order defines a calendar 
quarterly supply as a “quantity of molasses 
not in excess of the quantity used by a 
purchaser during a corresponding calen- 
dar quarter in the 12 months period ended 
June 30, 1941.” The order also limits a 
Class 2 purchaser to deliveries not in ex- 
cess of the quantity set forth in the order 
less any quantity in excess of a 15-days 
supply on hand on the first day of the 
calendar quarter in which delivery is made. 
A 15-days supply is defined as “1/24th of 
the quantity used by the purchaser during 
the 12 months ended June 30, 1941.” 

This is important since any carryover in 
excess of the 15-days supply will reduce 
the amount deliverable during that quarter. 
The net effect of the amended order is ‘0 
take care of seasonal needs and still re- 
duce the amount of molasses available | ; 
about 50 per cent. 

———e 
@ VIRGIL W. WELP, Haverhill, lowa, who 
with his father E. O. Welp have operate i 
the Brinkman elevator at Carroll sinc 
last November as the V. W. Welp Grai: 
Co., recently sold the business back to i': 
former owner and Leo Brinkman will onc 
more manage the elevator. 
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ITHIN the past few weeks 

The Feed Bag has made a 
“survey of fertilizer manu- 
facturers to determine the future 
outi: 0k and possibilities for feed 
dea’-rs who handle these products. 

Ti > manufacturers all seem opti- 
mis! : about an increased demand 
for ortilizer, some forecasting in- 
crec es of 25 per cent over a year 
ago out several point out that this 
increase may not be attained be- 
cau: of production difficulties. 

Most of the production difficulties 
are tied up in the overlapping of 
ferti 'zer ingredients with vital war 
necessities. While the government 
is cvlling for increased production 
from: {he farmer, naturally the goods 
of war cannot be overlooked. 

Three elements in fertilizer are 
alsc in demand in the war indus- 
tries. These are nitrate of soda, sul- 
phuric acid and phosphoric acid. 
The nitrate of scda is used for a 
variety of munitions; sulphuric acid 
is needed in the manufacture of 
smokeless powder and aviation 
gasoline, and phosphorus is used 
for iracer bullets, shells and smoke 
bombs. 

Another item not only affects the 
fertilizer field but the feed industry 
in general. This is the matter of 
bags since much of the bag produc- 
tion will be used for defense pur- 
peses, including sand bags. The in- 
dusiry is doing its best to replace 
burlap with paper bags where feas- 
ible and to obtain priorities and 
allocations of necessary materials. 

Even though there may be ample 
production of fertilizer there is a 
gicring possibility that many feed 
dealers will not be able to get de- 
livery because of transportation dif- 
ficulties. The railroads are being 
calied on to haul ever-increasing 
amounts of freight. Of course, the 
most essential war materials will 
be the first to move where ever 
there is a choice. 

That is why the feed dealer who 
pu's off ordering his fertilizer may 
find himself holding a bag which is 
empty. This is one year you can't 
exnect to wire your order at the 
lai minute and have your fertilizer 
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looks bright for dealers 
who order supplies early 


requirements rolling the next day. 

Such things aren't possible dur- 
ing war-time and it behooves every 
feea dealer who wants to sell fer- 
tilizer to get out now, book his cus- 
tomers and then order out his fer- 
tilizer supply at once. Those who 
delay run the risk of not receiving 
their shipment in time, if it arrives 
at all. 

In fact, any feed dealer who 
doesn't show a substantial increase 
over last season may consider that 
he has “missed the boat.” Today 
the income of the farmer is at its 
highest point. He obtains more for 
his eggs, higher prices for milk, pork 
and beef — he is making more 
money than at any time in the past 
10 or 12 years. 

This should mean something to 
the progressive feed dealer. This 
season the farmer will have two 
reasons for using more fertilizer: 
(1)—He has more money in his 
pocket to spend; (2)—With higher 
prices for cash crops almost guar- 
anteed for the future he will be 
more anxious in trying to improve 
the fertility of his soil and obtain 
a better crop. 

Feed dealers should remember 
that with these conditions prevail- 
ing there is a golden opportunity 
for an educational job which will 


stand the trade in good stead in 
years to come. This is the year to 
start farmers to using fertilizer for 
the first time. 

-Talk fertilizer to them now when 
they can afford it. The results ob- 
tained by the new user, if you sell 
him a quality fertilizer, will be so 
satisfactory that you will probably 
add another fertilizer customer to 
your list for years to come. 

In past years it has been hard 
to convince a farmer that he should 
spend a little extra money for fer- 
tilizer to improve his crops and 
soil. The main reason was that he 
lacked ready cash. However, in 
view of present conditions there is 
a wonderful opportunity right now 
for some “missionary work” which 
will not only pay dividends this sea- 
son but next season and the ones 
following. Better cut yourself a 
slice of this business now. 

If you sold no fertilizer last sea- 
son you will find that 1942 offers a 
rare opportunity to begin handling 
this commodity. If you did sell fer- 
tilizer last year look up your records 
and see how many tons you sold. 
Figure 20% of that total, add it to 
last year’s sales and that should be 
your quota for 1942—if you can do 
a good job. 


Feed Information Please 


OW well are you informed about the feed business? Can you answer the ques- 
tions your customers ask you? Here is a “Busy Feed Man’s School” that will 
appear every month in The Feed Bag to help you improve your knowledge. First, 
write what you believe to be the right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Red Book For 1942 and turn to 
the pages indicated after each question to find the correct answer. Grade yourself 


20 on each question. 


breeder mash? (See page 61) 


(see page 102) 


What is the recommended level per ton of manganese for chick starter and 


Give three names for the major portion of the vitamin G complex. (See page 87) 
What is the chief use of bone charcoal and bone black. (See page 34) 

Lack of what mineral may cause nutritional anemia in young pigs? (See page 96) 
What is the average content of Vitamin B, per pound of dried buttermilk? 


New 


A NOTHER new priorities regulation af- 

fecting the grain and feed industry 

went into effect March 1. It is form PD-1A 

wees which is a new type of application for pri- 

oe ority rating designed primarily to simplify 
procedure. 

The information called for in the new 

form is much the same as that required in 

ear? by the former PD-1 application. Grain and 

feed men will continue to follow funda- 

mentally the same procedure in obtaining 

priority rating. However, on the new ap- 


— we'll solve it. 


What’s YOUR Problem? 


ae Problems are no stumbling blocks for the 
. Ibberson organization—solving them has been our 
business for over 60 years. 


a iS Above (left) is the new feed and seed plant 
built for Peterson-Biddick Co., Wadena, Minn., 
which contains 36 bins and 18 legs, and a com- 
plete line of seed cleaning and feed manufacturing 
machinery for the wholesale and retail trade. 


Consultation Without Obligation 


Write us in full confidence. Costs nothing to 
discuss the matter with us. Tell us your problem 


form pd-la now 
put into use 


plication suppliers and subsuppliers will 
benefit since preference ratings assigned 
on form PD-1A may be extended to sup- 
pliers and by them to subsuppliers by the 
endorsement of purchase orders. Previous- 
ly this was not possible. 

Members of the industry are advised, 


MINN 


however, not to use the new PD-1A opli- 
cation except as a last resort. Mo origl 
should be obtained without the use of g 
preference rating if possible. Sup: liers 
must fill such orders if delivery 07 the 
order can be made without depletin« the 
supplier's inventory to a point less han 
the practicable minimum working i; sen. 
tory reasonably necessary to meet o ders 
arising from his usual method and re e of 
operation. 

Further, if the materials cannot be ob. 
tained without the use of a rating, c d ij 
the material is covered by the A-10 r ting 
under order P-100, which has been in « {ec} 
for some time, the applicant must ti» to 
obtain the materials through the uz» of 
that rating. 

The PD-1A form has a special parag aph 
where the applicant must list the nc mes 
of persons or firms who have refusec his 
order. This is designed to check the use 
of PD-1A without previous effort to ol ‘ain 
the materials in some other way. In act, 
it is doubtful if applications which indi-ate 
a failure to contact suppliers will receive 
very little consideration. 

The rating may be extended to the sup- 
plier by typing on the purchase order the 
form of certification provided on the face 
of the sheet headed “preference rating 
certificate.” This must be manually signed 
by the party placing the purchase order 
or by a responsible individual duly auth- 
orized to sign on behalf of such a party. 
In lieu of the certification on purchase 
orders, the extension certificate may be 
printed on separate sheets and individual 
forms may be clipped or stapled to the 
purchase order, but in any case they must 
be manually signed. 


‘Hidden Hunger’ Film 
Aids Health Program 


An entertaining 20 minute film, entitled 
“Hidden Hunger” has recently been pro- 
duced in Hollywood and will soon be pre- 
sented in theatres throughout the country 
by the Federal Security Agency as part of 
the national nutrition program. 

Every important food product is given 
recognition in the film, which was financed 
by Swift & Co., as a part of its contribu- 
tion to the national defense movement, but 
it contains no advertising or commercial 
material of any kind. 

“Hidden Hunger” depicts the efforts of 
a farmer named Link Squires in trying to 
reform the eating habits of the nation. The 
title is based on the results of a nationwide 
nutrition survey which revealed that two 
out of every five persons in the couniry 
are suffering from hidden hunger. 

The movie is being made available ‘or 
showing in regular motion picture houses 
this Spring and various organizations such 
as men’s and women’s clubs, educational 
groups, trade unions, and all branches 92 
the food industry are being asked to he'p 
promote the film as part of their effort on 
the health front for national defense. 

——e 
@ AL NUZUM, Marshalltown, Iowa, hs 
purchased the Hager feed mill at Baxt:r, 
Iowa. The mill was operated by Augu:t 
Hager for 46 years until his death abc it 
a year ago. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


FUTILITY 
Th: teacher had asked her class to 
think up some outstanding examples of 
wasicd energy. 
“All right, Freddy, what's yours?” asked 
the :cacher as the class smartly raised 


2 Ning a hair-raising story to a bald- 
heated man.” 


* * 


DIFFERENT MATTER 

“Wr. Swiggs—Er—ah, that is, can—er I 
—will you—?" 

“Why, yes, my boy; you may have her.” 

that? Have whom?” 

“\vy~ daughter, of course. You want to 
mar’, her, don’t you?” 

“t5, sir; I just wanted to find out if 
you ould endorse my note for $100.” 

“Certainly not. Why, I hardly know 
you 


* 


* * * 


Look upon the present as the past of 
your future. 
* * * 
AN EASY ONE 
Sergeant: “Now, suppose you are on 
your post one dark night. Suddenly a 
person appears froin behind and wraps 
two arms around you. What will you call, 
then?” 
Doughboy: “Let go, Honey.” 
* * * 


WISE GUY 
There was a man in our town 
And he was wondrous wise; 
He swore by all the gods above 
He would not advertise. 
But one day he broke this rule 
And thereby hangs a tale— 
The ad was set in real small type 
And headed “Sheriff's Sale.” 


* * * 


No one is so busy as the man who has 
nothing to do. 


* * 


HOO! 
An Englishman heard an owl for the 
first time. 
“What was that?” he asked. 
“An owl,” he was told. 


“! know that,” he cried, “But what was 
‘‘owling?” 


* 


* * 


ONCE WAS ENOUGH 

Mrs. Briggs: “Did you ever catch your 
husband flirting?” 

Mrs. Jiggs: “Yes, just once.” 

Mrs. Briggs: “What did you do to him?” 

Mrs. Jiggs: “Married him.” 

* * * 
NOTHING NEW 

in New York,” he said, “they have a 
copany that does nothing but answer 
phone calls for other people.” 

‘ve been doing that for years myself,” 


tev lied the man with three pretty daugh- 
ters, 


* 
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BEAUTIFUL TONES 
Wife: “Aren't those chimes beautiful, 
Jeff? Such harmony. So enchanting.’ 
Jeff: “You'll have to talk louder, Mary. 
Those blasted bells are making such a 
racket I can't hear a thing you say. 
* * * 


When everyone agrees there is very 
little thinking. 


TRANSFER OF AFFECTIONS 

Our tastes change as we mature. Little 
girls like painted dolls; little boys like 
soldiers. When they grow up, the girls 
like the soldiers and the boys like the 
painted dolls. 


* * * 


A priority is the right to ask first for 
something you can’t get anyway. 


* * * 


SLIP OF THE PEN 
A feed dealer, upon returning from a 
convention wondered why his wife had 
him in the “dog house.” He later discov- 
ered that the post card he had mailed 
home bore the following message: “Hav- 


ing a wonderful time-—wish you were 
her.” 


1942’S A GREAT YEAR 


With the Poultry Industry 
Geared Up for Production, the 
Call is for High Producing Feeds 


Like Ful-O-Pep! 


ITH sales of Ful-O-Pep Poultry Feeds now at 
all-time highs, Ful-O-Pep raised hens again 
cleaning up at National Egg Laying Contests, and 
the Government calling for a bigger chick crop in 
1942, now’s a great time to be a Ful-O-Pep Dealer. 
Remember Ful-O-Pep Feeds have a famous Vita- 
min Boostasa selling point—cereal grass and other 
vitamin rich ingredients that means so much to 
poultry production and profits. Plenty of advertis- 
ing, too! The Farmer’s Radio Favorite, ‘‘Man on 
the Farm” every Saturday noon over 28 leading 
stations. Ful-O-Pep Ads in leading Poultry, Na- 
tional and State Farm Papers. 
For details on Ful-O-Pep Dealership and Feeds, 
write to 


The Quaker Oats Company, Chicago, Ill.. 
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New Priority 


A NOTHER new priorities regulation af- 
fecting the grain and feed industry 
went into effect March 1. It is form PD-1A 
which is a new type of application for pri- 
ority rating designed primarily to simplify 
procedure. 

The information called for in the new 
form is much the same as that required in 
by the former PD-1 application. Grain and 
feed men will continue to follow funda- 
mentally the same procedure in obtaining 
priority rating. However, on the new ap- 


— we'll solve it. 


What’s YOUR 


Problems are no stumbling blocks for the 
Ibberson organization—solving them has been our 
business for over 60 years. 


Above (left) is the new feed and seed plant 
built for Peterson-Biddick Co., Wadena, Minn., 
which contains 36 bins and 18 legs, and a com- 
plete line of seed cleaning and feed manufacturing 
machinery for the wholesale and retail trade. 


Consultation Without Obligation 


Write us in full confidence. Costs nothing to 
discuss the matter with us. Tell us your problem 


form pd-la now 
put into use 


plication suppliers and subsuppliers will 
benefit since preference ratings assigned 
on form PD-1A may be extended to sup- 
pliers and by them to subsuppliers by the 
endorsement of purchase orders. Previous- 
ly this was not possible. 

Members of the industry are advised, 


roblem? 


however, not to use the new PD-1A appli- 
cation except as a last resort. Material 
should be obtained without the use of a 
preference rating if possible. Suppliers 
must fill such orders if delivery on the 
order can be made without depleting the 
supplier's inventory to a point less than 
the practicable minimum working inven- 
tory reasonably necessary to meet orders 
arising from his usual method and rate of 
operation. 

Further, if the materials cannot be ob- 
tained without the use of a rating, and if 
the material is covered by the A-10 rating 
under order P-100, which has been in effect 
for some time, the applicant must try to 
obtain the materials through the use of 
that rating. 

The PD-1A form has a special paragraph 
where the applicant must list the names 
of persons or firms who have refused his 
order. This is designed to check the use 
of PD-1A without previous effort to obtain 
the materials in some other way. In fact, 
it is doubtful if applications which indicate 
a failure to contact suppliers will receive 
very little consideration. 

The rating may be extended to the sup- 
plier by typing on the purchase order the 
form of certification provided on the face 
of the sheet headed “preference rating 
certificate.” This must be manually signed 
by the party placing the purchase order 
or by a responsible individual duly auth- 
orized to sign on behalf of such a party. 
In lieu of the certification on purchase 
orders, the extension certificate may be 
printed on separate sheets and individual 
forms may be clipped or stapled to the 
purchase order, but in any case they must 
be manually signed. 


‘Hidden Hunger’ Film 
Aids Health Program 


An entertaining 20 minute film, entitled 
“Hidden Hunger” has recently been pro- 
duced in Hollywood and will soon be pre- 
sented in theatres throughout the country 
by the Federal Security Agency as part of 
the national nutrition program. 

Every important food product is given 
recognition in the film, which was financed 
by Swift & Co., as a part of its contribu- 
tion to the national defense movement, but 
it contains no advertising or commercial 
material of any kind. 

“Hidden Hunger” depicts the efforts of 
a farmer named Link Squires in trying to 
reform the eating habits of the nation. The 
title is based on the results of a nationwide 
nutrition survey which revealed that two 
out of every five persons in the country 
are suffering from hidden hunger. 

The movie is being made available for 
showing in regular motion picture houses 
this Spring and various organizations such 
as men’s and women’s clubs, educational 
groups, trade unions, and all branches of 
the food industry are being asked to help 
promote the film as part of their effort on 


the health front for national defense. 


@ AL NUZUM, Marshalltown, Iowa, has 
purchased the Hager feed mill at Baxter, 
Iowa. The mill was operated by August 
Hager for 46 years until his death about 
a year ago. 
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CAREFULLY SIFTED 


FOR FEED DEALER CONSUMPTION 


FUTILITY 

The teacher had asked her class to 
think up some outstanding examples of 
wasted energy. 

“All right, Freddy, what's yours?” asked 
the teacher as the class smartly raised 
hands. 

“Telling a hair-raising story to a bald- 
headed man.” 

* * * 
DIFFERENT MATTER 

“Mr. Swiggs—Er—ah, that is, can—er I 
—will you—?” 

“Why, yes, my boy; you may have her.” 

“How's that? Have whom?” 

“My daughter, of course. You want to 
marry her, don't you?” 

“No, sir; I just wanted to find out if 
you would endorse my note for $100.” 

“Certainly not. Why, I hardly know 


you. 
* * * 
Look upon the present as the past of 
your future. 
* * 
AN EASY ONE 
Sergeant: “Now, suppose you are on 
your post one dark night. Suddenly a 
person appears from behind and wraps 
two arms around you. What will you call, 
then?” 
Doughboy: “Let go, Honey.” 
* * * 


WISE GUY 
There was a man in our town 
And he was wondrous wise; 
He swore by all the gods above 
He would not advertise. 
But one day he broke this rule 
And thereby hangs a tale— 
The ad was set in real small type 
And headed “Sheriff's Sale.” 


* * * 


No one is so busy as the man who has 
nothing to do. 
* * * 
HOO! 
An Englishman heard an owl for the 
first time. 
“What was that?” he asked. 
“An owl,” he was told. 
“IT know that,’ he cried, “But what was 
‘owling?” 
* * * 
ONCE WAS ENOUGH 
Mrs. Briggs: “Did you ever catch your 
husband flirting?” 
Mrs. Jiggs: “Yes, just once.” 
Mrs. Briggs: “What did you do to him?” 
Mrs. Jiggs: “Married him.” 


* * * 
NOTHING NEW 

“In New York,” he said, “they have a 
company that does nothing but answer 
phone calls for other people.” 

“I've been doing that for years myself,” 
replied the man with three pretty daugh- 
ters. 
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BEAUTIFUL TONES 

Wife: “Aren't those chimes beautiful, 
Jeff? Such harmony. So enchanting.” 

Jeff: “You'll have to talk louder, Mary. 
Those blasted bells are making such a 
racket I can’t hear a thing you say. 

* * * 

When everyone agrees there is very 

little thinking. 


TRANSFER OF AFFECTIONS 
Our tastes change as we mature. Little 
girls like painted dolls; little boys like 
soldiers. When they grow up, the girls 
like the soldiers and the boys like the 
painted dolls. 


* * 


A priority is the right to ask first for 
something you can’t get anyway. 


* * * 


SLIP OF THE PEN 
A feed dealer, upon returning from a 
convention wondered why his wife had 
him in the “dog house.” He later discov- 
ered that the post card he had mailed 
home bore the following message: ‘“Hav- 


ing a wonderful time—wish you were 
her.” 


1942’S A GREAT YEAR 


TO BE A 


With the Poultry Industry 
Geared Up for Production, the 
Call is for High Producing Feeds 


DEALER! 


Like Ful-O-Pep! | 


WITH sales of Ful-O-Pep Poultry Feeds now at 
all-time highs, Ful-O-Pep raised hens again 
cleaning up at National Egg Laying Contests, and 
the Government calling for a bigger chick crop in 
1942, now’s a great time to be a Ful-O-Pep Dealer. 
Remember Ful-O-Pep Feeds have a famous Vita- 
min Boostasa selling point—cereal grass and other 
vitamin rich ingredients that means so much to 
poultry production and profits. Plenty of advertis- 
ing, too! The Farmer’s Radio Favorite, ““Man on 
the Farm” every Saturday noon over 28 leading 
stations. Ful-O-Pep Ads in leading Poultry, Na- 
tional and State Farm Papers. 
For details on Ful-O-Pep Dealership and Feeds, 
write to 


The Quaker Oats Company, Chicago, IIl. 
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GJ dealers must be prepared to meet 
the many problems occasioned by the 
war according to H. C. Gosset, Bethel, 
Ohio, who believes in building his future 
business in spite of present day handicaps 
and restrictions. When a shortage of fish 
oils, molasses, and certain concentrates 
became evident, Mr. Gosset took steps to 
prepare his customers for various replace- 
ments in feeding rations which might be 
necessary. This was done through litera- 
ture provided by manufacturers, experi- 
ment stations, and from experienced feed- 
ers themselves. As a result, livestock and 


metin a practical 
manner by gosset 


poultry production in his territory is eight 
per cent higher than the county average. 
Customers are satisfied and, almost with- 
out exception, are firmly in line for con- 
tinued patronage when conditions again 
become stabilized. 

“The qualities of standard feed formulas 
are not likely to be seriously altered by 
the present conflict,“ Mr. Gosset declares. 


BUILT 


his Formulas. 


Government. 


for them. 


feeds in your own mill. 


Formula Poultry Feeds. 


business. 
Write to: 


YOUR BUSINESS 


— YOU tied to a Feed Company? If you think you 
are, stop — and break away. You will never get 
any place in this world being a little cog in a big machine. 
You will be just as big as you think you will. 


Dr. Clore has a program for the manufacture of your own 
Hog Supplement, under your own name, but made under 


Dr. Clore was a disease specialist for 5 years for the 
He has spent 26 years in Disease and 
Nutritional work. He knows hogs and how to make feeds 


Dr. Clore has his own Experimental Farm, Feed and 
Hatchery business. Dr. Clore can give you his 26 years 
experience. He can show you how to make your own 


His talks to your farmers are free and he can start you off 
in a business that is yours and will make you more money 
than you ever dreamed you could make. 


The Williaras Grain Company with one salesman, 7 years 
ago, started from scratch in the manufacture of their feeds. 
Today they are selling 10,000 bags of Hog Supplement 
with this one salesman and a large volume of Dr. Clore’s 


Write for the growth Mr. Williams has made in his feed 


Dr. E. E. Clore, 
HOOSIER MINERAL FEED COMPANY 


SERVICE? 


“But substitutions and replacements of 
certain ingredients have been, and will 
continue to be made. It may even become 
necessary to use cheaper grains and build 
up their feeding value with concentrates. 
Such revisions will be worked out and 
balanced by feed experts but the average 
livestock and poultry feeder is not so care- 
ful in his measurements as trained feed 
men, and a slight misjudgment or ignor- 
ance at this point is often quite sufficient 
to throw a herd or flock off production. 
Knowing from past experience that produc- 
tion fluctuations invariably mean dis-satis- 
faction with the feed, and trouble for the 
dealer who sells it, plans were made to 
prepare my customers for changes which 
were certain to come. 

“I found manufacturers of commercial 
feeds fully supplied with literature, rela- 
tive to new sources of vitamins and pro- 
teins, which was free for the asking. From 
the local agricultural agent, and from the 
experiment stations of my state I obtained 
more material on substitutions and feeding 
practices, and on points which might affect 
local conditions. For data which I did not 
understand I wrote to feeding experts at 
the state college and obtained prompt, per- 
sonal replies. Much of this literature is in 
the form of booklets and circulars which 
can be passed out to the public. The bulk 
of the material is arranged on a reading 
table in the rear of the store. For easier 
reference it is divided into three piles, one 
pertaining to cattle, another to hogs, and 
the third to sheep. 

“Now, when a customer calls for a com- 
mercial feed, the formula of which has 
been altered by substitution or replace- 
ment of certain ingredients, we take time 
out to show him how such changes may 
affect his herd or flock. We endeavor to 
convince him that the present is no time 
for individual experimenting and that the 
need of strict observance of feeding rules 
was never greater. We tell our customers 
feeding hours must be regular even when 
it is necessary to re-arrange other farm 
duties to meet them and we ask that the 
records of production be discussed with us 
frequently. 

“This plan has already had the desired 
effect by awakening our customers to the 
changes which are taking place in feeding. 
They come to us for new suggestions as 
we get them. In this manner, our patrons 
are making themselves more familiar with 
nutrition problems and the value of com- 
mercial feeds and concentrates and this 
knowledge is keeping them fully prepared 
for continued production when conditions 
again become stabilized.” 


@ F. B. MacKENZIE, chief chemist of the 
Carnation Co. and its subsidiaries, Ocono- 
mowoc, Wis., is in the West making an in- 
spection of all the coast offices of the 
company. 

@ WILLIAM G. HAUG, Winchester, Ind., 
has resigned his position as manager of 
the grain department at the Goodrich ele- 
vator and will move to Harrisburg, Pa., 
where he has been named manager of the 
plant operated by the McMillen Feed Co. 
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(Continued from Page Twenty) 


good results. The elevator company trucks 
carry advertising and the beauty and size 
of the small town feed plant is in itself 
excellent advertising. 

“As never before, we're trying to look 
the part,"’ confided the manager. “We have 
buildings attractive and practically fire- 
proof. We have a reputation for keeping 
mechanically up to date. During the last 
year, for example, we installed a new ton 
batch mixer and a new truck hoist. The 
liberal use of paint and constantly ‘fixing 
up’—a little here and a little there—make 
a desirable impression upon customers.” 

Mr. Campbell is a young man who has 
always lived on a farm and still lives there. 
He is actively interested in farm work and 
particularly in the Berkshire swine and 
Austra-White chickens. 

Said he: “My advice to any beginning 
retailer is to first find a feed manufacturer 
he believes in, and in whose product he 
has the utmost confidence. Then start sell- 
ing the manufacturer's feeding program— 
and the feed sales will follow directly. Co- 
operate wholeheartedly with the feed com- 
pany in meetings, in taking farmers to see 
experimental farm projects, in farm-to-farm 
sales effort and in all other ways. Co- 
operate with the farmers in any movement 
they are anxious to see crowned with suc- 
cess. Cooperate with other business men 
in making your town and community a 
place to be proud of.” 

The correct mental attitude is thus, in 
Mr. Campbell's opinion, the most important 
factor in feed merchandising success. If 
the dealer practices real teamwork, he will 
sell more and be happier. If he refuses to 
cooperate, things will not be very pleasant 
nor the business very profitable. 


Livestock Values 
Are Much Higher 


As is to be expected in a year of war 
economy with great emphasis upon the 
production of animals and animal pro- 
ducts, the values of livestock in United 
States are much higher than they have 
been in very recent years according to 
figures released by the United States de- 
partment of agriculture. 

The total value of all livestock reported 
for the country now exceeds seven billion 
dollars. This is a gain of nearly two bil- 
lion dollars or 30 per cent more than a 
year ago, according to the department's 
estimates. The values per head increased 
for all livestock except horses which are 
lower than they were at the beginning of 
1941. 

Cattle, which accounts for four billion 
dollars out of the country’s seven billion 
dollar total livestock value, are up more 
than a billion dollars. Hogs, which account 
for less than one billion dollars of the total 
livestock value have shown the sharpest 
increase of any species, the rise on a per 
head basis being more than 85 per cent 
over a year ago. 

@ EDGAR MORTON, 79, former coal and 
feed dealer at Paris, Ill., died last month. 
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@ ROONEY BROS. INC., Englishtown, N. J., 
feed, grain and coal firm, suffered a $17,- 
000 loss last month when fire destroyed a 
large storage building containing a quan- 
tity of grain and feed. 

@ B. C. CHRISTOPHER & CO., Kansas 
City, Mo., have purchased the Baldwin 
elevator at Baldwin City, Kan. from Mrs. 
Bob McDaniels. Mrs. McDaniels will con- 
tinue as manager of the elevator. 

@ CECIL BURKHART, Pittsford, Mich., 
whose feed store was destroyed by fire 
last December, has purchased the hard- 
ware store formerly operated by his broth- 
er Leland. Mr. Burkhart will operate the 
hardware in conjunction with his feed 
business. 


GRANDPA 

It's “Grandpa” D. A. Lewis now. Mr. 
Lewis who is Wisconsin-Minnesota repre- 
sentative for National Distillers Corp., be- 
came a grandfather February 15 when his 
daughter, Mrs. John Mundy, Milwaukee, 
gave birth to a daughter. 

@ HARRY R. STANCHFIELD, assistant 
sales manager Northrup, King & Co., 
Minneapolis, was one of the principal 
speakers at a recent sales clinic sponsored 
by the Minneapolis Sales Managers asso- 
ciation. 

@ WESTPHALIA MILLING CO., Westphal- 
ia, Mich., has completed a new addition to 
house the flour and feed storage depart- 
ments. 


thar 
—for reproductive efficiency 


AMPLE VITAMIN D does much more than prevent 
rickets. It helps bring about better growth, with less 
expenditure of feed. This vitamin is also essential to re- 
productive efficiency. It helps pregnant and nursing 
females absorb and utilize the large amounts of calcium 
and phosphorus required for the bones of the offspring 
and for the milk. The offspring of mothers which receive 
ample Vitamin D tend to be stronger and more vigorous 


at birth. 


Reports by veterinarians and experiment station 
workers emphasize the need for Vitamin D, pointing 
out that animals may not get enough sunshine and 
cannot always be fed sun-cured hay of good quality. 
Put your feeds for four-footed animals OUT IN 
FRONT by providing adequate Vitamin D. Fortify with 


FLEISCHMANN’S 
IRRADIATED DRY YEAST, Type 9-F 


Guaranteed to contain 4,000,000 U.S.P. units of Vitamin D 
per pound (9,000 units per gram). This is a most econom- 
ical source of Vitamin D for four-footed animals. For ex- 
ample, a 100-pound bag fortifies 400 tons of full-ration pig 
feed at a cost of only a few cents per ton. It is highly stable, 
in both feeds and mineral mixtures; it isa dry powder which 
mixes readily ; hasa mild flavor. For sample and prices write to 


Special Products Department FB-3 
STANDARD BRANDS INCORPORATED 


595 Madison Avenue 


New York, 
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— research men 


(Continued from Page Twenty-six) 


hart Lake and Plymouth, Dr. Bethke en- 
tered the University of Wisconsin. 

He had always had a natural interest in 
chemistry and consequently was enrolled 
in the department of biochemistry under 


Professor Steenbock, a man who has con- 
tributed much in the field of experiment 
and research. 

Dr. Bethke served in the sanitary corps 
during the first World War but after his 
“hitch” in the army he went back to Wis- 
consin to obtain his Doctor's degree in the 
Spring of 1923. 

At that time Prof. 


Gus _Bohstedt, 


POULTRY 


LITTER > 


DELIVERY 
HYGENO 


The Antiseptically Treated Poultry LITTER 


FREE 


SAMPLE 
Mail Coupon 


ee Stock Up Now— Big Profits 
In EARLY CHICKS 
; ; No waiting when you order Hygeno. 
Antiseptically It gets there on time. Greatly im- 
Treated proved over old-style litters. Helps 
Highly save more chicks. Don’t let short- 
Absorbent ages force customers back to cheap, 
makeshift litters. Cash in with Hy- 
Dries Quickly geno. Place orders now. 
Retains Heat @ LAPP LABORATORIES 
Durable, Thrifty 1234 Jackson St. N. 
Minneapolis, 


LAPP LABORATORIES 
1234 Jackson St. E. 
Minneapolis, 

Please send information on Hygeno 
Litter, including sample and details 
on your dealer and national adver- 
tising. 
Name 


Address 


POULTRYMEN MUST HAVE IT 


BRAND 


OYSTER SHELL 


Pershing Square Building 
NEW ROCHELLE, N. Y. 


OYSTER SHELL PRODUCTS CORPORATION 


3615 Olive St. 
ST. LOUIS, MO. 
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who is now at the University of Wis- 
consin, was on the staff at the Wooster 
station. He had formerly taught at Wiscon- 
sin and one of his pupils was Dr. Bethke. 
It was Prof. Bohstedt who advised Dr. Beth- 
ke to come to the Ohio Agricultural Ex- 
periment station which he did in the fall of 
1923. Dr. Bethke has been there ever since, 
almost 20 years. 

He has always specialized in biochem- 
istry and nutrition and is a member of 
the American Society of Biological Chem- 
ists and the American Institute of Nutrition. 
He is vice president of the Poultry Science 
association and vice president of the 
American Society of Animal Production. 

The history of the Ohio station has been 
one of accomplishment after accomplish- 
ment. Much of the advancement in re- 
search emanating from this station has 
been the result of the efforts of Dr. Bethke 
and his co-workers. Today this 50-year old 
experimental station with its 3,000 acres of 
land and numerous buildings stands as 
ene of the leaders in the field, especially in 
its work with the feed industry. Supported 
by state and federal funds, it conducts ex- 
periments in all branches of agriculture 
and animal industry. 

To review the hundreds of experiments 
in which Dr. Bethke has participated would 
be an almost impossible task. But, believ- 
ing that our reader is interested in some 
of the most interesting experiments we 
present herewith a short synopsis of each: 

(1)—Title—Effect of the Calcium-Phos- 
phorus Relationship of the Ration on 
Growth and Bone Formation in the Pig. 
Conducted by Dr. Bethke, B. H. Edgington 
and C. H. Kick. Published in 1933. Prior to 
this experiment most of the work dealt with 
the effect of mineral and vitamin deficient 
rations and how the deficiencies could be 
corrected. No specific information was 
available regarding the effect of the cal- 
cium-phosphorus ratio of the ration on its 
relation to vitamin D on growth and bone 
formation in the pig. By these experiments 
it was shown that the calcium-phosphorus 
ratio, within certain limits of concentration, 
influences calcification. It also showed 
that the concentration of calcium and phos- 
phorus in the ration is a factor in growth 
and bone formation. The findings proved 
that when the percentage of these ele- 
ments in the ration was increased, normal 
blood and bone composition resulted, ir- 
respective of the ratio or presence of add- 
ed Vitamin D. The data, in general, show- 
ed that it is possible to regulate the 
amount and proportion of calcium to phos- 
phorus, to the ration of the pig so as to 
minimize the requirements for the anti- 
rachitic vitamin for the normal growth and 
bone formation. 

(2)—Title of experiment—Effect of Fluor- 
ine on the Nutrition of Swine with Special 
Reference to Bone and Tooth Composition. 
By Dr. Bethke, C. H. Kick and B. H. Edging- 
ton, published in 1933. This study attempt- 
ed to determine the effect of feeding 
amounts of fluorine. The experiment deter- 
mined that rations, fed to pigs, containing 
approximately 0.03 per cent or more of 
fluorine derived from rock phosphate or 
sodium fluoride, impaired growth and feed 
consumption and lessened the efficiency 
with which the rations were utilized. It 
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also established that excessive amounts of 
fluorine in the ration when fed over long 
periods of time softened the teeth of pigs, 
and weakened certain bones. 

(3)—Title of experiment—The Effect of 
the Ration of the Hen on the Vitamin G 
Content of Eggs with Observations on the 
Distribution of Vitamins B and G in Normal 
Eggs. Conducted by Dr. Bethke, P. R. Rec- 
ord and F. W. Wilder. Published in 1936. 
Conclusions from this experiment were 
that in eggs produced on a good practical 
ration, vitamin B is present in the egg yolk 
and not in the egg white and that vitamin 
G is found in both the white and yolk. It 
was concluded that the ration of the hen 
effects the vitamin G content of the eggs 
produced; the inclusion of dried skim milk, 
dried whey, autoclaved yeast, dried liver 
or certain fish meals in a ration low in 
vitamin G resulted in the production of 
eggs of increased vitamin G content. It 
was also concluded that the hatchability 
of the egg is related to the vitamin G con- 
tent of the eggs. 

(4) —Title of experiment — Relation of 
Vitamin G to the Hatchability of Hens’ 
Eggs. Conducted in 1936 by Dr. Bethke, 
Roland Martin, P. R. Record and D. C. Ken- 
nard. Conclusions from this experiment 
were that inclusion of alfalfa leaf meal, 
dried skimmilk, dried whey, autoclaved 
yeast, dried liver or wheat germ in the 
ration of the hen increased the hatchability 
of the eggs produced. It was observed 
that the increase in hatchability was not 
associated with protein and that the hatch- 
ability-promoting factors were water sol- 
uble and extractable from dried liver and 
dried whey with cold 20 per cent and hot 
95 per cent alcohol, respectively. It further 
reported that the hatchability factors were 
destroyed in dried liver by autoclaving in 
an alkaline medium and were not affected 
at an acid reaction. These conditions 
brought the conclusion that the increase in 
hatchability was due to Vitamin G. 

The above are typical examples of the 
research work done by Dr. Bethke in col- 
laboration with others at the station. They 
represent long hours of work, practical 
reasoning and deduction and certain ad- 
vancement of the knowledge of research 
in the feed industry. There are many, many 
more experiments which could be cited as 
contributing to feed industry progress, but 
we in the feed trade say hats off to Dr. 
Bethke and all the men of research who 
contribute so much to our industry. You 
will have a chance to read about others 
in future issues. 

@ STULL IMPLEMENT CO., Martinsville, 
Ill., has opened a new feed department 
and put in a complete stock of feeds and 
fertilizers. 
COWS WELL FED 

To meet increased production demands 
milk cows in all parts of the country are 
being supplied liberally with grain and 
concentrated feedstuffs according to the 
federal crop reporting service. For the 
first month of 1942 the quantity fed per 
cow averaged 5.38 pounds the highest re- 
ported by crop correspondents in an 11 
year record and about 16 per cent above 
the 1936-40 average. 
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@ COMSTOCK FEED MILL, Comstock, 
Wis., was completely destroyed by fire 
recently. The mill was taken over by the 
Apple River Milling Co. about a month 
ago and was operated by Anton Peterson. 

@ EAST TROY FEED MILL, East Troy, Wis., 
has installed a new Blue Streak mixer and 
a Nickels feed crusher. 

— 

ENLARGE PLANT 
Ralston-Purina Co., St. Louis, Mo., is 

enlarging the capacity of the soybean pro- 
cessing plant recently built at Iowa Falls, 
Iowa. The storage facilities are also being 
increased and when completed will total 
about 600,000 bushels with a soybean meal 
capacity of about 250 tons per day. 


Here’s 


@ HENRY P. ISMERT, 70, well known in 
milling circles, died at his home in Long 
Beach, Cal., Feb. 26, following a brief ill- 
ness. Mr. Ismert served as treasurer of the 
Ismert-Hincke Milling Co., Kansas City, 
Mo., from the time of its establishment in 
1907 until sale of the firm about five years 
ago. 


@ OHIO GRAIN CO., INC., Milford Center, 
Ohio, has been incorporated by H. P. 
Clouse, R. B. Neir and Helen Clouse. 


@ FARMERS SUPPLY CO., Barnesville, 


Ohio, has purchased the Hilltop Milling 
Co., from Albert George. 


SPRING TONIC 


for Feed Sales! 


The 2 for 1, big-profit hog supplement— 


Breaking all previous sales records for 


feed dealers throughout the hog-belt, 


because— 


It helps save high-priced corn. 


It gives farmers BOTH Minerals and 
Proteins in one bag, in one easy-feeding 


combination. 


Sells for less than the average price 


of minerals alone. 


Feeds TWICE as far as tankage. 


Gives you Profits—Volume—Satisfied 


Repeat Customers. 


Get the facts. Write today for our 
dealer proposition, or ask your Sargent 


representative. 


SARGENT & CO., Des Moines, lowa 


Over Half a Century of Quality 
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prc control action designed to aid the 
American farmer in his all-out food 
production campaign was taken last month 
by Price Administrator Leon Henderson in 
the form of a “freeze” of fertilizer prices— 
a major item of cost to farmers—on the eve 
of Spring planting. 

The order entitled, “Temporary Maximum 
Price Regulation No. 1,” forbids the retail 
sale of mixed fertilizer, superphosphate, 
and potash on and after February 27 at 
prices above those at which any seller of 
fertilizer at retail did business during the 
five-day period from February 16-20, in- 
clusive. This temporary regulation has a 
life of 60 days from its effective date, but 
on or before its expiration will be sup- 
planted by a permanent regulation. 


In announcing the ceiling, Mr. Hender- 
son disclosed that he will also take action 
to bring about stable prices for nitrate of 
soda, sulphate of ammonia, cyanamid, and 
other leading fertilizers. This will probably 
be done by setting seasonal ceilings on 
seller's margins in a permanent price regu- 
lation. 


“Fertilizer prices have advanced con- 
siderably as compared with a year ago,” 
Mr. Henderson stated, “Our farmers are 


Straight Ahead | 
With Complete Confidence! 


During this emergency period it is of the utmost importance 
that feed manufacturers employ in their feeds ingredients of 
the highest quality obtainable. 


These are days when the manufacturer of vitamin products is 
faced with ever-increasing difficulties in the way of shortages 
and regulations. However, with the facilities at our disposal, 
we are endeavoring, to the best of our ability, to keep pace 
with these new conditions as they present themselves. 


Despite these difficulties, CLO-TRATE Products will be made 
with the same exacting care as in the past. You can be certain 
that each of these products contains not less than the unitage 
claimed for it . . . and that every batch is thoroughly checked 
before shipment in our chemical and physical laboratories, and 
tested on chicks by the A.O.A.C. method. 


Write for Particulars 


WHITE LABORATORIES, Inc. 


Manufacturers of Dependable Vitamin Products 
NEWARK NEW JERSEY 


CLO-TRATE 


PRODUCTS 
for VITAMINS A & D 


Prices 


being called upon to produce as never be- 
fore the vital commodities and foodstuffs 
that will play so important a part in win- 
ning this war. In making this effort, farm- 
ers have a right to expect that supplies of 
fertilizer shall be placed at their disposal 
at uninflated prices. Higher fertilizer prices 
at this time can only serve to hinder our 
national food production program.” 

So-called mixed fertilizers, covered by 
the new “freeze” are the most important 
product of the industry. The business is 
highly seasonal. Most fertilizer is used in 
the South for growing cotton, corn, tobacco 
and vegetable crops, and is necessary be- 
cause of soil conditions. Over 70 per cent 
of the volume is sold in February, March 
and April in the South, when Spring seed- 
ing and planting takes place. In the North, 
while greatest activity occurs in the Spring 
season, there is also a secondary peak in 
the fall. 

A majority of fertilizer sales are made 
from manufacturers through their agents to 
farmer users. All previous OPA price ceil- 
ings have been established at the primary 
or wholesale source. 

At the termination of the 60-day tempor- 
ary regulation period, the main fertilizer 
sales season will be over. Permanent price 
ceilings will take into account shipping and 
other factors existing at that time. How- 
ever, it was emphasized by Mr. Henderson 
that every effort will be made to hold 
prices to around current levels if studies 
prove that industry profit margins will re- 
main at fair figures. 

The order covers fertilizer sales down to 
a minimum of 250 pounds. Some 750 mix- 
ers will be affected by the fertilizer order. 
In 1940, the industry produced 8,310,853 
tons. 

Effective date of the “freeze” order was 
set for February 27, six days later than the 
ceiling price period, in order to give manu- 
facturers, dealers and agents adequate 
time to check their sales made during this 
period. 

The manufacturer was given the choice 


of (1) his price list in effect during the | 


period between February 16 and 21, or 
(2) the weighted average sale price during 
such period, or (3) if there were no such 
price list, the list of others in the same lo- 
cality. Dealers and agents also may use 
the same alternative. 

@ HENRY K. RIEGEL, 68, Durham, Pa., 
owner of the Durham flour and feed mill, 
died recently. 

— 
@ FRED M. WHEELER, 59, Lake Delton, 
Wis., salesman for the Timme Bros. Feed 
& Flour Co., dropped dead of a heart ail- 
ment last month while making a business 
call at Lodi. 
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Cattle Population At 
An All Time High 


The total cattle population of the United 
States this year is over 74/2 million head 
or four per cent more than.a year ago and 
the largest number of cattle recorded for 
the beginning of any year in the nation’s 
history according to estimates made by the 
crop reporting service of the United States 
department of agriculture. 

Of the total cattle population 26,303,000 
head are milk cows. Heifers one to two 
years old kept for milk cows were estimat- 
ed at 5,825,000 compared to 5,660,000 a 
year ago. 

At the beginning of 1942 the number of 
hogs on farms in United States was esti- 
mated at 601 million which number, while 
below two years ago, exceeds last year by 
more than six million head. 

For the country as a whole there was a 
small increase in the sheep population, 
the total number of stock sheep on farm at 
the beginning of the year being a little 
over 49 million head or about three per 
cent more than a year earlier. The number 
of sheep on feed at the beginning of the 
year was also higher than in 194]. The 
total sheep population was estimated at 
56 million head. 

For over 25 years the nation’s horse and 
mule population has declined. This year 
the country’s horse population continues 
its decline and the number estimated to 
be on farms is 9,856,000 head of horses and 
3,811,000 mules. This is nearly 400,000 few- 
er horses than estimates for a year ago. 

A sharp increase in the chicken popula- 
tion has taken place during the past year 
with a total of 473,933,000 or about 12 per 
cent more than at the beginning of 1941. 
The turkey population is estimated at 7,- 
710,000 birds or nearly half a million more 
than last year. 


New Century Installs 
Grain Drying Plant 


The New Century Co., 3940 S. Union 
Ave., Chicago, is completing the installa- 
tion of a grain drying plant on the premis- 
es of the Miller Brewing Co., Milwaukee, 
according to an announcement by Frank 
Rosekrans of the firm. 

The present wet grain tanks will con- 
tinue to be used for storage purposes and 
the new dryer and press will be located 
directly underneath. A modern brick and 
cement structure has been erected to house 
the new equipment. New bulk scales are 
also being installed. 

An Arnold Dryer, manufactured by The 
Heil Co., Milwaukee, has been installed to 
process the grains. The dryer has a capa- 
city of approximately 3,000 pounds per 
hour. The New Century Co. also operates 
a similar drying plant in Chicago, accord- 
ing to Mr. Rosekrans. The Milwaukee unit 
is expected to be in operation some time 
in April. 

@ LAVERNE MARTIN, Leland, Ill., has 
purchased the Satter & Moulton hardware 
and feed store. 
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@ DEAN SAXTON, Plymouth, Mich., owner 
of the Saxton Farm Supply stores has 
taken over the active management of the 
Plymouth Feed Store on West Ann Arbor 
Trail. 


@ LIBERTY CENTER GRAIN CO., Liberty 
Center, Ohio, has installed a new hammer 
mill. 


+e 


@ J. D. JOHNSON flour mill, Cowan, Pa., 
was completely destroyed by fire Feb. 12. 
Both Mr. Johnson and his son F. Eugene 
suffered painful burns while trying to save 
company books and records. Damage was 
estimated at $50,000 including a $5,000 
diesel engine which had been installed 
only two weeks before. 


PRODUCE MOR 


E PORK! 


ANNUAL CONVENTION 
The Nebraska Grain Dealers and Man- 

agers association will hold their 14th an- 
nual convention April 26-27 at the Hotel 
Fontenelle, Omaha, Neb., according to an 
announcement by Guy Jones, Eagle, pres- 
ident of the association. 

@ MR. AND MRS. C. C. WELCH, Sunbury, 
Ohio, are enjoying a vacation at Miami, 
Fla. Mr. Welch represents the New Eng- 
land By-Products Corp., Boston, Mass., in 
the eastern Ohio territory. 

@ KING MILLING CO., Lowell, Mich., has 
received the first carload of surplus wheat 


to be shipped into Michigan for use in 
livestock and poultry feeding. 


Push Sterling Pig and Hog Balancer 


A Base for Farm Grains 
of All Kinds 


Can be mixed with wheat, 
oats, barley — whatever 
grains are raised locally. 
Tested mixing formulas fur- 
nished free. 


Ideal for Pig Meals 


Makes an appetizing and ex- 
tra nourishing meal for pigs. 
Gets them off to a good start. 
Helps prevent losses from 
anemia in small pigs. 


The All-Purpose Feed 


Here are two important reasons why 
Sterling Pig and Hog Balancer will 
have a bigger appeal to your custom- 
ers than ever before! 
place milk in the feeding ration, help 
them sell all their milk at today’s good 
prices. Second, it will help them speed 
up their pork raising to meet Uncle 
Sam's wartime requirements. Can be 
sold as a supplement or used as a base 
in mixing your own rations. Stock up 
now for a big season! 


First, it will re- 


NORTHRUP, KING CO. 


DEPENDABLE SINCE 1884 


Minnesots 
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Gj ENTERING its discussions mainly about 
the topic of how best to serve the 
nation during the war, the National Grain 
Trade Council held its annual meeting in 
Chicago on February 11. F. Peavey Heffel- 
finger, Minneapolis, was elected to his 
third term as chairman of the council, and 
vice-chairman J. F. Leahy, Kansas City, 
also was elected for the third time. 

Members of the board elected to the ex- 
ecutive committee included P. R. O’Brien, 
Chicago; W. R. McCarthy, Duluth; Ward 
A. Brown, St. Louis; R. J. Barnes, Philadel- 
phia; and J. L. Welsh, Omaha. 

The North American Export Grain asso- 
ciation was elected to membership, giving 
the council a current membership of 23 
grain exchanges and nationwide grain 


UST one item alone 
... reduced repair ex- 
pense .. . will pay for a 
Jacobson ECONOMY 
Electro-Magnetic SEPA- 
RATOR in a short time. 


You get better grinding re- 
sults, too, when parts are 
not dulled by tramp iron. 
You can increase your 
sales by featuring ‘‘metal- 
free” feeds. 


Grain Council 


trade organizations. Seven other organi- 
zations joined the council in 1941. 

“This is the widest representation the 
grain exchange and grain organization 
group has ever had”, commented Chair- 
man Heffelfinger. “While it is the largest 
organization of its kind we have had, it 
also is an organization that must assume 
more responsibility. This is war time, and 
every other interest must be subordinated 
to the necessity of winning a military vic- 
tory. We are fortunate in having built up 


SELF-CLEANING 


Thus, the most important advantage costs you practically 
nothing—the protection against major machine damage 
and against the serious risk of fire or explosion sometimes 
caused by tramp iron. You need this protection on your 
hammermills, roller mills, attrition mills, corn cutters and 


other process machinery. 


A Jacobson ECONOMY magnetic unit is easily installed 
by your own workmen. It catches and holds securely 
(until released) all sizes and shapes of iron pieces—in- 
cluding bearing balls, the real test of a magnetic sepa- 
rator. It has class “A” approval. Write now for full 


information. 


A. E. JACOBSON MACHINE WORKS, Inc. 


1076 Tenth Ave. S. E. 


Minneapolis, Minn. 


Grinders —- Corn Cutters — Feed Mixers 


discusses duties 
in time of war 


an exchange organization which can work 
more closely than ever before with govern- 
ment agencies, and already we have had 
more calls upon our staff for service and 
information than ever before.” 

Public relations work was prominently 
discussed in the council’s annual meeting, 
and a special committee is being named 
to consider a program. In order that closer 
relations might be established with pro- 
cessors, the council voted to allow the 
head of the public relations committee of 
the Millers National federation to sit with 
the board at all meetings of the council. 

Present directors of the council and the 
member markets and organizations which 
they represent, are as follows: 

F. Peavey Heffelfinger and Walter H. 
Milis, Minneapolis Chamber of Commerce; 
J. F. Leahy and W. R. Scott, Kansas City 
Board of Trade; P. R. O’Brien and Arthur 
F. Lindley, Chicago Board of Trade; W. R. 
McCarthy, Duluth Board of Trade; Ward 
A. Brown, St. Louis Merchants’ exchange; 
E. E. LaBudde, Milwaukee Grain & Stock 
exchange; J. L. Welsh, Omaha Grain ex- 
change. 

George E. Booth, Grain & Feed Dealers 
National association; Paul C. Rutherford, 
Terminal Elevator Grain Merchants asso- 
ciation; Charles B. Crofton, New York Pro- 
duce exchange; Arthur F. Hopkins, Boston 
Grain & Flour exchange; R. J. Barnes, Phil- 
adelphia Commercial exchange; Chas. B. 
Weydman, Buffalo Corn exchange; H. H. 
Dewey, Peoria Board of Trade; A. H. Hank- 
erson, San Francisco Grain exchange. 

Thos. Kerr, Portland (Ore.) Grain ex- 
change; Claud Nicholson, Enid Board of 
Trade; E. Morgenstern, Salina Board of 
Trade; J. C. Crouch, Fort Worth Grain & 
Cotton exchange; J. J. Fite, Amarillo Grain 
exchange; E. F. Beyer, Wichita Board of 
Trade; Robt. Graham, St. Joseph Grain ex- 
change; R. J. Barnes, North American Ex- 
port Grain association. 


@ PAUL DILDINE & SONS have opened 
a new feed store at Raymond, Ohio. 


NEW FEED FIRM 

Jay Juul, Kansas City, Mo., who for many 
years has been prominently associated 
with the flour and feed industry, has an- 
nounced the formation of his own firm to 
be known as the Jay Juul Co. Associated 
with Mr. Juul in the firm will be A. J. 
Gallagher, who was formerly engaged in 
the millfeed business at both Kansas City 
and Minneapolis. For the last three years 
Mr. Gallagher has served as millfeed man- 
ager for the MFA Grain & Feed Co., Kan- 
sas City. The new firm will principally do 
a jobbing business in feed, flour and allied 
products, with offices at 412 Dwight Bldg., 
Kansas City, Mo. 
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— washington 
(Continued from Page Fourteen) 


nation and it is up to Fred Thomas to see 
that maximum food production is not dis- 
couraged or curtailed by excessive feed 
prices. 

Much of his time is spent studying prob- 
lems associated with the control of prices 
for all feeds so that he can be prepared 


FRED W. THOMAS, head of 
the feed unit of the food sec- 
tion of the OPA, was formeriy 
vice president of the Larrowe 
Milling Co., and one of the 


feed trade's most eligible 
bachelors. He has furnished a 
bachelor apartment at 2480 
16th St. N. W. in Washington 
but the bets are that one of 
the many beautiful girls in the 
nation's capital will get him 
before many months. Fred's 
work keeps him so busy both 
days and nights, however, that 
this may be a poor bet. 


to promulgate ceilings for any feed or 
feed ingredient should it become neces- 
sary. His studies are concerned with all 
stages of distribution from manufacturer 
to consumption as it is just as important 
that dealer and jobber margins are not 
excessive as it is for the manufacturer to 
maintain a reasonable price schedule. 
We have been asked since our return 
from Washington: “What feed or feed in- 
gredient will next be regulated as to 
price?’’ We did not ask Fred Thomas that 
question and are sure that, if we had, 
there would have been no answer. It is 
our opinion, however, that the OPA is 
not anxious to establish price control for 
any commodity or industry and will not 
do so unless necessary. The surest way to 
avoid further price control in the feed in- 
dustry, therefore, is to keep our margins 
at or below normal and our feed prices at 


such levels as to encourage the profitable 


and maximum production of milk, meat 
and eggs. 
Assisting Fred Thomas with the feed 
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work of his unit are two practical feed 
men and two economists borrowed from 
the department of agriculture. The feed 
men are John K. Westberg and Edward E. 
Woolman. 

Mr. Westberg is a veteran of 21 years 
of experience in the feed industry having 
been in charge of the feed service division 
of the Eastern States Farmers Exchange, 
Springfield, Mass. This cooperative is 
one of the largest manufacturers and han- 
dlers of feed in the country and last year 
did a business in excess of 26 million 
dollars of which 85 per cent was in feed. 

Mr. Woolman is the son of Clarence 
Woolman, vice president and general man- 
ager of the Hales & Hunter Co., Chicago. 
He worked in the research and sales de- 


partments of his father’s firm for several 
years following his graduation from the 
University of Chicago. The two economists 
are Alden Paulson and Jerry Harab. 

Richard Bean assists Fred Thomas in 
connection with his work in the flour mill- 
ing industry. He has had 28 years of ex- 
perience in flour milling and has served 
with the Ballard & Ballard Co., and Gen- 
eral Mills, Inc., at Louisville and the Moun- 
tain City Milling Co., Chattanooga, Tenn. 
The two baking industry men are Clarence 
P. Oliver and Edward Black. 

& 

@ AL ANDERSON, Henning, Minn., who 
formerly operated the old Farmers’ Ele- 
vator, died recently at his home in Hallo- 
way. 


He was ready for the emergency ... more than 
willing to meet the demands put upon him. And 
you'll find our organization, like the Minute Men 
of 1775, ready and able to come through for you 
on your oat requirements. 


Write us today for quotations: 


GROUND OATS e STEEL CUT OATS 
GROUND OAT MEAL e FEEDING ROLLED OATS 


WHOLE OAT GROATS 
PULVERIED OATS 
GROUND BARLEY 


and applied it to 
oat products 


Put us to the test. 


| 
| 
——— DOUGHBOY MILLS Jue. 
NEW RICHMOND, WISCONSIN | 
e 59 @ | 
q 
| 


@ CONSOLIDATED PRODUCTS CO., Dan- 
ville, Ill., have opened a poultry feed pro- 
cessing plant at Selbyville, Del. J. H. Mac- 


Gregor will manage the new plant. 


@ COATSVILLE ELEVATOR & FEED CO., 
Coatsville, Ind., has started construction 
of a new bulk hominy bin and corn crib. 

——— 
@ GEORGE L. PROTSMAN, SR., Plymouth, 
Ind., founder and senior member of the 
Protsman & Son feed store, died recently 
following a heart attack. 

@ SUNSHINE FEED STORE, Bel Air, Md., 
lost a considerable quantity of feed, fer- 
tilizer and burlap bags last month when 
fire destroyed a large frame warehouse. 
Loss was estimated at $8,000. 

@ MENNELL GRAIN CO., Bowling Green, 
Ohio, has been purchased by N. G. Ben- 
nett, McComb and I. T. Kendall, Gibson 
City, Ill. 


You will want a copy 
of this booklet. 


Without any ob- 
ligation, we will 
send you a copy 
of ourhandsomely 
illustrated book- 
let: “Facts About 
WheatGerm Oil." 
Write to the 
Amburgo Corp., 
Broad Street at 
Nedro, Philadel-\ 
phia, Pa. 


Look to Amburge for the Right Answers 
on WHEAT GERM OIL 


WHEAT GERM OIL 
for live — and poultry 


mane 


Amburgo Wheat 
GermOilis‘‘Cold- 
pressed” from 
selected high 
grade wheat germ 
by General Mills, 
Inc. Each lot of 
Amburgo Wheat 
Germ Oilis stabil- 
ized and biologi- 
cally tested to 
prove its uniform- 
ly high potency. 


THE binge. corr. 


a 


Davis Enterprises, Washington Court House, Ohio, who were largely instrumental 
in introducing irradiated dry yeast as an economical source of vitamin D to feed 
manufacturers in Ohio and other midwestern areas, have in a little over a year built 
up this business to a point where it is now being purchased in carload lots in order 
to service the feed trade to best advantage. Above is the first carload recently pur- 
chased by Dr. Alexander Davis from Standard Brands, Inc., the makers. From left to 
right are: Earl Hickle, secretary, and T. W. Ottinger, president of the local Chamber 
of Commerce; Dr. Alexander Davis, head of the Davis Enterprises; Edwin Ducey, city 
manager; Harry Silcott, county chairman of A.A.A.; and Captain Jess Ellis, acting 


chief of police. 


@ PRESTON C. MARSHALL, Arcola, IIl., 
has opened a new feed and seed store on 
Oak St. 

@ J. R. MULLENS has been named man- 
ager of the Farm Bureau elevator at Ben- 
nettes Switch, Ind., to succeed Robert Dunn 
who has joined the United States army. 


@ WALTER B. JONES, Western Advertis- 
ing Agency, Racine, Wis., has been noti- 
fied that his son George Edwin Jones, was 
killed in action at Pearl Harbor. 

@ WILLIAM A. MITCHELL, Port Washing- 
ton, N. Y., well known coal and feed deal- 
er, died last month. 


INSURE WITH 


The “MILL MUTUALS” 


THEY HAVE DEVOTED YEARS OF STUDY 
TO YOUR INSURANCE PROBLEMS 


Michigan Millers’ Mutual Fire Insurance Co 
Millers’ Mutual Fire Insurance Assn. of Illinois 
Mill Owners’ Mutual Fire insurance Company 
Grain Dealers’ National Mutual Fire Insurance Co 


Millers’ National Insurance Company 


Pennsylvania Millers’ Mutual Fire Insurance Co 


Millers' Mutual Fire Insurance Company 


Millers’ Mutual Fire Insurance Company of Texas 
Western Millers’ Mutual Fire Insurance Company 
National Retailers’ Mutual Insurance Company 


Lansing, Michigan 
Alton, Illinois 

Des Moines, lowa 
Indianapolis, Ind. 
Chicago, Illinois 
Wilkes-Barre, Pa. 
Harrisburg, Pa. 
Fort Worth, Texas 
Kansas City, Mo. 
Chicago, Illinois 


FOR FIRE PREVENTION ENGINEERING SERVICE ON 
MILLS AND ELEVATORS 


ADDRESS THE 
MILL MUTUAL FIRE PREVENTION BUREAU 


400 West Madison Street 


Chicago, Illinois 
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Dr. H. Darby Joins 


Borden Vitamin Co. 


Dr. Hugh H. Darby, distinguished scien- 
tist and author has joined The Borden Vita- 
min Co. staff for research and develop- 
ment in the production and application of 
vitamins and hormones according to an 
announcement by Charles F. Kieser, vice 
president of The Borden Co. and president 
of The Borden Vitamin Co. 

Dr. Darby, a native of Scotland, attend- 
ed Cambridge university and served with 
the Royal Engineers in the first world war. 
He obtained the degrees of B. A. and M. A. 
at Columbia university and in 1928 re- 
ceived his Ph.D. In that year Dr. Darby 
joined the department of agriculture with 
which he remained three years. He then 
took up his present work with the College 
of Physicians and Surgeons as a specialist 
on vitamins and hormones, achieving wide 
attention for his work on the extraction 
and physiology of sex hormones. 

Long a pioneer in vitamin research and 
production, The Borden Co., was the first 
to irradiate milk commercially with vitamin 
D. Later the riboflavin of milk, one of the 
vitamins of the B-G complex, was first pro- 
duced commercially and a method of mea- 
surement developed. This latter research, 
in 1936, led to introduction of vitamin- 
fortified supplements for use in poultry 
feed. Similar vitamin-fortified products also 
were developed for inclusion in rations of 
calves, hogs, dogs and fur-bearing animals. 

The Borden Vitamin Co. does not manu- 
facture or sell vitamin capsules or tablets, 
but supplies the concentrates for their pro- 
duction and for the manufacture of vita- 
minized foods by other companies. 


@ A. & B. FEED & SEED CO., Edwardsville, 
Ill., has completed reconstruction of a new 
feed plant and elevator to replace the 
buildings destroyed by a $40,000 fire last 
March. Louis C. Abenbrink is manager of 
the firm. 

@ SCHREINER GRIST MILL, Dexter, N. Y., 
operated by George Schreiner, Jr., was 
completely destroyed by fire Feb. 16. Three 
wooden grain elevators and a powerhouse 
were also leveled by the fire which caused 
a total damage estimated at $65,000. 

@ RAY COX, Springfield, Ill., has been 
cppointed manager of a new feed store 
recently opened on §S. Ninth St. The busi- 
ness will be operated under the name of 
the Odd-Cent Feed & Flour store. 


URGE MORE COTTON ACREAGE 

Because of the urgent need for more cot- 
ton production to supply fats, feeds and 
munitions needed in the war program a 
strong resolution urging the planting of 
the full 1942 cotton acreage allotment was 
adopted at the annual convention of the 
Association of Southern Agricultural Work- 
ers last month. More than 800 representa- 
tives of Cotton Belt agricultural colleges, 
extension services, experiment stations and 
other state federal and private agencies 
attended the meeting held at Memphis, 
Tenn., Feb. 4-6. 
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@ BURNS FEED STORE, Sparta, Ill., ob- 
served its 30th business anniversary Feb. 
12. The store is operated by A. H. Burns. 

@ BILL STEEB, Crown Point, Ind., man- 
ager of the Stambaugh Farm Equipment 


@ KOLTES & JUNO CO., Lodi, Wis., has 
been incorporated by J. F. Koltes, Martin 
Juno and Oscar Christianson. The firm 
operates a farm implement, feed, seed and 
supply store. 


Co., has been notified that a New Hamp- @ GATES SEED CO., Tuscola, Ill., has 
shire Red hen he entered in a national leased the building formerly occupied by 
egg laying contest has been awarded first the Hackleman Grocery Co. The building 


prize. will be used for storage. 
66 7A; 
CCC” Gives 5-Point 
NORTH DakorA 
Delivery 
SOUTH DAKOTA wise! Assurance 
MICH, 
SENN: 
NEBRASKA OHIO 
COLO, J IND. 
KANSAS MISSOURI 
ENTUCKY 
OK 
PREPARED! 
Against such contingencies as 
Le shortage of labor, fuel, supplies, 
or freight cars, the Calcium 
Se TEXA Carbonate Company can make 
shipment from any one of its 5 
big plants at all times, even though 
others are affected by one of the above 
conditions. 
for informa To you, this means insurance against 
samples of failure of supply during the uncertainties 
a of the months ahead. 


Calerum Carbonate (ompany 


"Pioneer Producers of Trace Elements Products’ 


45 EAST OHIO ST. aes BOX 409 836 BRANDEIS THEATRE 
CHICAGO, ILL. CARTHAGE, MO. OMAHA, NEB. 


POTASSIUM 
POTASSIUM DE 
POTASSIU™M LODIDE 


@ An intimately blended and milled combination of 
90% Potassium Iodide U.S. P. with Calcium Car- 
bonate and Calcium Oxide. Protected by U.S. Patent. 


IODIDE MIX 
MIX 


MIX 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


\QUALITY 
Est. aw 1819 Manufacturing Chemists 


CHAS. PFIZER & CO., INC. 


81 MAIDEN LANE, NEW YORK, N. Y. 


444 W. GRAND AVE., CHICAGO, ILL. 
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Swift & Company 


DES MOINES, 1IOWA 
FOSTORIA, OHIO 


Phone, Write, or Wire 
for prices. 


Problems of the grain and feed trade, 
arising from the war, now keep Ray B. 
Bowden, executive vice president of the 
Grain & Feed Dealers National association, 
almost continually at Washington, D. C. 
where he has offices in the Hibbs building. 

Formerly, Ray divided his time between 
his offices in St. Louis and Washington 
but now Secretary Roger P. Annan is 


GIVE YOUR FEEDS THE SAME WIDE RANGE 


VITAMINS 


Your feeds will sell faster if they contain the same 
type of complex fortification as National Brands 


offer. Fortify your brand with VITAMELK... 
premix that contains all 11 known vitamins pl 


important trace minerals. VITAMELK is produced by 
nationally-famous DAWE’S research laboratories . . . it is 
scientifically prepared, biochemically controlled. VITA- 
MELK costs less than oils and milk. With VITAMELK, 
the VITAMELK mixing formulas, and VITAMELK 
sales-advertising helps, you can compete profitably with 
the country’s leading National Brand feeds. Many users 
have enjoyed up to 100% sales increases the first year. 


DEE DAWE'S VITAMELK CO. Dept. 1a] 


Dept. 1 


| FRE DAWE’S VITAMELK CO. 
4800 S. Richmond St., Chicago, Ill. 


I Please send me free samples of VITAMELK Feed Formulas I 


and “16-Cylinder’”’ Feed Sales Campaigns. 


Name. 


MINERALS As FOUND 


INTHE BEST 
NATIONAL BRANDS 


“100 LBS. NET WT. 


the powder 
us 5 vitally- 


16-CYLINDER 
FEED 


YOUR FIRM NAME 


Fortifying with VITAMELK 
is like putting a 16-Cylinder 
Motor in every bag. © 


DAWE’S 


VITAMELK Co. 


City. Stat. 


62 @ 


4800 S. Richmond St., Chicago, III. 


forced to handle practically all of the as- 
sociation business at St. Louis and Ray 
sees very little of his family for he has a 
permanent room in the University club at 
Washington. 

In addition, Ray now has a capable as- 
sistant at Washington. He is Gilbert Gie- 
bink, of a country elevator family and a 
graduate of the law school of the Univer- 
sity of Minnesota. He keeps in touch with 
all government departments and agencies 
and is the man to write for information 
about priorities, storage contracts or any- 
thing else pertaining to the grain and feed 
business from the Washington angle. 

After a full day of conferences recently, 
Ray had evening appointments with Sena- 
tor Hugh A. Butler of Nebraska, President 
Philip R. O’Brien of the Chicago Board of 
Trade, J. L. Welsh, National Grain Trade 
council representative of the Omaha Grain 
Exchange, Chester D. Sturtevant of the 
United States department of agriculture 
and David K. Steenbergh, publisher of 
The Feed Bag. He said it was all in a 
day’s work. 

Pictured above are Mr. Giebink and Mr. 
Bowden at work on a special bulletin for 
members of the Grain & Feed Dealers 
National association. 

@ STIEFEL GRAIN CO., Syracuse, Ind., 
has enlarged its office into a salesroom 


and installed new fixtures. 


@ PETERS BROS., Brook, Ind., have install- 
ed a new Kelly-Duplex feed mixer. 

APPOINTS NEW REPRESENTATIVE 

H. W. Swanson, regional sales manager, 
White Laboratories, Inc., has announced 
the appointment of J. A. (Andy) Noah, as 
district sales representative for Iowa and 
Nebraska. Mr. Noah is a resident of Des 
Moines. Mr. Swanson has also announced 
that complete stocks of Clo-Trate products 
and Fleischmann’s irradiated dry yeast 
are now carried in storage at the White 
Line Transfer & Storage Co., Des Moines. 
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FEED STORE 


They 


The use of local feeders’ names has helped one eastern dealer 
build up a splendid volume of feed sales to new users. “They 
Know” was lettered on the front window in large white letters 
with an arrow pointing to names of prominent feeders, well- 
known in the community. When customers came in to ask, “What 
do they know?”, the dealers replied “They know from experience 
that it pays to feed blank feeds.” 


Jnactiuve Accounts 


When you do your housecleaning this Spring why not check 
up your inactive accounts? One dealer in Virginia recently culled 
his list and found a large number of customers who had not 
purchased anything from him in two years. He made it a point 
to pay a personal visit to each of them and was successful in 
bringing 48 per cent of them back to his store. 


Werd Contest 


Recently a progressive feed dealer ran a special word-making 
contest which attracted a large number of entries. He gave out 
circulars to his customers inviting them to see how many words 
they could make from the brand name of the feed he handled. 
First prize was a 100 pound bag of laying mash. 


Fertilizer Display 


March would be a good month to make up a nice display of 
fertilizer. More farmers are going to use fertilizer this year than 
ever before. It is up to every dealer to get his share of the 
increased business. A display of fertilizer materials will help 
drive home the fact that a small investment now will return 
better crops. It inight be possible to make up a big banner 
reading “Fertile Fields Pay Future Dividends.” 


Baby Chicks 


More and more feed dealers are selling baby chicks to their 
farm customers. Here is a source of double revenue for you — 
first, in the profit realized on the sale of the chicks, and second, 
by gaining new customers for your feed. This can be done by 
getting the chick buyer started on your feed when he begins 
raising his flock. For this reason it is important to sell good 
chicks — otherwise your feed might take the blame for a poor 
showing. You can easily make a connection with a hatchery to 
fill the orders you take. 


Kuow Your Toum 


A new England feed dealer was shocked one day to discover 
that one of his customers who had lived in the community a long 
time did not even know who had founded the thriving little city. 
Proud of the town’s traditions and his own heritage he sat down 
and wrote up his weekly ad for the local paper in which he listed 
five questions about the history of the community. He offered 
several prizes in merchandise to the first persons bringing in the 
correct answers. The idea caught on and met with such response 
that he ran a whole series of similar ads.. In fact the stunt was 
so effective that it was adopted in several neighboring towns. 
In several instances the local chamber of commerce sponsored 
the ads offering free theatre tickets as prizes. 
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—RBetter Built Bags 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour sacs! 


(Quoted from a Customer's letter) 


“We have received the shipment of......... 
bags, which you printed for us, and 
they certainly are beyond our best ex- 
pectations. We think it is the prettiest 
bag we have in the house, and appre- 
ciate ,your pains in the matter, and 
wish to thank you for giving us such 
a nice bag.” 


WERTHAN BAG CORPORATION 
NASHVILLE —NEW ORLEANS 


FEED DEALERS! 


Be Profit-Wise — Jersee-ize 


MIL 
MINERALS 
VITAMINS 


A-B-C-D-EéG 


Make More Money — Get and Hold More Customers. 
JERSEE-Ize—it’s the success secret used by hundreds of 
Mills, Elevators and Feed Stores for mixing their own line 
of feeds—feeds that give better results and sell easier. 


With our plan you Jersee-ize your feeds with Jersee 
Balancer—a High Potency, Double Seal, Vitamin Con- 
centrate with added minerals. A PLUS value Concentrate 
that goes twice as far as any other vitamin concentrate. 


You Make Up to $20.00 a Ton 
More Profit with Our Plan 


You control the trade in your locality. Our free dealer 
service is outstanding in its completeness. Formulas, 
double seal tags, registration papers, posters, folders, cir- 
culars, newspaper mats are all part of our service to you. 


Write today about our plan of mixing your own line 
of feeds that are geared for profits and results. 


The JERSEE CO., Minneapolis, Minn. 
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Vy) N accordance with a contract which has 
been signed by the Defense Plants 
Corp. and The Mathieson Alkali Works, 
Inc., work on a new plant for the produc- 
tion of metallic magnesium and chlorine 
will be begun immediately, according to 
an announcement made by E. M. Allen, 
president of the Mathieson organization. 

The plant, which will be located at Lake 
Charles, La., and will cost approximately 
$22,500,000, will be owned by the Defense 
Plants Corp. It will be operated by Mathie- 
son and will produce about 36,000,000 
pounds of magnesium a year by a process 
developed by Mathieson. 

This process differs from other processes 
for making magnesium electrolytically, in 
that it does not consume chlorine but pro- 


duces it in such concentration that it can 
be collected and liquified. 

The magnesium produced by the Mathie- 
son process is obtained from dolomite, a 
rock resembling limestone and consisting 
of calcium-magnesium carbonate, which 
will be shipped from nearby quarries. This 
material is calcined, using locally produc- 
ed natural gas for the purpose, and the 
resulting oxides of calcium and magnesium 
are treated with calcium chloride, a pro- 
duct of the process by which soda ash is 


BARLEY ° 


IF YOU NEED WHOLE GRAINS 
FOR FEED 


ASK FOR OUR DELIVERED PRICES 


OATS ° 
OFFICIAL WEIGHTS AND GRADES 


KELLOGG COMMISSION CO. 


MINNEAPOLIS, MINN. 


CORN 


HAMMERMILL 


CORN CUTTER 
AND GRADER 


Cuts Your Grinding 
and Mixing Costs... 


To assure a worthwhile profit from your 
operation you must keep your overhead 
costs at a minimum. If you investigate 
you'll find that Kelly-Duplex mill equip- 
ment is not only low in first cost, but 
requires less power and reduces shut- 
down time and repair expense ... It is 
dependable “you can bank” on Kelly- 
Duplex equipment and it will help you 
do more banking. 

That's why you'll want to write for 
details today. Our new 
catalog shows a most 
complete line of Kelly- 
Duplex feed mill and 
elevator equipment. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


VERTICAL FEED 
MIXER 


Your Farmers 


Need REX 


WHEAT 
GERM 


OIL 


If you buy it... 
We'll help you sell it 


WRITE FOR 
DETAILS 


VioBin Corporation 


Dept. 4 


MONTICELLO, ILLINOIS 


to construct new 
magnesium plant 


made at one of the Mathieson plants, also 
located at Lake Charles. The mass is then 
treated with carbon dioxide, obtained from 
the calcination of the dolomite, which con- 
verts the calcium into the insoluble car- 
bonate, leaving magnesium chloride. 

The magnesium chloride, after being 
concentrated, is electrolyzed in a new type 
of cell, which was independently develop- 
ed by Mathieson in conjunction with The 
Consolidated Mining & Smelting Co., of 
Canada, Ltd. The products are metallic 
magnesuim and chlorine, both of which 
are essential war materials. 


New Type Elevator 
Cup [s Announced 


Introduction of a new elevator cup for 
use in handling flour, bran, middlings and 
other fine or sticky material has been an- 
nounced by the B. I. Weller Co., Chicago. 

Called the Calumet flour cup, the new 
device is adapted from the well known 
grain cup of the same name, and is de- 
signed in the identical patented shape ex- 
cept that it is provided with air vents in 
the two bottom corners of the cup. Accord- 
ing to the manufacturer the vents permit 
the escape of air when the cup is loading 


Calumet Flour Cup 


in the elevator boot, thus preventing puff- 
ing and blowing and eliminating suction 
at the discharge. 

The new flour cup has been thoroughly 
tested in field installations for over two 
years and it is claimed to function with 
a much higher degree of efficiency than 
older type buckets at a wide variety of 
elevator speeds. As may be seen in the 
illustration above; the bottom of both the 
Calumet flour cup and the grain cup is 
designed in the curve of a logarithmic 
spiral which follows the natural trajectory 
taken by material when discharging from 
an elevator moving at high speed. 

Additional information may be obtained 
by writing the B. I. Weller Co., 327 S. 
La Salle St., Chicago, Ill., who are the sole 
licensed manufacturers. 
ee 
@ LEE O. BRACY, Monroe, Mich., head of 
the Amendt Milling Co., was recently 
named president of the Michigan State 
Millers’ association. 
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— store windows 
(Continued from Page Seventeen) 


tants which is the center of an aggressive 
campaign for more and better livestock, the 
Rome Seed & Feed store is cooperating 
wholeheartedly in the movement. Each 
live window display is planned carefully 
to make it timely, interesting and to grow 
a practical story for the customer or poten- 
tial customer for which it is aimed. A 
special effort has been made to interest 
and be of service to the many small farm- 
ers who are shifting their attention from 
cotton to livestock. 

When they arouse a farmer's interest, 
the officials of this concern try to satisfy 
that interest with facts that will aid in 
growing better, more profitable livestock. 
They help him to get the most out of home- 
grown feed by selling him the supplements 
and service best adapted to his needs. 
This, they feel, is the hope of good busi- 
ness for the feed merchant in this territory. 
It is the basis upon which this concern is 
making plans to progress with the South 
in building a bigger and better livestock 
industry. 

The Rome Seed & Feed store handles the 
complete feed and other products of Purina 
Mills. The checkerboard design decorates 
the two-story, block-deep building, as well 
as their delivery trucks. 


@ EDWIN J. HURD, 82 Lakewood, R. I., 
retired grain dealer and a former president 
of the Rhode Island Grain Dealers asso- 
ciation, died Feb. 14. 


Proven superiority in the 
field has made Olds’ Old 
Gold Seeds favorites with 
your customer, the farmer, 
for over 53 years. Feature 
Olds’ Wisconsin Certified 
Hybrid Corn, Wisconsin 
Pedigreed Grains, Hardy 
Verified Origin Alfalfa, 
Northern Grown Clover 
Seed. 


53 years of quality and full dealer 


cooperation 


L. L. OLDS SEED CO. 


DEPT. 29 
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Nation’s Total Milk 
Production Mounts 4 


Pushed by war demands the nation’s 
total milk production continued unusually 
high during January according to the fed- 
eral crop reporting service. Production per 
cow on Feb. 1 this year was up nearly 
five per cent from a month earlier and 
about one per cent higher than a year 
ago. 

For the country as a whole milk produc- 
tion per cow in herds kept by crop corres- 
pondents averaged 13.55 pounds on Feb. 1, 
compared with 13.46 pounds on that date 
last year and a 1931-40 average of 12.26 
pounds. 

Total milk production for nearly all states 
was higher in 1941 than in the previous 
year. The largest increases were apparent 
in Wisconsin and in the Great Plains area. 
A total of more than 13% billion pounds 
of milk was produced by Wisconsin's dairy 
herds last year. This topped the previous 
high records made in 1940 by eight per 
cent or nearly one billion pounds. Esti- 
mates show that Wisconsin produced 54 
per cent more milk in 194] than Minnesota 
which is its closest competitor. 


@ JOHN KLINGELHOFER, Chicago, IIl., 
retired grain and feed dealer, died last 
month. 

-— 


@ SAMUEL CARPENTER, 83 Randolph, 
N. Y., former operator of a feed, coal and 
implement business, died last month. 


Name Ji--We've Got Jt” 
For a Complete ‘ 


Milk Feed Service 


1 SUPREME BRAND 
Dri 


ied Skim Milk 


Perfect Quality 


Priced Right 
SUPREME BRAND 


1 Condensed Buttermilk 


“The Genuine Condensed Buttermilk 
in the Yellow Barrel” 


\ SUPREME BRAND 

Dried Buttermilk 
SUPREME BRAND 

1 Condensed Whey 

\ Eastern Seaboard Distributors for 


LACTO-G Dried Whey 


Write, Phone or Wire for 
Unusually Attractive Prices 


Honbort. K Clopine 


Bulletin Building Philadelphia, Pa. 


New ... 20th Edition 
FEEDS and FEEDING 


By F. B. Morrison 


O person engaged in producing or 
handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
AY 3 on livestock feeding and nutrition ever 
E issued. The new edition has been com- 
: pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 
erals and vitamins. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 


Feed Bag Annual. You save a dollar. Order 


today. 


MADISON, WIS. 


Che feed Bag 


Milwaukee, Wisconsin 
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” ARLY in February the Commodity 
Credit Corporation launched a pro- 
gram to sell 100 million bushels of wheat 
in its possession. The primary purpose for 
the disposition of this wheat was to make 
room in the elevators for the 1942 crop 
when harvested. 

The sale of the feed wheat had a de- 
pressing effect on feed markets and tended 


Having any diff- 

culty getting a sup- 

ply of powdered 

skimmed milk? Let 
“Lab-Mix” solve your prob- 
lem. Write today for infor- 
mation. 


LAB-MIX Calf Manna Dept. 


Carnation Bldg. 
Oconomowoc, Wis. 


Feed Wheat 


works injustice 


to keep prices down. However, the price 
structure on the feed wheat at various 
points worked an injustice on some sec- 
tions of the country when the freight dif- 
ferential is figured. 

Then in a surprise move the CCC an- 
nounced that effective March 14 it would 
discontinue wheat sales for general mill- 
ing. The present general sales for milling 
program will be continued through March 
14 with sales made at 17 cents above the 
applicable loan rate at terminal locations 
and 20 cents above the loan rate at coun- 
try locations. 

The CCC will discontinue the sales in 
order not to compete with the sale of 
wheat marketed by producers redeeming 
their loans. The new order will not affect 


STEEL! 


stock NOW, but... 


is the time to order that spouting 
a and other equipment which we man- 


ufacture for elevators. 


J. J. GERBER SHEET METAL WORK 


Manufacturers of GRAIN ELEVATOR SUPPLIES 


Priorities are in such a state of uncer- 
tainty that no one may predict whether 
fabricators will be supplied with the 
proper grade and quantity of steel. We have a 


WORKING FLOOR 
The Gerber 
No.2 Distributor 
Spout 


Write Today 
fora 


\ \ 
\ 


519 S. 3rd St. 
Minneapolis 


MILKMALT 


Protein 32% 


Fat 112% 
Dependable... Since 1930 


WRITE 
ROWELL FEED SUPPLIES INC., Wisconsin-Minn. Dist. 
Grain & Stock Exchange, Milwaukee, Wis. 
OR 
GERARD MILK PRODUCTS CO. — Baltimore, Md. 


Fiber 4%, 


66 @ 


the export, feed and alcohol program be- 
ing carried on by the CCC. 
Regarding the injustice on price of the 
feed wheat here is an example: The price 
set at Minneapolis is 86 cents per bushel. 
If the firm buying the wheat in Minnea- 
polis milled it they would pay 372 cents 
per hundred pounds freight to the Phila- 
delphia rate territory. That amounts to 221/2 
cents per bushel. 
In this case wheat purchased at Minnea- 
polis would cost $1.08%2 per bushel, Phila- 
delphia basis. But the price set by the CCC 
for wheat in Philadelphia is only 9334 cents 
per bushel. 
Feed men who wish to purchase wheat 
from the CCC for feeding purposes are re- 
quired to provide a bond in the amount 
of 50 cents for every bushel purchased, to 
guarantee its use or sale as feed for live- 
stock or poultry. 
——— 
@ FARMERS GRAIN & SUPPLY CO., Paul- 
lina, lowa, has moved into its newly com- 
pleted office building. 

HEADS NORTHWEST GROUP 

Lorin Markham, Yakima, Wash., was 
elected president of the Pacific Northwest 
Feed Association, Inc., at the 14th annual 
convention of the group held at the New 
Washington hotel, Seattle, Feb. 23. Other 
officers elected were: Barney Rindal, Pouls- 
bo, Wash., vice president and Arthur Nel- 
son, Renton, Wash., secretary-treasurer. 
John Wilson, Seattle was re-elected man- 


ager. 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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Personnel Changes 
At McMillen Mills 


Following a meeting of the board of 
directors held March 2 at the company’s 
general offices in Fort Wayne, Ind., the 
McMillen Feed Mills and Central Soya Co., 
Inc., have announced a number of changes 
in personnel. 

George C. Thomas, manager of the firms 
plants at Decatur, Ind., since 1934 who was 
recently transferred to the Fort Wayne 
offices to handle Indiana and Ohio soy- 
bean purchases, was elected vice president 
of both companies. In his new capacity 
he will direct sales of all soybean oil meal 
produced by the Central Soya Co., Inc., in 
the Decatur, Ind., and Gibson City, IIl., 
plants and supervise ingredient purchases 
for the three feed mixing plants of McMil- 
len Feed Mills. 

D. J. Bunnell, vice president and man- 
ager of the Chicago offices of these com- 
panies since 1937, was elected to the 
board of directors, to fill the vacancy cre- 
ated by the resignation of R. P. O’Brien, 
who has been with these companies since 
their organization. He has charge of the 
sale of all of the oil produced at both De- 
catur and Gibson City, and is responsible 
for the purchases of beans in the state of 
Illinois and other western territory. 

Roy Hall, who joined the McMillen com- 
panies in the fall of 1936 under a five-year 
contract which has recently expired, has 
resigned as the president of these compan- 
ies. He retains his position as a director 
of both organizations but has expressed no 
immediate plans for the future. 

D. W. McMillen, founder of the compan- 
ies, was elected to the presidency, which 
office he will hold in addition to that of 
chairman of the board. According to Mr. 
McMillen, all indications point to a banner 
year for these companies in all territories 
and divisions. Plans for the coming season 
were discussed by the directors, and a 
dividend of 25 cents per share was de- 
clared payable on April 1. 

Wm. G. Haug, formerly with Goodrich 
Bros., Winchester, Ind., has been appointed 
plant manager of the recently acquired 
Harrisburg, Pa., plant of McMillen Feed 
Mills. Mr. Haug took charge of operations 
on March 1, relieving Matt G. Rietz, who 
has been temporarily in charge of revamp- 
ing the mill for the production of Master 
Mix feeds and concentrates. Production 
lines were started this week, and ship- 
ments for eastern territories will soon be 
entirely provided by this plant. 

Mr. Haug was in charge of all grain 
operations for Goodrich Bros. 20 plants for 
12 years. He also supervised all purchases 
of ingredients for their feed department. 
Prior to that he was secretary of the Bing- 
ham Grain Co., of Indianapolis, operators 
of several terminal elevators. 

MOVE SEATTLE EXCHANGE 

Because the federal government has tak- 
en over the Exchange building at Seattle, 
Wash., for induction headquarters, the 
Seattle Grain Exchange has been forced 


to move to new quarters. The Exchange is: 


now located directly across the street in 
814 Second Avenue building. 
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@ JOSEPH A. STONE, 62, Lochiel, Ind., 
manager of the Lochiel Farmers Elevator, 
died last month at a Lafayette hospital 
where he had been confined for a heart 
ailment. 
——_e 

@ LEROY GRAIN CO., LeRoy, Ind., has 
been incorporated by Walter H. Aiman, 
Ralph Knauffman and James Bacon. 


Help Build Up Breeder’s 
Mashes and Chick Starters 


with YEASTEX 


% Results show up quick on your 
poultry mashes and starters. That's 
why conscientious feed mixers 
add vitamin rich, enzyme active 
Yeastex to their poultry feeds and 
build business on the extra nutri- 
tional job Yeastex helps get done. 
Feed for egg fertility now. Higher 
hatchability and livability go 
hand in hand. Investigate the 
growth vitamin factor in Yeastex. 


% You see, Yeastex runs uniformly 
high in quality: results are de- 
pendable. And many authorities 
agree that carefully processed 
yeast helps get the greatest pos- 
sible good out of proteins, starch- 
es and minerals by aiding in 
breaking down starches into su- 
gars and helping split proteins in 
simpler, more available body 
builders. 


Build business on Yeastex’ proven 


results. Save money on its special 
low price in quantity lots. Write 


REEL PRODUCTS CO. 


MONTICELLO, IOWA 


@ FORT DODGE GRAIN CO., Fort Dodge, 
Iowa, has gone out of business. Leo Dela- 
more, who formerly operated the firm has 
joined the United States navy. 

@ DR. R. E. PHILLIPS, Iowa State College, 
has been appointed associate professor of 
poultry physiology in the University of 
Maryland poultry department. 


MIXERS! 


For Bigger Profits 
Include In Your Feed 


Formulas 


MELKCENTRATE 


The dried milk alternate. Replaces 
dried milk products at substantial 
savings. Contains essential Vita- 
mins and food ingredients all 
properly balanced to give the best 
in feeding results. 


Nutritive Minerals 


Produces better 


growth and 


stronger resistance to disease. Is 
easily assimilated. Contains cal- 
cium in “nature form” plus other 
essential minerals. 


Co. 


5425 W. Roosevelt Rd. Chicago, Ill. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of ope Rolled Oats 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Feeding Rolled Oats 

Steel Cut Oat Groats 

Feeding Oat Meal 

Pulverized and Bolted 
Oats 

Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 


Molasses 
Pulverized and Bolted 
Screenings 
team Crimped Oats 
Steam Rolled Barley 
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Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


EXPERIENCED SALESMAN — Feed man with 
agricultural training desires sales position with 
reliable firm. Midwest territory preferred. Write 
No. 643, The Feed Bag, Milwaukee, Wis. 


WHOLESALE FEED SALESMAN—Capable and 
well experienced having had own business. 
Also farm experience. Married, 41 years of age. 
a to No. 1041, % The Feed Bag, Milwaukee, 

is. 


SALESMAN — Seven years’ sales experience 
calling on dealers, also establishing dealers. 
Reputation of being top salesman in organiza- 
tions where employed. Age 25, married, two 
children. Will work salary or commission basis. 
Refer to No. 1241, % The Feed Bag, Milwaukee, 
Wis. 


SALESMAN—Good experience with nationally 
known feed firms, specialties divisions. Can 
furnish best of references. Refer to No. 4112, 
% The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


RELIABLE FEED SALESMAN—Must be experi- 
enced. Exclusive territory on commission and 
drawing account basis. Good references re- 
quired. Refer to No. 941A, % The Feed Bag, 
Milwaukee, Wis. 


EXCEPTIONAL OPPORTUNITY — Salary and 
bonus for salesmen who can qualify represent- 
ing well known manufacturer of dairy feeds. 
Middle west and eastern territories open. Refer 
to No. 1241A, % The Feed Bag, Milwaukee, Wis. 


GRAIN ELEVATOR MANAGER — Experienced. 
Give full particulars and references. Refer No. 
641, The Feed Bag, Milwaukee, Wis. 


SALESMAN—High class feed salesman needed 
for Wisconsin territory. Address No. 642, The 
Feed Bag, Milwaukee, Wis. 


RELIABLE SALESMAN — Opening for good 
salesman with reliable feed manufacturer. Ex- 
perience necessary. Salary commensurate with 
ability. Wisconsin-Minnesota territory. Write 
No. 700, “% The Feed Bag, 741 N. Milwaukee St., 
Milwaukee, Wis. 


FEED DEALERS MEET 

Feed dealers of Fort Wayne, Ind., met 
last month at the home of Frank Schle- 
becker, 1210 Spy Run Ave., and elected 
Fred Zell as president of the group. Ar- 
thur Hille was named secretary-treasurer 
and Mr. Schlebecker was elected chairman 
of the entertainment committee. The or- 
ganization decided to help register vacant 
lots for persons desiring to use them for 
victory gardens and also voted to adopt 
a program of conserving, gasoline, tires, 
paper, burlap bag and twine. 


DRIED MILK PRODUCTS 
COD LIVER OIL 


Northwestern Distributor 
G. C. SPRIESTERSBACH 
506 Phoenix Bldg., Minneapolis, Minn. 


VITAMIN A & D PRODUCTS 


LACTO-VEE PRODUCTS, Inc. 
868-869-870 Reibold Bldg., DAYTON, OHIO 


NO-MILK 
Good 


Since 1885 


Made in the 
heart of Wiscon- 
sin's Dairyland. 
100 Ibs. replaces 
1,000 Ibs. whole 
milk. 


More than 
1100 dealers sell 
No - Milk Calf 
Food and help 
their customers 
raise better 
calves. 


National Calf Pellets 
Are Also Available 


NATIONAL FOOD CO. 


D. R. MIHILLS, Prop. 
FOND DU LAC WISCONSIN 


rman, N.M. 


Hage’ 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


SWINE PRODUCTION 
Extension Bulletin 234, Michigan State 
College, East Lansing, Mich. 


* * * 


SPRING OAT VARIETIES FOR ILLINOIS 
Bulletin No. 481, University of Illinois, 
College of Agriculture, Urbana, Ill. 


* * * 


DAIRY PRODUCTION IN THE DEFENSE 
PROGRAM 

Extension circular 239, University of New 
Hampshire, Extension Office, Durham, N. H. 


CONCENTRATE FEEDING OF TURKEYS 
Bulletin 402, Western Washington Expe- 
riment Station, Puyallup, Wash. 
IOWA FARMERS’ EXPERIENCE WITH 
FEEDING CATTLE 
Bulletin P-35, Agricultural Experiment 
Station, Ames, Iowa. 


UTILIZATION OF HOME GROWN FEEDS 
IN FATTENING STEERS 

Bulletin 604, A. & M. College of Texas, 
College Station, Tex. 


* * * 


FEEDS AND OTHER COSTS OF PRO- 
DUCING MARKET EGGS 
Maryland Experiment Station, College 
Park, Md. 
VALUE OF CROTALARIA AS FEED 
Bulletin 361, Agricultural Experiment Sta- 
tion, Gainesville, Fla. 


RESEARCH IN ANIMAL BREEDING AND 
NUTRITION 

Station bulletin 331, University of New 
Hampshire, Extension Office, Durham, N. H. 
INSPECTION OF COMMERCIAL 
FEEDING STUFFS 

Station bulletin 333, University of New 
Hampshire, Extension Office, Durham, N. H. 


* * 


INSPECTION OF COMMERCIAL 
FERTILIZERS AND AGRICULTURAL LIME 
PRODUCTS 

Bulletin 109, Massachusetts Agricultural 
Experiment Station, Amherst, Mass. 


Have You a Safe 
and Economical 
Way of Supplying 
plenty of Vitamin 
D in Your Ration? If Not, 
Investigate “LAB - MIX”. 
Write Today for Information. 


LAB-MIX Calf Manna Dept. 


Carnation Bldg. 
Oconomowoc, Wis. 
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— equipment 
(Continued from Page Nine) 


to the machinery which is so vital 
to your business. 

If you have a plant which is elec- 
trically operated you may even 
now be bothered with motors kick- 
ing out. Are you one of the fellows 
who uses a dime or the handle of 
a silver spoon for heat elements or 
fuse links? You'd find it wiser and 
cheaper to get a competent electri- 
cian to find the cause and correct 
the trouble. 


It is also good practice to blow 
out the motors regularly with com- 
pressed air or a bellows, removing 
all dust, grease and other foreign 
materials. From time to time inspect 
the windings on all open motors 
and see that nails or other metal 
have not become lodged in the 
windings since such particles might 
fracture the insulation and cause a 
short circuit. Also remember that it 
is never good practice to overload 
your motor for any length of time. 

Where your equipment has oil- 
immersed compensators be sure to 
check the oil levels at intervals to 
see that the fingers are always 
covered in oil. 


As part of the gigantic feed in- 
dustry you are essential to of one 
of the most vital phases of our war 
effort—the production of food. If 
for no other reason, you owe it to 
your country to take good care of 
the machinery you now possess 
and to keep it in top notch working 
order. 


Ohio Grain Group 
Re-elects A. P. Eier 


A. P. Eier, Nevada, Ohio, was re-elected 
president of the Farmers Grain Dealers 
association of Ohio at the 27th annual con- 
vention of the group held Feb. 23-24 at the 
Secor hotel, Toledo. Other officers elected 
were Owen Jeffrey, Paulding, first vice 
president and A. C. Patzer, Grove City, 
second vice president. C. S. Latchaw, De- 
fiance, was re-elected secretary. 

Principal speakers at the two day con- 
vention were Dr. R. M. Bethke, Ohio Agri- 
cultural Experiment Station, Wooster; Ray 
Bowden, Washington representative of the 
Grain & Feed Dealers National association; 
Frazier Reams, director of the National 
Council of Defense, and Ben H. Focht, spe- 
cialist in sales psychology. 

Other speakers included B. A. Wallace, 
Ohio State university; J. W. Huntington, 
Columbus, manager Mill Mutual Fire In- 
surance Co.; Clare B. Tefft, who spoke on 
traffic problems; S. E. Laybourne, division 
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of plant industry, Columbus; H. E. Freder- 
ick, Maysville; Carl Berger, O. J. Weiker, 
Milton H. Faulring, and A. C. Patzer. 
@ TREMONT CITY ELEVATOR CO. store 
house and office building, Tremont, Ohio, 
was destroyed by fire Feb. 25. The com- 
panys elevator filled with grain and the 
home of the operator nearby were saved. 
@ WOODROW THOMAS, Hudson, IIl., as- 
sistant manager of the Hudson Grain Co. 
has been inducted into military service. 
@ M. N. HARDY & SON, Scottsburg, Ind., 
have purchased the Scottsburg Feed Store. 
@ FREDERICK BROWN, Atlantic, Iowa, has 
opened the Atlantic Feed, Seed & Grain 


Co., in the C. F. Dunham warehouse and 
office building. 


Guy Grimes Heads 
Inland Mills, Inc. 


Guy C. Grimes has been appointed pres- 
ident and general manager of Inland Mills, 
Inc., Des Moines, Ia., according to an an- 
nouncement by V. L. Clark, chairman of 
the board of the firm. Mr. Grimes succeeds 
Clarence S. Chase, who resigned recently 
because of ill health. 

Prior to his recent advancement Mr. 
Grimes served as vice president and sec- 
retary of the firm. C. F. Vandenburgh has 
been named vice president and sales man- 
ager; F. C. Hubbell, treasurer, and Don R. 
Jorgenson, secretary and manager of the 
grain and feed department. 

@ NEMITZ ELEVATOR, Hayfield, Minn., 
has installed a new 25 ton scale and re- 
modeled the office building. 


MILKMALT 


Protein 32% 


Fat 112% 


Dependable... Since 1930 


WRITE 
CENTRAL FEED SUPPLIES, INC., Iil.-Ind. Distributors 
CHICAGO, ILL. 
OR 
GERARD MILK PRODUCTS CO. — Baltimore, Md. 


Fiber 4% 


ONG 
CY ovine 
CONTENT 
APPROVED AY 


value of ‘‘Formula B.’’ 


HERMAN NAGEL Co. @ 


FOR POULTRY AND ALL LIVESTOCK 
MINERAL CONCENTRATE 
What Makes Profits In Mineral Feed Sales? 


Cost, Salability, Results. This is important. 1 Bag Formula B, 
1 bag salt, 8 bags calcium carbonate taken out of your own stock 
make 1,000 pounds your own brand ‘‘Formula B’’ Mineral Feed. 
You don’t pay mineral feed freight rates on your salt and calcium. 

The finished product is readily soluble. The taste test sells it. 
It actually melts in your mouth. Farmers want to see this — feel 
it — taste it— in their mineral feed. 

Repeat sales in ever increasing amounts proves high nutritional 


53 W. Jackson Blvd., Chicago, Il. 


Write quick for 
details. Free feed 
formula service. 


FORT-I-FY Your PROFITS with 


alle 


OLD FORT concenTRATES 


AeEAS OLD FORT MILLS, Inc. 
MARION, OHIO 


FEEDS and 


FEED 


OF QUALITY U.M.C. CALCIUM CARBONATE @ MILL FEEDS 
PACKING HOUSE BY-PRODUCTS @ OIL MEALS 


INGREDIENTS UNITED FEED PRODUCTS CO. 


205 W. WACKER DR. 


CHICAGO, ILL. 
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JR. 


603 Metropolitan Life Bidg. 
MINNEAPOLIS, MINN. 


DRIED MILK 
MILLFEEDS 


ELEVATOR 
BUCKETS 


IDEAL FOR REPLACEMENTS 
BECAUSE THEY MODERNIZE 
Vv HANDLE MORE GRAIN 

Vv MORE EFFICIENT PICK-UP 


\/ PERFECT DISCHARGE 


You can obtain the advantages of ‘‘Nu-Hy”’ 
Buckets right now—no waiting . . . no Belt or 
Casing alterations. All you do is replace your 
old buckets with ‘‘Nu-Hy’s’’ and space them 
according to our studied recommendations. 

WE GUARANTEE RESULTS . . . increases in 
volume handled ranging from 10% to 50% to 
100% and more have been effected on many 
installations. Write for our Capacity Analysis 
Form No. 76. Insist on ‘‘Nu-Hy’s.”’ 


The “BEST BUYS” 


Small’s Dehydrated Alfalfa 
Meals 


Stonemo Granite Grit 


Clear Quill Livestock 
Mineral 


Nopco A & D Feeding Oils 
WATERLOO MILLS CO. 


Manufacturers and Wholesale 


Distributors 
Waterloo ... Phone 7756... Iowa 


YOUR CHOICE... 


Once you have tried its reliable 
vitamin richness in your feeds. 


DEVOLD’S 
VITAMIN A & D FEEDING OIL 
“STANDARD” 
1000A 100 AOAC D 


A chick-tested product contain- 
ing a good percentage of Poul- 
try Cod Liver Oil. 

Write for free samples and prices 
147-P Varick Street, New York, N. Y. 


PEDER DEVOLD Ol COMPANY, ING. 


MINERALS 


FOR 
POULTRY 
MASHES 
ats ” For trace minerals in poultry 


mashes, use Tra-Min. Con- 
tains combination of Manganese, 
lodine, Copper and Iron together 
with an lodine stabilizing material. 


TRA-MIN 


and Phosphorus; it is a supplement to these. 
Use in poultry mashes, dairy feeds, stock 
feeds and hog feeds. WRITE TODAY 
Full information and directions on request 
WHITMOYER LABORATORIES, Inc. 
Manufacturing Chemists, Box 14, MYERSTOWN, PA. 


wet 


Keep their feet dry and you'll prevent a 
lot of baby chick troubles. 


COLBY PEAT MOSS does the job better 
than any litter we’ve yet seen . . . comes 
packed in large bales and giant paper bags. 


HURRY and order out your spring require- 
ments right now while it is still available. 


ALSO 


Lab-mix, Calf Manna, Brewers Yeast, Beet 
Pulp, Molasses, Peanut Meal, Winnebago 
Distillers Grains, Buttermilk, Skimmilk. 


FEED SUPPLIES. Inc. 


West Allis—1637 South 83rd St. 
Milwaukee—3328 W. Cameron Ave. 


Write or Wire for Prices on 


DEMON 


Steamed 


Rolled Oats 


Pulverized Heavy White Oats 
Whole Oat Groats 

Feeding Oatmeal 

Steel-cut Oats 

Oat Groat Flour 

Steamed Crimped Oats 

5% Reground Oat Feed 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 


e70e 


Fila. 
Fie d 
STrip off wires a, 
like This, 


It is much easier to patch a hole in 
screens than most people realize by apply- 
ing the following simple method: Cut off 
a patch of ample size for covering the hole. 
Then as indicated in Fig. 1 strip some of 
the wires from all of the edges. This leaves 
wires projecting out in all four directions 
as shown in the sketch. Then bend the 
ends perfectly square with the plane of 
the screen as in Fig. 2. Next place the 
patch over the hole, push the projecting 
ends through the meshes of the screen be- 
ing patched and finally clinch the ends 
over. The patch will hold surprisingly well. 


@ MR. & MRS. ALEX THORNTON, Chilli- 
cothe, Ill., have purchased the feed, poul- 
try and cream business formerly operated 
by A. C. Myers under the name of the 
Chillicothe Produce Co. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


Tell ‘em 


. . » keep hammering home 
the fact that failure to feed 
efficiently is closely akin to 
sabotage says M. F. Wells 
in this issue printed by... 


Broadway Press 


435 N. Second Street 
* MILWAUKEE, WISCONSIN 


Minnesota Girl Flour. 
Good Bread Flour 


quality 


spring wheat flours 


A Complete Line of Mill Feeds 
Capital Flour Mills, Inc. 


Corn Exchange Bldg., Minneapolis 
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— nutrition 


(Continued trom Page Seven) 


ever they are no more important than 
other essential factors. 

Now, vitamins are receiving the lion's 
share of attention. The public, including 
the feeders, has been made vitamin con- 
scious. During the last few years vitamins 
have been isolated and identified at a 
rapid pace. No doubt we still have much 
to learn in this field. Vitamins are import- 
ant and frequently a lack of one or more 
essential vitamins is the cause of disease 
and low production. However, they are no 
more essential or important than other nu- 
tritive factors. 

The truth of the matter is — all nutritive 
factors should be considered in their proper 
perspective. Any lack will cause trouble 
and lower efficiency. On the other hand 
any great excess over optimum is wasteful 
and may prove detrimental. I frequently 
spend hours working out one formula to 
make certain that the resulting feed will 
lack none of the known nutritive essentials 
and that all will be in the most efficient 
proportion. 


HOW MUCH IS FEED WORTH? 


Frequently, because of the cost differen- 
tial, feeders will argue that they cannot 
afford to feed a quality feed. Sometimes, 
I'm sorry to say, this feeling is shared by 
the dealer. 

Their reasoning may run something like 
this: “When I can get a bag of laying 
mash from your competitor for $2.50 per 
bag, I cannot afford to pay $3.50 to you. 
After all, laying mash is laying mash and 
I can save $1.00 per bag.” We will assume 
that his hens would maintain a 40 per cent 
level of production on the lower quality 
mash and a 60 per cent level on yours. 
Based on a 35 cent egg market, if the 
competitive mash is worth $2.50, your 
mash is worth $7.22 per hundred weight. 

Based on present hog markets, a 40 per 
cent hog supplement which will give 1/10 
pound higher average daily gain is worth 
$40.00 more per ton. Using similar logic we 
must train our customers to think in terms 
of cost per pound of gain or unit of produc- 
tion rather than cost per ton of feed. 


HOW CAN QUALITY BE DETERMINED? 

Sometimes a customer will come into a 
feed store and say: “Let me see some of 
your laying mash.” Upon being shown a 
sample he will look it over carefully, smell 
of it and possibly taste it. If it doesn’t pass 
this inspection his hens will never get the 
chance to show whether it will produce 
eggs or not. 

I challenge anyone to accurately deter- 
mine feed quality by appearance. For ex- 
ample two samples of alfalfa meal may 
look alike but vary greatly in vitamin val- 
ues. Chemical tests and vitamin assays 
have proven conclusively that you can’t 
see or smell quality in feeds. 

I am heartily in accord with our feed 
control agencies when they insist that 
every bag of feed should bear an analysis 
tag and the contents conform therewith. 
However, the guaranteed analysis should 
not be considered a conclusive basis for 
quality evaluation. It would be entirely 
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possible for two feeds to have the same 
guaranteed analysis, list of ingredients 
and potency of known vitamins and yet 
be as unlike as day and night when feed- 
ing results are compared. 

How, then, can we judge a feed? My 
reply to this is that the best test for feed 
quality is a feeding test under actual feed 
lot conditions. Feeds of borderline quality 
may appear adequate in a laboratory test 
but fail to give profitable results when 
tested under the adverse conditions found 
on many farms. 


SUMMARY 


Summarizing, we must educate our cus- 
tomers regarding the direct relation which 
exists between feed quality and feeding 
profits. Also to judge feeds by the results 
they give rather than by claims, appear- 
ance cr analysis. 

Teach your customers to look with sus- 
picion on any feed with a low price on 
the tag. You, as a dealer, know that pres- 
ent prices of quality ingredients preclude 
any possibility of low price and high qual- 
ity in the same bag. 

Impress on your customers and prospects 
the fact that you’ are quality-minded. Such 
a reputation is just as important to your 
success as a reputation for fair dealing. 
Be ever ready to tell customers that your 
feeds are better and sell only the kind of 
feeds which will prove your contention. 

And, throughout the duration, keep ham- 
mering home the fact that failure to feed 
efficiently is closely akin to sabotage while 
every extra bit of food produced is a slap 
at the axis. 


CORN - OATS - 
Poultry and Milling Wheat 


ANY QUANTITY... 


Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


ANY GRADE... 


MINNEAPOLIS 


NAMED MANAGER 

Loren W. Johnson, who for more than 
two years has served as assistant manager 
of the Cargill, Inc., branch at Kansas City, 
Mo., has recently been placed in full 
charge of that office. Mr. Johnson succeeds 
James W. Ringwald who has joined the 
naval aviation reserve corps. T. O. Moe, 
formerly manager of the Cargill office at 
Omaha becomes Mr. Johnson's assistant. 


ee 


@ MONROEVILLE COOPERATIVE GRAIN 
CO., Monroeville, Ohio, will erect a new 
feed grinding and mixing mill on its Baker 
St., property. The building will be 24x28 
with a covered driveway. Orders for most 
of the new equipment have been placed 
with the Sidney Grain Machine Co. 


Nothing to Worry 
About as to Vita- 
mins and Minerals if 
Your Rations Con- 


tain “LAB-MIX”. Write 
Today for Information. 


LAB-MIX Calf Manna Dept. 


Carnation Bldg. 
Oconomowoc, Wis. 


FEED BARLEY 


ANY TIME... 


MINNESOTA 


FOR FEED MIXING 


TANK CARS - BARRELS - DRUMS 
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Service department for our readers. 
Low Rates: 35c per line; minimum, 
four lines including heading. 


AVOID COCCIDIOSIS 
And other chick diseases by adding UNI- 
bong YEAST to your starters and growers. 
vitamins and digestive enzymes. 
RICE TABORATORIES, (oF DASSEL, MINN. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
% The Feed Bag, Milwaukee, Wis 


HAMMER MILL FOR SALE 
Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


WANTED TO BUY 
Want to buy hand operated bag sewer. Write 
to Box S 42, % The Feed Bag, 741 N. Milwau- 
kee St., Milwaukee, Wis. 


FOR SALE 
Several Choice Lots Red Clover. Write for 
Samples and Analyses. BOULAY BROS. CO., 
Phone 800, Fond du Lac, Wis. 


@ FARMERSVILLE EXCHANGE CO., Farm- 

ersville, Ohio, recently installed a 1/2 ton 

Kelly-Duplex vertical feed mixer with motor 

drive. 

@ WILSON REYNOLDS, Lamar, Mo., has 

leased the Rice Milling Co. plant. 


FORM EASTERN DIVISION 

Retail feed men from Anoka, Chisago, 
Isanti, Mille Lacs, Sherburne, and Wash- 
ington counties met at Cambrige, Minn., 
last month and formed the eastern division 
of the Northwest Retail Feed Association, 
Inc. Harold Roth, Cambridge Feed Mill Co., 
was chosen chairman of the group and 
Bert Lindbert, manager of the Isanti Coop- 
erative Produce Co., Isanti, was elected 
secretary. 


@ MADISON GRAIN CO., Madison, Minn., 
is planning to erect a modern 30,000 bu- 
shel grain annex east of its present plant 
to which it will be connected with an elec- 
trically driven conveyor belt to carry grain. 
A new seed cleaning plant has been in- 
stalled and a feed grinding and mixing de- 
partment will also be operated for custom 
service. 


@ A. W. “LON” TREFFER, Galesburg, IIl., 
who for the past 22 years has represented 


Swift & Co., animal feed department, in 
northern Illinois, died Feb. 21. 


Swiftide Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Corn Gluten Meal 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 
Linseed Meal 

Brewers’ Dried Grains 

Malt Sprouts 

Millfeeds of all Kinds 


Deutsch & Sickert Co. 


741 N. Milwaukee St. 
Milwaukee, Wis. 


@ TERRY BABCOCK, Matawan, Minn., has 
been named manager of the Hunting Ele- 


vator Co. elevator at Lime Springs, Iowa. 


@ NORMAN A. GROENENBOOM, Inwood, 
Iowa, has been appointed manager of the 
Quaker Oats Co. elevator at Inwood to 
succeed the late W. H. Klein. 


Blue Ribbon Condensed 
Buttermilk ani Skimmilk 


Manufactured by 


Merchants Creamery Co., Inc. 


FEEDSTUFFS 


Both Cash and Futures 


DREYER COMMISSION CO. 


(At it since '92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Now! - Buy SUPERIOR’S -Pure 


| | 


Superior Packing Co. 
St. Paul, Minn. 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


Feeding Oat Meal 
Meat Scraps — Produlac 
Colloidal Phosphate 
Silmo — Cod Liver Oils 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


«FOR FEED CALL« 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or Deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO 


Wholesale Grain and Feed Merchants 
500 Corn Exchange Bldg. Minneapolis 


Everything for 
Every Mill, 
Elevator 
and Feed Plant 


STRONG 
ScoTy 


A FEED INGREDIENT FOR EVERY NEED e@ e@ 
WE SPECIALIZE IN 
a TOASTED CORN FLAKES — TOASTED WHEAT FLAKES lx 
Made to Manufacturer’s Specifications 


WRITE OR GENTRAL FEED SUPPLY CO. Ea 


327 S. LA SALLE ST., CHICAGO, ILL. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


For better Hog and Poultry Feeds add 


PURITY YEAST 


High in Lactic Acid, Nicotinic Acid, 
Pantothenic Acid, 
Vitamin B,, Riboflavin, Vitamin G 


Write for Delivered Prices. 


PURITY YEAST CO., 


H 


SYNTHA-MIXER 


BIO-PHYL 
““MORE THAN VITAMIN CONCENTRATES” 


SYNTHA PRODUCTS 
E. E. FRITH CO., Dubuque, Iowa, Northern Distributors 
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“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


e Am urgo orp 
rca ‘arms in 
Armour Co 45 CHAMBER OF COMMERCE BRANCH OFFICE 
Atkins urbrow, Inc 42 
Blatc hfo rd Calf Meal Co 2 BUFFALO, N. Y. MIDDLETOWN, N. Y. 
n 
Broadway ‘Press. 70 Distributors of: 
unge Elevator Co. = 
Calcium Carbonate Co. 61 CLO-TRATE PRODUCTS Hubinger (Keokuk) SUNSET BRAND FEED 
eee — Mills = Fortified Cod Liver Oil & Com Gluten Feed (an exclusively milk product) 
Central Feed Supply Co 69,72 | Vitamin A & D Feeding Oils Kellogg’s Hominy Feed in favin, milk albumen, 
Cereal Grading Co 70 Chenango Dried Whey ang milk nena 
Classified Advertisements 72 Wheat Germ Oil 
H. K. Clofine Co 65 Wheat G 
orn Products Sales Co 
Darling & Co 48 WRITE US FOR FURTHER INFORMATION 
Dawe’s Vitamelk Co. 62 
Denver Alfalfa Milling & Products Co......... 73 
Des Moines Oat Products Co 70 = 
eter Devo: i Inc 
Doughboy Mills, Inc 59 Order a Mixed Car of 
Dreyer Commission Co. 72 
. I. du Pont de Nemours ¢ 
Farralone Packing Corp 8 = G ld H L af 
= = O e O 
ranke Grain Co <_ 2 
Suataeis Wan Oo 68 = 3 (The Flour with the Vim and Pep left in) 
E. E. Frith Co 72 =z. fe 
Fruen Milling Co 67 a a 
J. J. Gerber Sheet Metal Works..............0000 66 B M ddl 
Golden Eagle Milling Co 16 ran. and 
Hiawatha Grain Co. 72 ba — 
Hoosier Mineral Feed Co 52 = = (Higher in Protein) 
S. Howes Co 5 — = 
Hubbard Milling Co 10 = 3 a 
owa Feed Co 
E. Machine 2 = TENNANT & Co. 
ersee Company 
Spencer Kellogg & Sons Co 43 LAKE cITY, MINN. 
Kellogg Commission Co 64 
King Midas Flour Mills 76 
Lab-Mix-Calf Manna Dept. ...............0008 66, 68, 71 
La Budde Feed & Grain Co 74 
Lacto-Vee Products Co 68 
Lapp Laboratories, Inc 54 
Limestone Products Co 32 
Maney Bros. Mill & Elevator Co. ..........:ceee 72 : 
Merchants Creamery Co., 72 
Midland Hay & Feed Co 72 
Mill Mutual Fire Prevention Bureau................ 60 : 
ur roducts Co. 
ational Distillers Products. y 
National Food Co. 68 STEAM BONE MEAL 
National Molasses Co. 70 
Oil Products Co 28 
North East Feed Mill Co 72 
Northrup King & Co 57 REPRESENTS 
Old Fort Mills, Inc 69 A 
yster e roducts Co 
The Paetow Co 3 
as. Pfizer 9 
ALFALFA YEAR "ROUND 
Quaker Oats Co. 51 
Reel Products Co 67 PRODUCTION OF 
Ri Peed Sun 5 
owell Feed Supplies i 
Rowell Toot MEAL GUARANTEED 
Dr. Salsbury’s Laboratories 34 
Sargent_& 54 UNIFORM 
idney Grain Machinery 
Silmo Sales Co 25 HIGH QUALITY 
K. Stanchtield Co. 72 
. L. Stanchfie 
Standard Brands, Inc 53 Write for Quotations 
Stone Mountain Grit Co. 31 
unset Fee rain Co 
Superior Packing Co 72 
Swift & Co... 62 The Denver Alfalfa 
Tennant & Hoyt Co 73 ole 
L. Teweles Seed Co. 74 
Tobacco By-Products & Chemical Corp......... 46 Milling & Products Co. 
United Feed Products Co. 69 LAMAR, COLORADO 
Vio Bin Corporation 64 
Waterloo Mills Co 70 
White Laboratories, Inc 56 ST. LOUIS 
Whitmoyer Laboratories Inc. 70 
Wilson & 73 
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BADGER BRAND SEEDS 


Pnoved FOR 


YEARS 


DISTRIBUTED BY 


L. TEWELES SEED COMPANY 


MILWAUKEE WISCONSIN 


wet 


The best way to keep them dry is to use 
our COLBY PEAT MOSS in the large 
bales or in the giant paper bags—keeps 
chicks dry and healthy. 


NOW is the time to get peat moss for 
your spring trade. Get it while you can. 


hours 


We can make shipment two days after 
your order is received from a stock of 
75 cars of well cured, perfectly baled 
peat moss. Tend to that order today 
. . . Let us quote you delivered price in 
car lots . . . Poultry and horticultural 
moss still available. 


La Budde Feed & Grain Go. 


AT MILWAUKEE 


FEED MIXERS 


Here is a really complete line 

Fi of mixers, built to mix feed 
faster and to take a minimum 
of floor space. Quiet and de- 
pendable in operation. More 
economical because Sidney 
Mixers take less time and 
power to do the work. They 
are equipped with silent 
gears that run in oil with the 
gear box oil-tight. Models to 
fit your needs in either motor 
driven, flat or V-belt types. 


Manufacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for catalog! 


tHe Sidney, 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 


GRAIN MACHINERY CO. 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 


MILWAUKEE e WISCONSIN 
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Get This Valuable 
Feed Mixing Permit NOW! 


The chick season is at hand. 
There’s big money to be 
made selling VIG-O-RAY 
Starting Mash. So—don’t 
waste precious time. Clip 
or tear out the coupon 
and mail it— 
TODAY! 


To MURPHY PRODUCTS CoO. 
Burlington, Wisconsin 


YES —Tell me more about your 
Dealer Mixing Permit and a MURPHY 
DEALERSHIP. 


Name. 


Address. 


MIX IT IN YOUR OWN PLANT 


And Make EXTRA Profits These 6 Ways! 


TURN FARM GRAINS INTO FAST-MOVING FEEDS! 
Make BIGGER PROFITS on grain and feed turn-over. 


SATISFY OLD CUSTOMERS! Be ready to sell them the 
starting-mash advertised on the radio. Many will ask for 
Murphy’s. Be sure you can meet this demand. 


ATTRACT NEW CUSTOMERS! Many farmers in your 
locality will ask for Murphy’s Vig-O-Ray Starting Mash. 
Get this business before it goes to a competitor. Sell ’em 
and Hold ’em with Murphy’s. 


-MAKE ADVERTISED FEEDS. Get a Murphy Dealer 


Franchise NOW! Use the Murphy Mixing Permit to make 
advertised feeds. Don’t waste time waiting. 


CUT SHIPPING BOTHER and EXPENSE! During the 
war emergency both rail and trucking facilities are crowded. 
Use the grains you have on hand and mix them with VIG-O- 
RAY—100 pounds of Vig-O-Ray to 400 pounds of grain. 
This saves shipping expense and cuts downdelivery delays. 


». MAKE BIGGER PROFITS! There 


is more money for you and your 
customers in properly b cing up 
home grown feeds with g Con- 
centrates. 


Murphy’s biggest advertising campaign — radio, 
farm papers, store posters, letters to customers 
—is now in full swing. You can tie your store in with 
this educational feeding program. Take full ad- 
vantage of it now! Send in the coupon for a 
MURPHY Dealer’s Agreement. 
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Watch 
Your Sales 


When You Switch 


PICKAWA 


BRAND 


MIXING 


CONCENTRATE 


Pickaway Mixing Concentrate 


Every month more progressive feed dealers, who 
mix their own finished feeds, are choosing King 
Midas Pickaway Mixing Concentrate An ideal 
grain balancer, this scientific Concentrate is versa- 
tile, economical and efficient—chock full of essen- 
tial vitamins of the highest quality. 


Use it to build your own brand of poultry feeds, 
pig and hog feeds, or turkey feeds—youll find it 
gives the kind of satisfaction that brings your 
customers back for more. Write or wire now for 
complete details of the Pickaway Mix-In Plan. Get 
more sales—more profits with Pickaway. 
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